IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 



Appn. Serial Number: 09/877,729 

Appn. Filed: 2001Jun.8 

Prov. Filed: 2000 Jun. 8 

Prov. Serial Number: 60/210,300 



Applicant: 
Title: 



Franz A. Wakefield 




METHOD AND SYSTEM FOR CREATING, 
USING, AND MODIFYING MULTI- 
FUNCTIONAL WEBSITE HOTSPOTS. 



Examiner/GAU: 




This AFFIDAVIT is responsive to a Detailed Action (Final Action) filed on 
10/06/2004; and is made pursuant to CFR 1.131. 

I, Fr*n* A. Wakefield, "Inventor" DECLARE UNDER PENALTY OF 

PERJURY: 
That: 

This AFFIDAVIT establishes invention of the claimed subject 
matter of the United States Patent Application 09/877,729 filed on June 8, 
2001 which claims the benefit of provisional application Serial No. 
60/210,300 filed June 8, 2000; and declares that this AFFIDAVIT 



establishes invention of the claimed subject matter prior to the effective 
date of the Horowitz reference (U.S. Patent 6,122,647 issued on September 
19, 2000 and filed Mav 19. 1998) and prior to the Efrat Patent 6,570,587 Bl 
with provisional application filed on July 26. 1996 (issued on May 27, 2003 
and filed Tune 25. 1997) . SEE Tab 4 (APP3 & REC1-2 pgs. 1-2) Claims (1 
- 20) are pending in this application. Claims 1 and 20 are independent 
claims. In the amendment filed 6/21/2004, claims 8 and 9 were amended. 



That: 

I am Franz A. Wakefield, INVENTOR. AND I HAVE a Bachelor of 
Science Degree in CHEMICAL ENGINEERING from THE UNIVERSITY 
OF FLORIDA, a Minor in BUSINESS ADMINISTRATION, and I am The 
Winner of The 1989 CONGRESSIONAL ART COMPETITION. SEE g 
Tab 7 (APP6 & REC2 pgs. 1-3 ), SEE Tab 6 (APP6 & REC1 pg. 1) 



CP 



That: M 
I am the President & Chief Product Design Engineer of ^ 
COOLTvNETWORK.COM™, INC. a software and broadcasting ^ 
company founded on September 22, 1999 focused on Internet Commerce, 
Audio, and Video Entertainment. SEE Tab 9 (APP6 & REC3 pgs. 1-2) 



cr 
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I. ClickVideoShon™ INVENTION HISTORY 



That: 



Conception and Reduction to Practice is Simultaneous^ 



SEE Tab 1(APP0 & REC1 pgs.1-2); SEE Tab 2(APP1 & Reel - 
Rec6); SEE Tab 3(APP2 & Reel - Rec6); SEE TDC3000x Tab 
(APP5 & REC1); SEE Tab 6(APP6 & REC1); SEE Tab 7(APP6 
& REC2); SEE Tab 9(APP7 & REC1); SEE Tab 10(APP8 & 



REC1 - REC3); SEE Tab 11(APP9 & REC1); SEE Tab 12 
(APP10 & REC1); AND SEE Tab 13(APP12 & REC1) 

Because of the ease of interfacing the properties of The 
Custom-Code written onto The Internet-"The Invention"; 
("The i™™tinn»— The Custom -Code written, that 
translates into (1.) color cued "video objects" which utilizes 
a data stream which is a part of animations within graphical 
schematics, that act as links to information or functionalities 
i.e. "Hotspots," (2.) that the animated objects i.e. "video 
objects" actually worked as touch-screen links for accessing 
additional information and functionalities in a networked 
system.) It is apparent to someone skilled in the art that 
JAVA can be effectively used to make the transition of "The 
Invention" onto The Internet, a Globally Accessible 
Network. SEE Kendall v. Searles, 173 F.2d 986, 993, 81 
USPQ 363, 369 (CCPA 1949) This Custom-Code was not 
and is not in public Dow use. 

. SEE Tab 12(APP10 & REC1 Dg.2) ; "Not in Public Dow Use" 

"The Dow Chemical Company is a global science 
and technology based company that develops and 
manufactures a portfolio of chemical, plastic, and 
agricultural products and services for customers 
in 168 countries around the world... The company 



has 123 manufacturing sites in 32 countries and 
supplies more than 3,500 products. The 39,000 
Dow people around the world develop solutions 
for society based on Dow's inherent strength in 
science..." 



. SEE Tab 2(APP1 & REC4 pgs. 1-3) ; "Custom-Code Written" 
"Email Log ... 

From: Darling, Vernon (VD) vddarling@dow.com 

Sent: Tuesday, December 14, 2004 12:39 PM 

To: t FrQnrWakpfiplH , franzwakefield@hotmail.com 



Attachment Darling_Vernon__VD_.vcf (<0.01 MB) 
Franz, 

Your e-mail below is inaccurate in relation to our discussions. 

1. I remember the schematic work you did 
specifically for your Dow work assignment. You 
created schematics for the Cellulose Process 
Control Project. 

2. The schematics involved animation schemes (the 
pictures moved) depending on the process state. 



3. In this work you used Dow purchased equipment 
and software (a Honeywell TDC3000 control 
system and software) 

4. These schematics were used at the Cellulose 
Project and were in service in this Dow Plant. 
These are in public use at the Dow plant in 
question. 

5. I do not remember any conversations nor do I 
have any knowledge relating to your stated 
invention of new technology. Neither do I 
remember you showing me anything except your 
normal work on your assignment for Dow..." 



• "Lunch Discussion Regarding The Properties of The 
Custom-Code, To be Utilized on The Internet" 

That: 

I, Inventor, Franz A. Wakefield, talked about and stated that the intended 
functionality of the invention in the following manner: 

"That the invention was to be utilized on the Internet, that it would utilize 
all types of communication at a point, and that there was no overlap with 
the Dow Chemical company." 



SEE Tab 2(APP1 & RE CI pg. 2. line 3) ; 
"Email Log ... 

From:"Darling,Vernon(VD)" vddarling@dow.com 

To: f ranzwakefield @ hotmail.com 

Subject: not sending affidavit 

Date: Thu, 2 Dec 2004 14:26:44 -0600 

Franz, 

...Also, as we discussed earlier, I really do not recall 
the conversation in question. I'm not saying we didn't 
have it; I just can't recall having it..." 

SEE TabKAPPO & REC1 ) : "Affidavit OK" 

TRANSCRIPT OF DOW CHEMICAL CO. PATENT ATTORNEY 
MR. MIKE GLENN (MICHIGAN-CORPORATE HEADQUARTERS) 
• PHONE MESSAGE DECEMBER 2004 
MIKE GLENN : "Mr. Wakefield, this is Mike Glenn from Dow. Based on 
your representation, that you made your invention on your own without 
the use of Dow resources, it does not appear that this is a matter that 
involves Dow. So, as a consequence I don't see that there is any 
involvement on my part, if you had disclosed something to an individual 
and whether or not they can confirm that really depends on the individual. 
I know I spoke to your former supervisor and he told me that he does not 



recall the discussion so that makes it very difficult for him to provide an 

affidavit, but that's something for you to discuss with him. I will say that 

my experience; one of the reasons that Dow requires keeping lab notebooks 

that are witnessed is to provide the written record that is usually the basis 

for any affidavit. So, again I don't believe this matter involves Dow if 

there's an affidavit it has to be based on recollections of individual(s) and 

I'll leave that to you to pursue that as you deem appropriate. Bye." 

• / Franz A. Wakefield, Inventor, declare under penalty of perjury that 
the foregoing statement made by Mr. Mike Glenn is true and correct. 



SEE Tab TDC 3000x(APP5 & REC1 pg. 6. para. 3) : 

"Claim 1 and 20 of 09/877,729, exist to someone skilled in the art" 

"Preparing, Compiling, and linking Control Language 
Programs (For The TDC 3000): This function allows the 
process engineer to use the Universal Station (i.e. The TDC 
3000) to prepare, compile, and link Control Language (CL) 
programs. Control Language programs allow the process 
engineer to define custom-control action in an Application 
Module (CL/AM), to define sequence programs for a 
Process Manager (CL/PM), Advanced Process Manager 
(CL/APM), High Performance Process Manager (CL/HPM), 
and Multifunction Controller (CL/MC), and to define 
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mstom data segments for the Application and Computing 
Modules." SEE Tab 11(APP9 & REC1 pg.2) Conception 
and Reduction to Practice is simultaneous because the TDC 
3000 operates similarly to The Internet as a means of 
communicating with and through a network of computers. 
SEE Tab5(APP4 & REC1 pgl. 1964, 1965, 1971 excerpts) 
The ease and simplicity of re-engineering the invention 
Animated Video objects, i.e. "Hotspots" so that it can be 
utilized on a globally accessible network such as The World 
Wide Web for interaction with and through video, audio, 
and digital media by utilizing a mode control bar & "Multi- 
functional Hotspots™" within digital media to control and 
use Grid-Networks for communication, commerce, & 
efficient process flow, as to achieve ambidextrous 
organizations on globally accessible networks such as 
WWW, would be well received & TS OBVIOUS TO 
SOMEONE SKIT, I, ED IN THE ART . SEE Asahi/America 
Inc., **>68F. 3d 442, 37 USPQ 2d 1204, 1206 < (Fed. Cir 
1995); SEE Citing Newkirk v. *> Lulejian <, 825 F. 2d 1581, 
3 USPQ 2d 1793 (fed. Cir. 1987); SEE Sachs v. Wadsworth, 
48 F. 2d 928, 929, 9 USPQ 252, 253 (CCPA 1931). 



SEE Tab TDC3000x(APP5 & REC1 pgs. 1-9) 

"Claims 1 & 20 of 09/877,729 exist to someone skilled in the art" 

TDC 3000x 



Page 1, column 2, para. 2 

"Universal Station Specification and Technical Data... 
Perhaps the most powerful of all operating displays are the 
Custom Graphic Displays [], which are designed by the user 
and, therefore, can be based on concepts and practices that 
are unique to the user's plant. They can contain graphic, ~ 
textual, behavioral, and trend information and represent a 
whole area, a unit, or single point. Graphics can be linked 

to many of the standard process displays and can themselves ^ 

H 

have targets that allow cursor selection of other graphics or u_ 
standard displays. They can be used to make changes in 
process parameters, they can be used for control, and 
alarms can be displayed in a variety of ways. Because they 
can be stored on History Modules, cartridge disks, and 
floppy disks as well as in Universal Station memory, the 
total number of Graphic Displays that are available to the 
operator can be virtually unlimited. In addition, Graphic 
Displays can be duplicated on separate HMs, providing disk 
redundancy for critical displays. 
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Page 2, para. 1 

Graphic displays can be built so that the operator can 
monitor and manipulate the process directly from them. 
Both continuous and discontinuous processes can be 
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managed from graphic displays. Basically, any data point 
parameter or sequence can be monitored and manipulated 
from any graphic display. Graphic behaviors such as 
blinking, color changes, bar graphs, appearance of 
subpictures, and numeric values can be controlled by -j. 
parameters of data points. Additionally, process alarms can ^ 
be acknowledged from graphic displays. The ability to 
bring another live display into a designated area within an 
existing graphic display is another convenient feature 
available for use on graphic displays... 
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Page 3, column 3, para. 2 and 3 * — , 

TDC 3000x System Displays ^ 

The system displays show the assignments and status of the ^ 

modules on the LCN and the process-connected devices on qo 

the UCNs and Data Hiways and provide the means to define g 

and change assignments or change the status. The System — 
Status Display [] is called up by pressing the SYST STATS 
key. Most other TDC 3000x System Displays can be 
accessed through targets on this display. 



System Status Display 

The System Status Display provides detailed status 
information for each node on the LCN. In addition, the 
display provides an easy method of loading any combination 



n 



of LCN nodes as well as loading a preconfigured list 
nodes.... 



Page 5; column 1, para. 2: column 2, para. 2 and para. 3 

• Polygons— Realistic representations of plant equipment 
such as valves, pumps, and vessels can be constructed. Both 
filled and wire-frame polygons are supported... 

• Behavior of Disnlav Obiects -The color, blinking, and 
intensity of objects in the display can be controlled, based on 
the value of the process variable. This allows abnormal 
conditions in the process to be represented by a 
corresponding change in a graphic display. For example, a 
blinking red pump might represent an alarm on that piece 
of equipment. 

• Subnictures — Once a picture has been built, it can be added 
to any other picture as a subpicture. Thus the process 
engineer can construct an image of an object such as a pump 
or valve only one time and quickly add it to a picture. The 
subpicture can be added to a picture, or many pictures as 
required...The subpicture can be added with its behavior 
intact, or the process engineer can choose that the 
subpicture has the same behavior of the picture to which it 
is added... 
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Page 6, column 1: para. 2 

• Interactive Displays — The touch-target capability of the 
Universal Station allows the process engineer to create 
pushbutton keys by drawing them as touch targets on a 
display. These serve as function keys that call up related 
displays and allow changes to process variables... 



Page 9, column 3: para. 2 
Network Extenders 

The Universal Station accommodates a Local Control 
Network Extender (LCNE) or a Local Control Network 
Fiber Link (LCNFL). These devices are for use with fiber 
optic cables, and are described in the Local Control 
Network Specification and Technical Data." 
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SEE Tabll(APP9 & REC1 pg.2 ), SEE TablO(APP8 & REC1); 
Dow Cellulose Process Control (a Networked Computer System): 
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TDC 3000 



MODICON 



PICSVAX 
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vid-eo Vvi-de-,o\ adj (1938) 1: being, relating to, or used in the 
transmission or reception of the television image < ~ channel > - compare 
audio 2: being, relating to, or involving images on a television screen or 
computer display <~ terminal> page 1316 

Meriam-Webster's Collegiate Dictionary TENTH EDITION 
Copyright © 1999 by Merriam-Webster, Incorporated 



SEE Tab3(APP2 & REC1 pgs. 1-5; REC2); SEE Tab2(APPl 
REC6) 



AFFIDAVIT nv MR. STEP"™ * BENEDICT 



Stephen A. Benedict, DECLARE UNDER PENALTY OF PERJURY THAT: 

1. I am Stephen A. Benedict, and I have a BS in Electrical Engineering from 
Florida A&M University, a MSE in Computer Science and Engineering from 
the University of Michigan, and an MBA from Harvard Business School. I was 
employed by Apple Computer from 1998 to 2002, where I held a number of 
software engineering and technical leadership roles. 

2. On or after approximately October 20, 1999, 1 created a software prototype 
after a conversation with Franz A. Wakefield. This prototype was a proof of 
concept to illustrate the ideas expressed during the conversation with Mr. 
Wakefield. 



3- 



The proof of concept was written in the Java programming language. The 
proof of concept conveyed the experience of illuminated "hot spots" by 
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compositing pastel-colored polygons onto a video during playback at 
specified time for a specified interval, as shown below: 



public class HotSpot extends TimerTask 



{ 

Movie 

boolean 

boolean 

Rectangle 

int 

java.util .Timer 
java.util .Timer 
TwoDSprite 
Compositor 



movie ; 

isActive = false; 
isVisible = false; 
rect ; 

start = 0, duration = 0; 
startTimer = new java.util .Timer () 
endTimer = new java.util -Timer () ; 
hot Spot ; 
compositor; 



HotS P ot( Movie m, Rectangle r, int s, int d, Compositor c ) throws Exception 



{ 

super { ) ; 
movie = m; 
rect = r; 
start = s; 
duration = d; 
compositor = c; 



File img = QTFactory . f indAbsolutePath ("box. tif '■) ; 

GraphicsImporterDrawer gid = new GraphicsImporterDrawer (new QTFile (img) ) ; 

QDRect rect = new QDRect ( 

gid.getDescriptionO .getWidthO , 
gid.getDescriptionO .getHeight ( ) ) ; 

ImageSpec imageSpec = ImageUtil .makeTransparent ( 
gid # 

QDColor .blue, . ^ v 

new QDGraphics (QDGraphics . kDe fault Pixel Format , rect)), 

Matrix matrix3 = new Matrix (); 

matrix3 .setTx(r.x) ; 
matrix3 .setTy(r.y) ; 

hotSpot = new TwoDSprite ( 
imageSpec , 
matrix3 , 
true, 

new GraphicsMode (QDConstants .blend, QDColor . cyan) ) ; 

} 

public void activate 0 

startTimer. schedule ( (TimerTask) this, start, 10 ) ; 
} 
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public void run() 

{ 

try 

{ 

TimeRecord tr; 

float currentTime = 0; 

isActive = true; 

if ( lisVisible ) 
{ 

setvisible( true ); 

} 

tr = movie. getTRTime () ; 

currentTime = ( (float) movie .getTime { ) / (f loat ) tr . getScale ( ) ) * 1000; 
if ( (float) currentTime >= start + duration ) 

{ 

isActive = false; 
setVisible( false ); 
startTimer .cancel () ; 

} 

} 

catch (Exception e) 

{ 
} 
} 

public void setVisible{ boolean setVisible ) throws Exception 
{ 

if ( setVisible ) 

compositor . addMember (hotSpot ,1); 

else 

compositor. removeMember (hotSpot) ; 

isVisible = setVisible; 

} 
} 

4. The proof of concept could perform actions based on the user's action. For 
example, clicking a "hot spot" could launch a web browser with a predefined 
URL. 



5. The proof of concept demonstrated that this functionality could be extended 
to format the URL or perform another action based on the invocation context 
(single click, double click, right click, etc.). As a result, the "hot spot" appeared 
as "multifunctional" to the user. 
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It should be obvious to someone skilled in the art that the above 
stated citations and facts proves, that the claims (1-20) of the 
application 09/877,729 of the Invention CVSSW™ was Conceived 
and Reduced to Practice on April 30, 1996. 



That: d- 
April 30, 1996 is the solidified date of conception and reduction to - 



s 



practice of The CLICKVIDEOSHOP™ software (CVSSW™). SEE g 
Tabll(APP9 & REC1 pg. 6) During a Co-Op Engineering work experience ^ 
at The Dow Chemical Co. in Plaquemine, Louisiana I invented The jjj 
ClickVideoShop™ software (CVSSW™). The date of conception can be g 
sworn to February 1996 based on a series of accomplishments and ^ 
discoveries while working to integrate the new computer system (The TDC 
3000) into the existing process control system at The Methoxy Cellulose C£ 
Production Plant. SEE Tab9(APP7 & REC1 pgs. 1-3); SEE Tabl0(APP8 & ^ 
REC1 pgs. 1-3) The TDC 3000 is not a DOW proprietary control system, cp 
and has its own unique programming language. SEE TDC3000x Tab(APP5 
& REC1 : "Total Plant") 

Maximizing system network control by depicting motion and color change 
of critical plant equipment, (i.e. animated objects based on field data, such 
as the animation of rotors in tanks, or seats in reactors changing position; 
this is and was different from the usual "blink" graphic representation, 
which only exemplified 1 or 0 data in a visual format) SEE Tabll(APP9 & 
REC1 pg. 6 : "Box Summary"); SEE TDC3000x Tab(APP5 & REC1 pg. 2: 
para. 2 and pg. 5: column 2 para. 2) processes (i.e. tanks filling) and 
equipment parts changing position, through programming The TDC 3000 
to depict these more ergonomic and hazard prevention visual effects for 
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operators by processing raw field data & then displaying it through an 
interactive touch-screen graphical schematic, improved operator efficiency 
in critical production periods (operators usually work 12 hour shifts). SEE 
TablO(APP8 & REC1 pg. 1) No other control system at The Dow Chemical 
Co. was being programmed to be utilized in this manner nor had the 
capability to complete such programming operations. This created more 
efficient and effective control of critical chemical production processes. 
SEE Tabll(APP9 & REC1 Pgs. 6, 7) This was the conception and 
reduction to practice of The CLICKVIDEOSHOP™ software (CVSSW™) 
invention. SEE Kendall v. Searles, 173 F.2d 986, 993, 81 USPQ 363, 
369 (CCPA 1949) The inventions' intended functionality is and was 
centered on interacting with and through video, audio, and digital media 
by utilizing a mode control bar & "Multi-functional Hotspots™" within 
digital media, to control and use Grid-Networks, for communication, 
commerce, & efficient process flow to achieve ambidextrous organizations 
on globally accessible networks, such as WWW. SEE Tabll(APP9 & 
REC1 Pgs. 6, 7), and SEE Tab2(APPl & REC3 pg. 1, para. 2) 

SEE Tab2(APPl & REC3 pg. 1, para. 2) 

"...devices may be reengineered by third parties, which will NOT be 
deemed infringers if those devices perform equivalent processes 

differently." 

Harvard Business Review; Dec. 2004 pg.74, 

"How Market Smarts Can Protect Property Rights" 
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That: 



From the date of conception and reduction to practice, to August 1999 I 
did not directly communicate the invention to anyone SEE Tab 2(APP1 & 
REC1 pg. 2); SEE Tab3(APP2 & REC3 pgs. 1-2); SEE Tab3(APP2 & 
REC4 pgs. 1-3); SEE Tab3(APP2 & REC5 - 6) even though my manager, 
and the operators at The Methoxy Cellulose Plant knew that there was a ^ 
novel change in identifying operability and functionality of the critical cr 
processes at the plant through the system integration that I completed ^ 
during my Co-Operative experience with the company. SEE TablO(APP8 uj 
& REC1 pgs. 1- 5); SEE Tabll(APP9 & REC1) I realized that it was a u_ 
phenomenal sequence of accomplishments, and my manager realized the * 
same and exemplified the same with a "far exceeds" final review of my J£ 
work. SEE TablO(APP8 & REC1 pgs. 1- 3) On or about March 15, 1996, 1 g- 
discussed an invention, now called The ClickVideoShop™ Software 
(CVSSW™) at a lunch meeting with my manager Vernon Darling, at the 
time a Process Control Specialist. In that meeting I expressed my 
intentions to use "The Invention," (as defined on page 4 of this 
AFFIDAVIT), that I created; which is & was using animated color cued 
objects as 'links' to other information and functionalities. I, Inventor, 
talked about and stated the intended functionality of the invention as the 
following: 

That the invention was "BIG," that I intended to use it via the Internet, 
that it would utilize all types of communication at a point, and that there 
was no overlap with the Dow Chemical company. SEE Tab2(APPl & 
REC1 pg.2); SEE Tabl(APP0 & REC1 pgs. 1- 2) 
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That: 



H 



Diligence: 

From Conception (February 1996) to Reduction to Practice in April 
30, 1996 there was sufficient diligence in creating viable code for graphical 
schematics with animated "Hotspots." SEE Christie v. Seybold 1893 CD. £ 
515, 64 O.G. 1650 (6 th Cir. 1893), and SEE Tab2(APPl & REC4 pgs. 1 -2) ^ 
From April 30, 1996 to the filing date of the provisional application (June 8, 
2000) my main goal was confidentiality, raising money, actively building, 
while simultaneously dedicated to pursuing provisional and patent 
protection. This diligence to have the most intellectual property protection 
for CVSSW™ and for developing a proof of concept, prototypes, and the \jj 
initial product for mainstream marketing & distribution had to be done as ^ 
time permitted because Inventor was a full time student working to obtain — 
a Bachelor of Science degree in Chemical Engineering and a minor in g 
Business Administration taking the relevant curriculum as a fulltime tf 
student or through Co-Operative/Intern experiences; SEE Tab7(APP6 & ^ 
REC2 pgs. 1 - 3); SEE "DILIGENCE" Tab(APP15 & REC1 - REC6); SEE 2 
"DILIGENCE" Tab(APP16 & REC1 -4); SEE "DILIGENCE" Tab(APP17 - 
& REC1), SEE Automatic Weighing Mach. Co. v. Pneumatic Scale Corp., 
166 F. 2d 288, 1909 C. D. 498, 139 O.G. 991(l st Circle 1909) and had not 
secured the capital nor JAVA training necessary for the effective scaling 
and transition of "The Invention" onto the Internet. It was not until July 
of 1999, when Inventor was able to devote larger portions of time to 
implementing the development of the invention for viable use via The 
Internet. SEE Tab7(APP6 & REC2 pgs. 2- 3); SEE "DILIGENCE" 
Tab(APP15 & REC5 pgs. 9 - 12); SEE Tab3(APP2 & REC1 pgs. 1 - 5); 
SEE Tab3(APP2 & REC3 pgs. 1 -2) 
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• SEE "DILIGENCE" Tab(APP15 & REC5 pgs. 9 - 11); SEE 
Tab7(APP6 & REC2 pgs. 1-3) 
Itemized below : 

Graduation from the University of Florida on December 18, 1999; started work at Cordis 
Neurovascular Inc. (a Johnson & Johnson co.) on January 10, 2000 

Aug. 99 - Dec. 99 Research Fellow, The University of Florida Gainesville, Fl 

Molecular Association in Micelles, Liquid Crystals and Microemulsions 
And Carried Eight (8) credits as a Chemical Engineering Senior at The 
University of Florida 

May 99 - Aug 99 Carried Nine (9) credits as a Chemical Engineering Senior at UF 

Jan. 99 - May 99 Full Time Chemical Engineering Student at U.F. carrying 15 credits 

Aug. 98 - Dec. 98 Full Time Chemical Engineering Student at U.F. carrying 12 credits 

May 98 - Aug. 98 Full Time Employee, Intern, Cardiology dept. of Cordis Corporation 
(a Johnson & Johnson co.) Miami, Fl 

Patent disclosure: Implementation of automated UV adhesive 
procedure 

Jan. 98 - May 98 Full Time Chemical Engineering Student at The University of Florida 
carrying 13 credits 

Aug. 97 - Dec 97 Full Time Chemical Engineering student at The University of Florida 
carrying 13 credits 

May 97 - Aug. 97 Ronald E. McNair Research Fellow University of Florida 

Pressure drop studies through Multi-dispersed Spherical Particles in 
Packed Columns 

Jan. 97 - May 97 Co-Op Engineer, Dow Chemical co. Freeport, TX 

Chlor - Alkali Plant: Optimizing water recirculation discrepancies, and 
Plant troubleshooting 

Aug. 96 - Dec. 96 Full Time Chemical Engineering student at The University of Florida 
carrying 15 credits 

May 96 - Aug. 96 Intern, Kraft Food Co. Chicago, II 

Extra Creamy COOLWhip® Process Optimization, Product 
Reformulation, And Consumer Analysis Studies 
Patent disclosure: Implementation of a protein complexing derivative 

Jan 96 - May 96 Co-Op Engineer, Dow Chemical co. Plaquemine, LA 

Methoxy Cellulose Plant: Configuration of TDC 3000 operating interface 
to integrate with existing control system; for maximizing production, 
and operator's needs for efficient process control 
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While I initially decided that it would be best to have an internet 
entertainment portal, and created graphical representations of the software logic 
and artistic renditions of the "look and feel," of how the user would interface with 

the software module. SEE Tabl4(APPll & REC1 pgs. 1- 22); SEE Tabl3(APP12 ^ 

& REC1 pgs. 1 - 3) Inventor on or about July of 1999 met with an attorney Bruce ^ 

Brashear to start the process of securing intellectual property rights. SEE ^ 

"DILIGENCE" Tab & Tabl8(APP16 & REC3A pg. 20) Mr. Brashear after a g 

presentation where inventor spoke about the invention in the context of an ^ 

entertainment "channel" COOLCOMMERCIALS.COM™, an archive of jjj 

entertaining Tv commercials that would utilize the ClickVideoShop™ software; ^ 

SEE Tabl4(APPll & REC1 pgs. 1- 22) referred Inventor to Saliwanchik, Lloyd & ^ 

Saliwanchik ("SLS"). SEE "DILIGENCE" Tab & Tabl8(APP16 & REC3A pg. 20) ^ 

The process of patenting the software (describing the invention in detailed Q 

descriptions, flowcharts, via business plan, & communication letters...etc.) £ 

continued with "SLS" until March 6, 2000 SEE ("DILIGENCE" Tab) when the £ 
attorney who Inventor was working with Mrs. Christine Q. McLeod stated: 

• SEE "DILIGENCE" Tab & Tabl8(APP16 & REC3 pg.OB) 
"Attorney-Diligence/Engineering-Diligence" 
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"Dear Franz: 

Further to my telephone message of today, we have recently 
Discovered that our firm may have a conflict of interest with 
A former client of our firm with respect to your particular 
technology. Therefore, after careful consideration, we have 
determined that we must decline representation in this matter. 
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We heartily encourage you, and in fact urge you, to consult 
other legal counsel of your choice. Attached is a list of just a few 
software patent attorneys in South Florida who may be able to 
assist you. We will return to you under separate cover all orig- 
inal documents which you have provided us and will destroy any 
of our own internal work product. Please understand that our ^ 
determination of non-representation is solely based upon ethical c£> 
considerations imposed upon us by the Bar and is not indicative 
of the patentability of your technology..." 



zS 

O 



LU 



In that same week (March 2000) Inventor was able to solidify a price range for g 
representation, SEE "DILIGENCE" Tab & Tabl8(APP16 & REC3 pg. OB, 0C) £ 
started the process of orienting the patent attorney on the technology, and started 3^ 
the patenting process (provisional patent protection). SEE "DILIGENCE" Tab & ^ 
Tabl9(APP17 & REC1 pgs. 1-49) ^ 

Thus, as Per: g 
2138.06 "Reasonable Diligence" 

"The diligence of 35 U.S.C. 102 (g) relates to reasonable 'attorney-diligence' and 2 
'engineering-diligence' (Keizer v. Bradeley, 270 F. 2d 396, 397, 123 USPQ 215, 216 ^ 
(CCPA 1959)), which does not require that 'an inventor or his attorney drop all 
other work and concentrate on the particular invention involved. (Emery v. 
Ronden, 188 USPQ 264, 268 (Bd. Pat. Inter. 1974)" 
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Reduction To Practice— Internet Prototype Utilizing JAVA 



On or about October 20, 1999, Stephen A. Benedict, an independent ^ 
contractor & future CTO of COOLTvNETWORK.COM™, Inc. created a JAVA > 
Proof of Concept (i.e. Prototype) and verified INTERNET feasibility of The ^ 
ClickVideoShop™ software (CVSSW™). SEE Tab3(APP2 & REC1 pgs. 1-5); g 
SEE Tab3(APP2 & REC2 pgs. 1 - 2) On February 18, 2000 I, Inventor, filed a ^ 
"Disclosure Document Deposit..." of the title of the software invention ju 
(CLICKVIDEOSHOP™) and paid the fee pursuant to (37 CFR 1.21(c)). SEE ^ 
Tabl5(APP13 & REC1 pgs. 1 - 2) I decided not to send a detailed description 
(written description and drawings) of the invention with the "Disclosure Document 
Deposit Request," so that I could maintain the highest confidentiality. C£ 



3 



Reduction To Practice— Constructive/Filing Applications 



Consequently on June 8, 2000 the provisional patent application was filed 
with the USPTO, followed by the filing of the Utility Patent Application, and the 
PCT (International) Application on June 8, 2001 with the USPTO and the PCT 
office respectively. 



s 



-sac 
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Copyrighted 1999 © 

SEE "DILIGENCE" Tab & Tabl8(APP16 & REC4 pg. 12) 
• COOLTvNETWORK.COM™ Business Plan 



" Video 

COOLTvNetwork.com™ realizes that the bandwidth bottleneck will be opened, 
and there will be a convergence of television and computer. "I don't think a lot of ^ 
people on the consumer level know how much change is about to hit them, ^ 
especially when it comes to Tv viewing."-David Ostmo, director of operations fro § 
KABB-Tv (Warner Bros. Affiliate.) By 2006, television as we know it will change ^ 
forever. That year is the deadline set by the U.S. Federal Communications LU 
Commission (FCC) for all television stations nationwide to switch over to a new 
digital broadcasting technology. COOLTvNetwork.com™ is strategically entering ^ 
the audio/video and e-tailing market, focusing on music, sports, cartoons, and ^ 
commercials to build a stable of brand capital and a loyal consumer following, c4 
COOLTvNetwork.com™ will actively build a consumer base within the cf 
bandwidth limitations, to effectively position itself for the evolution of Internet $o 
technology, and the eminent movie on demand market. COOLTvNetwork.com™ 2> 
at every stage will perpetuate the quintessence of 'eCOOL!™' combining 
interactivity, technology, e-tailing, and entertainment to provide the Net's most 
reliable audio/video with retail experience. 

COOLTvNetwork.com™ will use the convergence of audio, video, and retailing to 
engage consumers psychologically on a more profound level than most websites. 
The company will create, for the consumer, an 'eCOOL!™' Internet City, which 
will be a virtual entertainment & retailing toy-box filled with an exhaustive 
repertoire of audio and interactive video. With 'Post It Corners™,' 'Forum 
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Lounges,' 'CLICKVideoShopping™ ,' And 'Video Time Capsules™' of favorite 
artists and athletes, COOLTvNetwork™ will embody the essence of eCOOL!™" 

SEE "CTv Tech." Tab & Tab22(APP18 & REC3 pg. 8), 
"Converging Technology, Forecast Correct" 

"Samsung Puts Hard Drive in a Mobile [Phone] ^ 

CP 

September 07, 2004, 09:35 BST 

— i 

ill 

H 

The 'world's first' mobile phone with a built-in hard 4~ 
drive has been unveiled. Would it push the iPod out $ 



of your pocket? 



3 



S 

The convergence of mobile phones and other portable ^ 
Devices shuffled another step forward on Monday when ^ 
Samsung launched a handset that contained a 1.5 GB g 



hard drive with a one-inch diameter. z 



Samsung has claimed that the SPH-V5400, which was 
launched in Japan, is the first mobile phone to include 
a hard drive. Users will be able to store a wide range 
of different media types on it, including digital music 
files and photos... etc" 
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SEE "CTv Tech." Tab & Tab22(APP18 & REC3 pg. 2), 

"Video Coming to Mobile Phones 
6/28/04 12:15 PMPT 

In the United States, video messaging got started in 
March 2003 with T-Mobile. The company now offers 
Two phones capable of shooting 10-second video clips... 

'In the future, everybody will be famous for 15 minutes,' 
goes the legendary quote from 1960s artist and self- 
promoter Andy Warhol... 

and SEE "CTv Tech." Tab & Tab22(APP18 & REC4 pg. 2, para. 2) 

"Vodafone introduces Vodafone live!TM enhanced with 
3G in Europe 
[May 4, 2004] 

...Vodafone live!TM, the industry-leading, multi-media 
consumer service, will be enhanced by 3G technology in 
a series of phases. This will bring consumers improved 
quality, sound, pictures and videos, as well as increased 
speed when downloading games and ringtones. They will 
also be able to access a select range of new services such 
as video calling, video downloads (sports, news, music and 
general entertainment) and the streaming of live events to 
their handset, as well as existing services such as video 
messaging... 
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SEE "CTv Tech." Tab & Tab22(APP & REC # pg.) 



"A mini cinema in your pocket: more video clip fun from 

Vodafone d- 

[January 9, 2004] ^ 

The popularity of the mobile phone as a 'pocket cinema' £ 

is growing by leaps and bounds, with more and more ^ 
people using their handsets to find out the latest soccer 

scores, to keep up to date with news from all over the C 

Hi 

world, or simply to enjoy a cartoon film..." )d 

SEE "CTv Tech" Tab & Tab20 (APP18 & REC1 pgs. 1- 6) cr 

"CTv Presentation Text © 1999 - 2001" ^ 

Er* 

That: 



I understand that willful false statements and the like are punishable by fine ^ 
or imprisonment, or both (18 U.S.C. 1001) and may jeopardize the validity of the ^1 
application or any patent issuing thereon. All statements made in this declaration 
are of my own knowledge and are true and believed to be true. Pursuant to the 
facts that accompany and form a part of this AFFIDAVIT, The 1999 American 
Inventors Protection Act, 37 CFR 1.131, 1.132, and MPEP 2136.05, 
Applicant/Inventor respectfully requests the approval of swearing behind the 
relevant prior art referenced in the Detailed Office Action and the traversing of 
the rejections/objections (102(e) and 103(a)) of the claims in the 09/877,729 
application; in order that the undersigned can place this application in allowable 
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condition as soon as possible and without the need for further proceedings. 
Attached are the evidentiary materials that support this declaration. 



Very respectfully, 




-Applicant Pro Se- 



CD 



COOLTvNETWORK.COM™, Inc. 
INTERNET AUDIO- VIDEO ENTERTAINMENT 

17731 North West 14 th Court 
Miami, Florida 33169 
Tel. (305) + 624 -3282 



5 



O 

o o 



"GET eCOOL!"™ 
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NOTARIZED: (AFFIDAVIT of Franz A. Wakefield, INVENTOR). 



STATE OF FLORIDA COUNTY OF 




THE FOREGOING INSTRUMENT WAS ACKNOWLEDGED 
BEFORE ME BY FRANZ A. WAKEFIELD . WHO IS PERSONALLY 
KNOWN TO ME OR HAS PRODUCED A FLORIDA DRIVER'S 
LICENSE AS IDENTIFICATION AND WHO ^@ OR DID NOT 
TAfeE A/N/OATH. WITNESS MY HAND AND OFFICIAL SEAL ON 





NOTARY PUBLIC 
STATE OF FLORIDA 
MY COMMISSION EXPIRES:. 



Wakefield, Inventor 



4& 

ura 



RICHARD WALKER 

Notary Public, State of Florida 
My uoimn. expires Jan. 17, 2005 



No. CC994458 



Attachments: APPENDIX & EVIDENTIARY DOCUMENTS (RECORD) 



APPENDIX 



1. Dow Patent Attorney Testimony APPO & REC1 

Taped message Exhibit 1 

2. Email Log APP1 & Reel- Rec6 

3. Affidavit Testimony/Sup Docs APP2 & Reel - Rec6 

4. Prior Art APP3 & Reel - Rec2 

5. Technology History APP4 & Reel 

6. TDC 3000x Manual APP5 & Reel 

7. AWARD APP6 & Reel 

8. Transcript APP6 & Rec2 

9. Corporate Documents APP6 & Rec3 

10. Journal Entry APP7 & Reel 

11. Recommendations/Evaluations APP8 & Reel - Rec3 

12. Reduction to Practice Presentation APP9 & Reel 

13. Dow Size Web page APP10 & Reel 

14. Artistic Representations APP 12 & Reel 

15. Entertainment Portal/Presentation APP11 & Reel 

16. Disclosure Document Deposit Receipt APP13 & Reel 

17. Build Strategy (Disney Letter) APP14 & Reel 

18. Diligence Notarization Proof. APP15 & Reel - Rec 6 



19. Diligence (Attorney/Engineer-Diligence) APP16 & Reel - Rec4 

20. Diligence (Attorney/Engineer-Diligence) APP17 & Reel 

21. CTv Pres. Text/Technology Convergence APP18 & Reel - Rec4 



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 



Appn. Serial Number: 09/877,729 



Appn. Filed: 



Prov. Filed: 



2001 Jun.8 
2000 Jun.8 




Prov. Serial Number: 60/210,300 
Applicant: Franz A. Wakefield 

Title: METHOD AND SYSTEM FOR CREATING, 

USING, AND MODIFYING MULTI- 
FUNCTIONAL WEBSITE HOTSPOTS. 
Examiner/GAU: Boris M. Pesin/2174 

Miami, 2005 January 4 th Tuesday 
TRANSCRIPT OF DOW CHEMICAL CO. PATENT ATTORNEY 
MR. MIKE GLENN (MICHIGAN-CORPORATE HEADQUARTERS) 

• PHONE MESSAGE DECEMBER 2004 
MIKE GLENN : Mr. Wakefield, this is Mike Glenn from Dow. Based 
on your representation, that you made your invention on your own 
without the use of Dow resources, it does not appear that this is a matter 
that involves Dow. So, as a consequence I don't see that there is any 
involvement on my part, if you had disclosed something to an individual 
and whether or not they can confirm that really depends on the 

individual. I know I spoke to your former supervisor and he told me 

i APPO & REC1 



CD 



cr 

tr 

cr 
o 



that he does not recall the discussion so that makes it very difficult for 

him to provide an affidavit, but that's something for you to discuss with 

him. I will say that my experience; one of the reasons that Dow requires 

keeping lab notebooks that are witnessed is to provide the written 

record that is usually the basis for any affidavit. So, again I don't 

believe this matter involves Dow if there's an affidavit it has to be based 

on recollections of individual(s) and I'll leave that to you to pursue that 

as you deem appropriate. Bye. 

• / Franz A. Wakefield, Inventor, declare under penalty of perjury 
that the foregoing statement made by Mr. Mike Glenn is true and 
correct. 

NOTARIZED: (Phone Transcript taken by Franz A. Wakefield). 
STATE OF FLORIDA COUNTY OF £^Io)ajM> 



THE FOREGOING INSTRUMENT WAS ACKNOWLEDGED 
BEFORE ME BY FRANZ A. WAKEFIELD . WHO IS PERSONALLY 
KNOWN TO ME OR HAS PRODUCED A FLORIDA DRIVER'S 
LICENSE AS IDENTIFICATION AND WR O/dTd^ OR DID NOT 
TATO/AlMOATH. WITNESS MY HAND AND OFFICIAL SEAL ON 




H 

CD 



_1 
til 

s 



NOTARY PUBLIC 
STATE OF FLORIDA 
MY COMMISSION EXPIRES: 



Franz A. Wakefield, Inventor j^*/*/* 6 * 8 





RICHARD WALKER 

Notary Public, State of Florida 


urn 


My comm. expires Jan. 17, 2005 
No. CC994458 



Attachments: Tape recording of Dow Patent Attorney Mr. Mike Glenn 

2 



EMAIL LOG 

& I o I X I inbox 

From : Darling, Vernon (VD) <vddarling@dow.com> 
Sent : Thursday, December 2, 2004 2:52 PM 
To : franzwakefield@hotmail.com 
Subject : Timeline for response?? 



^Attachment Dar | in g /V ernon(VD).vcf (< 0.01 MB) 



Franz, 

I apologize for the delay on your patent request feedback. 

However, I have had no success connecting with a Dow lawyer on this item. I will wait until 
Dow legal gives me instructions on how to proceed on this matter. Understandably they don't 
have a vested interest in this matter and I'm sure that it is at the very bottom of the priority list. 

So, I hope that I can resolve this matter soon with Dow Legal. However, based on other legal 
work my group is currently involved in, I anticipate being instructed to limit my involvement 
based on potential Dow liability, etc. 

I'll keep pushing on your behalf, but I may have to drop this entire matter if the lawyers don't 
get back to me with a response. This said, I'm still waiting to hear. If I had to guess about a 
timeline, I wouldn't plan on getting this before the end of the year. Next, I would say there is a 
less than 50% chance that any of the lawyers will recommend that I send your requested 
feedback. 



Regards, 
Vernon Darling 

Process Automation Leader Bldg 6650, PO150 

EOEG Technology Center Plaquemine, LA 70765 

The Dow Chemical Company ph.225. 353. 4337 fax. 225. 353. 2254 
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>From: "Darling, Vernon (VD) n <vddarling@dow.com> 

>To: franzwakefield@hotmail.com 

>Subject: not sending affidavit 

>Date: Thu, 2 Dec 2004 14:26:44 -0600 

> 

>Franz, 
> 

>I just received a phone call from Dow Legal and discussed the matter at length with one 

>of our lawyers. As I suspected, I was instructed NOT to give the requested feedback. 

>Also, as we discussed earlier, I really do not recall the conversation in question. I'm not 

>saying we didn't have it; I just can't recall having it. I regret not being able to meet 

>your request. Good luck with this and sorry I couldn't be of help. 

> 

> 

> 

> 

> 

>Regards, 

> Vernon Darling 
>Vernon Darling 
> 

>Process Automation Leader Bldg 6650, PO150 

>EOEG Technology Center Plaquemine, LA 70765 

>The Dow Chemical Company ph.225.353.4337 fax.225.353.2254 

> 

> 

> 

> 

>« Darling, Veraon(VD).vcf » 



vddarling @ do w .com 



RE: not sending affidavit 
December 2, 2004 
Sent at 4: 24 P.M. 

Vernon, I requested an affidavit could you instead send a note to the facts that I wanted 
you to attest to, it could be via email if you like, but a short letter would also be fine. 
For example that I created a "video" utilizing the data stream and graphic representations 
within graphical schematics, and that the animated objects actually worked as touch- 
screen links for accessing additional information; and it was not in Dow public use. 

Thank You In Advance, 

Franz A. Wakefield 

President & Chief Product Design Engineer 
COOLTVNETWORK.COM, INC. 
17731 North West 14th Court 
Miami, Florida 33169 
FranzWakefield@hotmail.com 
Tele: (305) + 624.3282 



The information contained within this email is confidential and meant 
solely for the above indended party; if you have recieved this message 
in error please discard it and notify the sender. Unauthorized reproduction, 
and/or dissemination is strictly prohibited. Thank- You. 
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EMAIL LOG 



vddarling @ do w .com 
CVSSW (URGENT)*** 
December 3, 2004 
Sent 9: 59 A.M. 
Vernon, 



a? 



I know that you may feel a bit uncomfortable, but the fact of the matter 
is that I did not break any laws. It is generally known in the industry that 

"...devices may be reengineered by third parties, which will NOT be deemed \^ 

infringers if those devices perform equivalent processes differently. 11 2 * — ' 
Harvard Business Review; Dec. 2004 pg. 74, "How Market Smarts Can Protect 

Property Rights" ^ 

I need your testimony for the performance of justice, this invention can 
and will have a major impact on the economy and science. If you still 

feel uncomfortable after reading this email; then I would LIKE to talk $© 
to the DOW attorney that gave you such advise. """^ 

o- 

o 

Again it is generally known that in the prosecution of a case discovery 

can be sought of information within business records. ..etc. Florida c c 

Evidence Code Chapter 90; which is in compliance with Federal 2 
Evidence Code. ^ 

Thank You In Advance 



Franz A. Wakefield 

President & Chief Product Design Engineer 

COOLTVNETWORK.COM, INC. 

INTERNET AUDIO- VIDEO ENTERTAINMENT 

17731 North West 14th Court 

Miami, Florida 33169 

Tele: (305) + 624.3282 

FranzWakefield@hotmail.com 



All information contained in this transmission is confidential and solely for the above 
intended recipient, unauthorized dissemination, reproduction or the like is strictly 
prohibited. If you have received this message in error, please discard it and contact 
the sender.Thank-You. 
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EMAIL LOG 



& I ^ I X I Inbox 



From : Darling, Vernon (VD) <vddarling@dow.com> 

Sent : Tuesday, December 14, 2004 12:39 PM 

To : 'Franz Wakefield 1 <franzwakefield@hotmail.com> 

Subject : Franz Wakefield 



^Attachment Dar | in g_ V ernon_VD_.vcf (< 0.01 MB) 



Franz , 

Your e-mail below is inaccurate in relation to our discussions. 

1. I remember the schematic work you did specifically for your Dow 
work assignment. You created schematics for the Cellulose Process 
Control Pro j ec t . 

2 . The schematics involved animation schemes (the pictures moved) 
depending on the process state. 

3. In this work you used Dow purchased equipment and software (a 
Honeywell TDC3000 control system and software) 

4. These schematics were used at the Cellulose Project and were in 
service in this Dow Plant. These are in public use at the Dow plant 
in question. 

5. I do not remember any conversations nor do I have any knowledge 
relating to your stated invention of new technology. Neither do I 
remember you showing me anything except your normal work on your 
assignment for Dow. 

6 . You send a threatening e-mail asking "You guys want to go to 
court?" 

Regards , 
Vernon Darling 

Process Automation Leader Bldg 6650, PO150 

EOEG Technology Center Plaquemine, LA 70765 

The Dow Chemical Company ph . 225 . 353 . 4337 f ax . 225 . 353 . 2254 



Original Message 

From: Franz Wakefield [mailto:franzwakefield@hotmail.eom] 
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Sent: Tuesday, December 14, 2004 9:06 AM 
To: Darling, Vernon (VD) 
Subject: RE: CVSSW (URGENT)*** 



December 14, 2004 
Sent 10: 05 A. M. 
Vernon, 



O 



I did not "threaten" you. The accusation of such, is disgusting. I -^r 
requested an affidavit of recollection not just about the date that I E*" 
spoke to you about my indended usage of an invention I conceived at 
Dow, but the fact that I created schematics with animated touch- 
screen objects that act as 'links' to other information. You S 
specifically told me that you remembered these schematics, that they C£ 
worked, and they were created above and beyond my job assignment. You 
said that you did not recall the conversation that transpired at 
lunch; when I specifically stated that I would utilize this concept ^Ti* 
via the Internet. I consequently asked you to provide an affidavit »~ 
itemizing that I pulled you aside to show you these one or two 
animated schematics, that these animated objects utilized in the qj 
graphical schematics that were created by me and me alone worked as \£ 
animated objects, and as links to other information in a networked & 
system, and that they were not in Dow Public use. *3 

If you are now claiming that you have no recollection of either then 

your memory is conveniently very short. Again, I have requested this 

information for the performance of justice in this case; and as such 

I have contacted Dow legal Mr. Mike Glenn at 989-636-2860 to assist ^ 

me on this matter. If you now do not remember if the animated ^ 

schematics worked it can be easily researched and confirmed. 

Best Regards 0~ 

O 

Franz A. Wakefield 

President & Chief Product Design Engineer ^ 
COOLTVNETWORK . COM , INC . 
17731 North West 14th Court 
Miami, Florida 3 316 9 
Tele: (305) + 624.3282 

FranzWakefield@hotmaiI.com 



Attention: The information contained in this E-mail message is 
confidential 

Information intended only for the use of the individual (s) named 
above. If the reader of this message is not the intended recipient, 
you are hereby notified that any dissemination, distribution or copy 
of this communication is strictly prohibited. If you have received 
this communication in error, please contact the sender by reply E- 



mail and destroy all copies of the original message. 

TO 

is. 
o 



>From: "Darling, Vernon (VD) " <Vddarling@dOW,COIT!> ^ 

>to: Franz Wakefield <franzwakefield@hotmail.cx>m> 

>Subject: RE: CVSSW (URGENT)*** ^ 
>Date: Mon, 13 Dec 2004 22:58:20 -0600 . 

>Franz, ^ 

>You have asked me to provide an affidavit to confirm the date of an 

>invention you believe you made several years ago while a co-op ^3 
engineer with Dow. Despite your repeated efforts to refresh my 
recollection, I do not recall discussing this invention with you 

prior to your recent contacts. jg_ 

> C 
>If you pursue this, as you threatened, I would tell a judge that I ^ 
>cannot provide an affidavit to confirm facts that I do not ^ — ' 
recall. I ask you not to contact me again on this matter, since I am 

unable to provide the affidavit you requested. 

> «\l 
>Regards, 

>Vernon Darling 

> r 

>Process Automation Leader Bldg 6650, PO150 -^^> 

>EOEG Technology Center Plaguemine, LA 70765 ^> 

>The Dow Chemical Company ph. 225 . 353 . 4337 f ax . 225 . 353 . 2254 § 

><< Darling, Vernon (VD) .vcf >> 

z 

FREE pop-up blocking with the new MSN Toolbar - get it now! 

http://toolbar.msn.click-url.com/go/onm00200415ave/direct/01/ «=c 



From : Franz Wakefield <franzwakefield@hotmail.com> . i . i v 

<> i o i ^ i inbox 

Sent : Wednesday, December 15, 2004 1:32 PM 
To : vddarling@dow.com 

CC : franzwakefield@hotmail.com ^ 
Subject: CVSSW (CUCKVIDEOSHOP(TM)) k. 



i Attachment vERNDARAFFID.doc (0.03 MB), Vernon.doc (0.04 MB) 



DECEMBER 15, 2004 
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SENT 1: 28 P.M. <P 

THE DOW CHEMICAL COMPANY j£ 
21255 HIGHWAY 1 BUILDING 6650 (5 
PLAQUEMINE, LA. 70765 Q 

Vernon, 

I have just received a call from Mr. Mike Glenn, a Dow Patent 

Attorney, who stated that Dow has nothing to do with my software 

invention CLICKVIDEOSHOP (TM) CVSSW. He also stated that he would ^ 

have nothing against you writing an affidavit of recollection. He j£H 

said he would leave that up to me to work with you on obtaining the q& 

affidavit. As such can you please add the points that you itemized 

in a previous email as seen below in a notarized affidavit on Dow 

letterhead (reference the information that I sent to you in the § 

letter, and affidavit form) . I am resending an "e" copy for your 

convenience . c c 

You can send the affidavit to the address below. My new deadline is 

January 6, 2005; but because of the holiday season I am requesting 

that you send the document via Fed-Ex. Thanks. * s3== 2-r 



POINTS IN PREVIOUS EMAIL 



1. I remember the schematic work you did specifically for your Dow 
work assignment. You created schematics for the Cellulose Process 
Control Pro j ect . 

2. The schematics involved animation schemes (the pictures moved) 
depending on the process state . 

3. In this work you used Dow purchased equipment and software (a 
Honeywell TDC3000 control system and software) 
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4. These schematics were used at the Cellulose Project and were in 
service in this Dow Plant. These are in public use at the Dow plant 
in question. 

5. I do not remember any conversations nor do I have any knowledge 
relating to your stated invention of new technology. Neither do I 
remember you showing me anything except your normal work on your 
assignment for Dow. 



Best Regards 
Franz A. Wakefield 

President & Chief Product Design Engineer 

COOLTVNETWORK . COM , INC . 

INTERNET AUDIO-VIDEO ENTERTAINMENT 

17731 North West 14th Court 

Miami, Florida 33169 

Tele: (305) + 624.3282 

FranzWakefield@hotmail.com 

ATTACHMENT : VERNDARAFF I D . DOC , VERNON . DOC 



Attention: The information contained in this E-mail message is 
confidential 

information intended only for the use of the individual (s) named 
above. If the reader of this message is not the intended recipient, 
you are hereby notified that any dissemination, distribution or copy 
of this communication is strictly prohibited. If you have received 
this communication in error, please contact the sender by reply E- 
mail and destroy all copies of the original message. 



Express yourself instantly with MSN Messenger! Download today - it's FREE! 



EMAIL LOG 



benedict @ mac.com 

CVSSW affidavit (IMPORTANCE HIGH!) 
November 18, 2004 
Sent 2:32 P.M. 
Stephen, 



2. 

etc. 



=4- 



<^ 

In writing the affidavit to describe the prototype that was created in Oct. 1999 £JP 

YOU MUST ALSO DESCRIBE THE BEST MODE FOR WRITING AND 

EXECUTING THE SOFTWARE CVSSW(TM). This is governed by 35 U.S.C. Statute €^ 

112. Although the actual code (ALL) I consider a trade secret, if in the creation of the 

software you find out that the 'mouse event 1 operates best in a particular way, or the <^ 

'swing event* or the function for the hotspot is best as a 'step-function' then explain in 

detail these "best modes" for the writing & execution of the software. This is extremely q< 

important because it can invalidate the claims of the patent, if they are withheld from the ^ 

application, so PLEASE ADD THEM IF THEY ("BEST MODES") EXIST. They act 

like "tricks of the trade, " but in this event they would be tricks you found out as you 

progressed and completed the software CVSSW(TM). You can even list them simply as: ^ 

For Example: ^ s 

BEST MODES (FOUND WHILE COMPLETING THE CVSSW(TM) SOFTWARE) fr> 

1. I found that using JAVA, a step-function with a double x-axis (time, & frame- ^ 
length/distance) and a y-axis of hotspot location (frame-height) to be a best mode for 
expressing the multifunctional hotspots in videos and digital media; CVSSW(TM). 



If You Have Any Questions Please Feel Free To Call, 
Franz A. Wakefield 

President & Chief Product Design Engineer 
COOLTVNETWORK.COM, INC. 
17731 North West 14th Court 
Miami, Florida 33169 
Telephone: (305) + 624.3282 
Franz Wakefield @ hotmail.com 
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AFFIDAVIT OF EVENTS AND RECOLLECTION 



Patent Title: Method & System For Creating, Using, & 

Modifying Multifunctional Website Hotspots. 



APPLICATION NUMBER: 
FILING DATE(S): 
INVENTOR: 

EXAMINER NAME: 



09/877,729 

JUNE 8, 2000 & June 8, 2001 
FRANZ A. WAKEFIELD 
ART UNIT: 2174 
BORIS M. PESIN 



AFFIDAVIT OF MR. STEPHEN A. BENEDICT 



I, Stephen A. Benedict, DECLARE UNDER PENALTY OF PERJURY THAT: 

1 . I am Stephen A. Benedict, and I have a BS in Electrical Engineering from Florida 
A&M University, a MSE in Computer Science and Engineering from the 
University of Michigan, and an MBA from Harvard Business School. I was 
employed by Apple Computer from 1998 to 2002, where I held a number of 
software engineering and technical leadership roles. 

2. On or after approximately October 20, 1999, 1 created a software prototype after a 
conversation with Franz A. Wakefield. This prototype was a proof of concept to 
illustrate the ideas expressed during the conversation with Mr. Wakefield. 
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3. The proof of concept was written in the Java programming language. The proof of 

concept conveyed the experience of illuminated "hot spots" by compositing i& 

pastel-colored polygons onto a video during playback at a specified time for a 

specified interval, as shown below: sv£ 

public class HotSpot extends TimerTask ^ 

Movie movie; ^ 

boolean isActive = false; 

boolean isVisible = false; 

Rectangle rect ; £j> 

int start = 0, duration = 0; 

java.util. Timer startTimer = new j ava . util . Timer () ; 

j ava . util . Timer endTimer = new j ava . util . Timer () ; 

TwoDSprite hotSpot; 

Compositor compositor; \^ 

a 

HotSpot ( Movie m, Rectangle r, int s, int d, Compositor c ) throws Exception ^ 

super ( ) ; 
movie = m; 

rect = r; Q~ 
start = s; 
duration = d; 

compositor = c; IT" 

File img - QTFactory . f indAbsolutePath ( "box . tif " ) ; <^ 

GraphicsImporterDrawer gid = new GraphicsImporterDrawer (new QTFile ( img) ) ; 

QDRect rect = new QDRect ( o° 
gid. getDescription ( ) . getWidth ( ) , 

gid. getDescription ( ) . getHeight ( ) ) ; ^ 

ImageSpec imageSpec = ImageUtil . makeTransparent ( 
gid, 

QDColor .blue, 

new QDGraphics (QDGraphics . kDef ault PixelFormat , rect)); 

Matrix matrix3 = new Matrix{); 

matrix3 . setTx (r . x) ; 
matrix3 . setTy ( r . y ) ; 

hotSpot = new TwoDSprite ( 
imageSpec, 
matrix3, 
true, 
8, 

new GraphicsMode (QDConstants . blend, QDColor . cyan) ) ; 
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public void activate () 
{ 

startTimer. schedule ( (TimerTask) this, start, 10 ) ; 

} 

public void run ( ) 
{ 

try 

{ T^O 
TimeRecord tr; 
float currentTime = 0; 



isActive = true; 
if ( lisVisible ) 



} 

} 

catch (Exception e) 

{ 

} 



isVisible = setVisible; 

} 



4. The proof of concept could perform actions based on the user's action. For 
example, clicking a "hot spot" could launch a web browser with a predefined 
URL. 



O 



t 

setVisible ( true ) ; 

} CD 

tr = movie . get TRTime () ; /^N 
currentTime = (( float ) movie . getTime ( ) / ( float ) tr . getScale () ) * 1000; Jp 

if ( (float ) currentTime >= start + duration ) <y> 

{ x 

isActive = false; ^ 
setVisible ( false ); 
startTimer . cancel ( ) ; 



} ^ 

cr 

public void setVisible ( boolean setVisible ) throws Exception O 
{ 

if ( setVisible ) 

compositor . addMember (hot Spot , 1 ) ; 

else 



compositor . removeMember ( hotSpot ) ; 
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5. The proof of concept demonstrated that this functionality could be extended to 
format the URL or perform another action based on the invocation context (single 
click, double click, right click, etc.). As a result, the "hot spot" appeared as 
"multifunctional" to the user. 



I DECLARE UNDER PENALTY OF PERJURY THAT THE FOREGOING 
STATEMENT IS TRUE AND CORRECT. 



NOTARIZED AFFIDAVIT OF MR. STEPHEN A. BENEDICT 
STATE OF Vie&.)A;i/\ 
COUNTY OF FAIRFAX 

THE FOREGOING INSTRUMENT WAS ACKNOWLEDGED BEFORE ME BY 
StcMcjJ A SfA/P-Mcf WHO IS PERSONALLY KNOWN TO ME 
OR HAS PRODUCED VA b&mres. LcmcAS IDENTIFICATION AND 



DATE: JANUARY 4, 2005 




MR. STEPHEN A. BENEDICT 



WHO DID OR DID NOT TAKE AN OATH. 



WITNESS MY HAND AND OFFICIAL SEAL 
ON TAW. ^ . 2QOS 

NOTARY PUBLIC 
STATE OF V.e-C-iA^A . 



MY COMMISSION EXPIRES 






AGREEMENT 

THIS AGREEMENT is entered into the effective this ± day of NOV , 2000 by and 

between COOLTvNetwork.com, Inc., a business having an address of 17731 Wu* Court, Miami, Fl H 
33 169 (hereinafter referred to as "OWNER"), and Stephen Benedict, an individual having and address of ^ 
79 1 5 Sunkist Drive Oakland, California 94605 (hereinafter individually and collectively referred to as O 
"PROGRAMMER"). 

WITNESSETH 

WHEREAS OWNER has undertaken the design, the coding, and the description (flowcharts, and 
written descriptions) of software (CLICKVideoShop™) related work (hereinafter "WORKS"); and 

WHEREAS PROGRAMMER has assisted in the preparation of source code, flowcharts, and 
written descriptions and is being contracted to prepare and/or continue assisting in the preparation of 
additional coding (source code & object code) and descriptions (flowcharts, diagrams, aroT wntten ^ 
descriptions) rellted to said WORKS (hereinafter "SOFTWARE WORK") related to said WORKS and is ^ 
willingtoworkonandpreparesoftwarebasedonand/orrelatedtosa,dWORKSunder a work made for ^ 

hire" agreement as that term is defined by the United States copyright laws, under the full control of 
OWNER; . . . . 



1 PROGRAMMER and OWNER acknowledge that the SOFTWARE WORK is being 
created under the direction and control of OWNER, and agree that the SOFTWARE WORK shall be g 
deemed a work made for hire by an independent contractor under the Urtrt States \ 
U.S.C. 101) and, by virtue of this agreement, is the sole property of OWNER free and clear from all dnms 
of any nature relating to PROGRAMMER'S contributions and other efforts, including the right to copyright 0 
the work in the name of OWNER and proprietor thereof and any termination rights thereto. 
PROGRAMMER understands and agree that OWNER owns all right, title, and interest in the 
"SOFTWARE WORK," including but not limited to any part and/or parts thereof and derivative works 
arising therefrom, and has the right to register all copyrights and/or patents therein in its own name, as ^ 
OWNER, in the United States of America and in all foreign countries. <^ 

2. PROGRAMMER agrees that OWNER shall have the unlimited rigM^supervise and 
control PROGRAMMER and to direct PROGRAMMER during the creation of the SOFTWARE WORK. 
OWNER shall have the right to use the whole SOFTWARE WORK, any part or parts thereof, or none of 
the SOFTWARE WORK, as sees fit. OWNER may alter the SOFTWARE WORK, add tort, or combine ,t 
with any other SOFTWARE WORK or SOFTWARE WORKs at ta ^ dnecMn. ^SS£S^ 
foregoing, all original material submitted by OWNER to PROGRAMMER as part of the SOFTWARE 
WORK or as part of the process of creating the SOFTWARE WORK, including but not 
previously prepared documentation, verbal descriptions, notes and any ™tenaU.ding in the of 
The SOFTWARE WORK, shall be the property of OWNER whether or not OWNER uses such material. 
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PROGRAMMER, after the performance of its services under this agreement, shall return all such original 
materials and copies thereof, and PROGRAMMER shall have no right to make any other use of tins 
material and/or SOFTWARE WORK. 

3 The parties to this agreement intend that OWNER shall have full ownership of the 
SOFTWARE WORK with no rights of ownership in PROGRAMMER. PROGRAMMER agrees that in the 
event this agreement is determined by a court of competent jurisdiction not to be a work for hire under the 
federal copyright laws, this agreement shall operate as an irrevocable assignment by PROGRAMMER to 
OWNER of the copyright and/or patent rights in the SOFTWARE WORK including all rights there under 
in perpetuity. Under this irrevocable assignment, PROGRAMMER hereby assigns, and/or shall assign to 
OWNER the sole and exclusive right, title, and interest in and to the SOFTWARE WORK, without further 
consideration, and agrees to cooperate with OWNER, if need be, in OWNER'S efforts in registering and 
from time to time enforcing all copyrights and/or patent rights and otheT rights and protections relating to 
the SOFTWARE WORK in any and all countries. It is PROGRAMMER'S specific intent to assign all 
rights title and interest whatsoever in any and all copyright right in the aforesaid SOFTWARE WORK, in 
any media, and for any purpose, to OWNER including all rights of renewal and extensions. 

4 In the event OWNER shall bring an infringement suit against any third parties or shall be 
sued by any third parties as a result of PROGRAMMER'S ownership of the SOFTWARE WORK, 
PROGRAMMER agrees to reasonably cooperate with OWNER in defending against or prosecuting any 
™ su^tTs right^hall be cumulative to'any other rights of OWNER ^u^PROG^MMER shall 
keeD all trade secrets ( i.e. any known business information related to said SOFTWARE WORK) ol 
OWNER^onfidential and shall not knowingly disclose, relate or describe the SOFTWARE WORK or trade 
secrets related thereto to any third party, individual, corporation or other business entity or maricet, seH or 
commercially use in any way the SOFTWARE WORK. PROGRAMMER shall have reasonabte efforts to 
SoTcUhe confidential nature of said SOFTWARE WORK. PROGRAMMER shall have no obhgation 
5, respect to any disclosure which (1) is independently developed by PROGRAMMER without the 
benefit of OWNER'S WORKS, SOFTWARE WORK and materials related thereto or regarding 
SOFTWARE WORK which has been unintentionally disclosed prior to negotiating the Agreement, (2) is 
publicly known or becomes publicly known not through the wrongful act or breach of this Agreement by 
PROGRAMMER or (3) is rightfully received by PROGRAMMER from a third party on a nonconfidential 
basis prior to this Agreement. 

5 PROGRAMMER agrees that it shall not, at any time hereafter, dispute or contest, either 
directly or indirectly, OWNER'S exclusive right, title, and interest in the S0 ^^-^ VK - . 

y I PROGRAMMER warrants that the material in the SOFTWARE WORK prepared or 
provided by PROGRAMMER is original and does not infringe the rights of any other work. 

7 Thetermsandprovisionsofthisagreementshallbebindmguponthepartiesandtheir 

heirs, legal representatives, successors, and assigns. 

8 This agreement shall be governed by the laws of the state of Florida and the parties 
hereby agree that jurisdiction and venue over any dispute arising under this agreement shall be in the 
Southern District ^jr^ ^ ^ ^ feetween the parties ^ ^ 
agreement, including this paragraph, may be amended or modified only by an instrument ,n writing signed 
by both of the parties hereto or their authorized representatives. 

This agreement is executed by the parties hereto. 
Date: PROGRAMMER' 



s=v 

Mr. Stephen Benedict 



Date: (O/b /oO 




AFFIDAVIT OF EVENTS AND RECOLLECTION 



Patent Title: Method & System For Creating, Using, & 

Modifying Multinational Website Hotspots. 

APPLICATION NUMBER: 09/877.729 ^ 

FILING DATE: JUNE 8, 2001 u, 

INVENTOR: FRANZ A. WAKEFIELD 

ART UNIT: 2174 

EXAMINER NAME : JORDAN S. GOLINKOFF 



AFFIDAVIT OF MR. MATTHEW B. HINTZE 



I, Matthew Hintze, DECLARE UNDER PENALTY OF PERJURY: 



o 



I AM Matthew Hintze, AND I AM a Finance Ph. D Candidate and 
Freelance business plan writer. In addition, my firm TutoringZone 
administers a business plan competition in conjunction with UFs ^£ 
Center for Entrepreneurship and Innovation <3 
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2. In August, 1999 1 met with the inventor to assist in the writing of 

a business plan for CoolTVNetwork.com. Specifically, my services ^ 
were required to assist in drafting the financial projections. Over }> 
the course of several weeks, Mr. Wakefield explained the nature of 
his invention (which at the time was in the development phase, and " r~ 
had not yet reached the point of being tested). There was no *~ 
working model at the time, but Mr. Wakefield elaborated on his 
vision for the technology. 

Mr. Wakefield conceived of an entertainment web portal that would 
have content including commercials, athletic achievement-oriented 
video clips, etc. Mr. Wakefield proposed a technology, with the 
working title "CLICKVIDEOSHOP" that would 'illuminate' various 
material aspects within the video frame. For example, a video clip 
of the Master's might show Phil Mickelson making a putt on the 18 th 
hole, and his putter would illuminate...this would invite the viewer 
to learn more about the putter (manufacturer, etc.) and click on the 
illumination to initiate a purchase. I strongly encouraged Mr. 
Wakefield to pursue this technology, as I believed it would be the 
driving factor in his pursuit of investors. Patentable technology has 
a much greater appeal than content-based web portals. At that 
time, Mr. Wakefield concurred and avowed his intentions to 
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develop a working model and pursue a patent. I believe he was , 
working with a team of developers at the time; however, I do not ^ 
have specific knowledge as to their identity or scope of their work. 0 



Until this past week, I have not had contact with Mr. Wakefield. It 

was my understanding that he was continuing to work on the 

technology after having moved to South Florida. I have continued 

with my own venture in Gainesville. I can not attest to any events ^ 

that may or may not have occurred since that time. 

or 

I DECLARE UNDER PENALTY OF PERJURY THAT THE FOREGOING 3? 
STATEMENT AND/OR ATTACHEMENTS ARE TRUE AND CORRECT. & 

GJ 
X 

I 



DATE: April 12, 2004 SIGNED, 





Mr. Matthew B/Hintze 
Owner, TutoringZone LC 



NOTARIZED [AFFIDAVIT OF MR. MATTHEW B. HINTZE]. 

STATE OF FLORIDA Aj^^ 

COUNTY OF jfflQJ'W 

THE.FQREGOIN(MN^RUMENT WAS ACKNOWLEDGED BEFORE ME BY 

ImjbUuJ J r ffi*£h£~ ymp is personally known to me 

OR HAS PRODUCED ( rt*J{ J A S IDENTIFICATION AND 



WHO DID OR DID NOT TAkE-AN OATH. 
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AFFIDAVIT OF EVENTS AND RECOLLECTION 



Patent Title: Method & System for Creating, Using, & Modifying 
Multifunctional Website Hotspots 



EXAMINER NAME: 



APPLICATION NUMBER: 
FILING DATE: 
INVENTOR: 



09/877»729 
JUNE 8, 2001 
FRANZ A. WAKEFIELD 
ART UNIT: 2174 
JORDAN S. GOLINKOFF 



AFFIDAVIT OF MR, MATTHEW B. HINTZE 



I, Matthew Hintze, DECLARE UNDER PENALTY OF PERJURY: 

1. I AM Matthew Hintze, AND I AM a Finance Ph. D Candidate and 
freelance business plan writer. In addition, my firm TutoringZone 
administers a business plan competition in conjunction with UFs 
Center for Entrepreneurship and Innovation. 

2. In August, 1999 I met with the inventor to assist in the writing 
of a business plan for CoolTVNetwork.com. Specifically, my 
services were required to assist in drafting the financial projections. 
Over the course of several weeks, Mr. Wakefield explained the 
nature of his invention (which at the time was in the development 
phase, and had not yet reached the point of being tested). There 
was no working model at the time, but Mr. Wakefield elaborated on 
his vision for the technology. 



Mr. Wakefield conceived of an entertainment web portal that would 
have content including commercials, athletic achievement-oriented 
video clips, etc. Mr. Wakefield proposed a technology, with the 
working title "CLICKVIDEOSHOP" that would 'illuminate' various 
material aspects within the video frame. For example, a video clip 
of the Master's might show Phil Mickelson making a putt on the 18 th 
hole, and his putter would illuminate... this would invite the viewer 
to learn more about the putter (manufacturer, etc.) and click on the 
illumination to initiate a purchase. I strongly encouraged Mr. 
Wakefield to pursue this technology, as I believed it would be the 
driving factor in his pursuit of investors. Patentable technology has 
a much greater appeal than content-based web portals. At that 
time, Mr. Wakefield concurred and avowed his intentions to 
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working with a team of developers at the time; however, I do not 
have specific knowledge as to their identity or scope of their work. 



develop a working model and pursue a patent. I believe he was £^ 

Until this past week, I have not had contact with Mr. Wakefield. It 

was my understanding that he was continuing to work on the 

technology after having moved to South Florida. I have continued 

with my own venture in Gainesville. I can not attest to any events 

that may or may not have occurred since that time. 2£ 

I DECLARE UNDER PENALTY OF PERJURY THAT THE FOREGOING 



STATEMENT AND/OR ATTACHEMENTS ARE TRUE AND CORRECT. 




Mr. Matthew B/ffintze 
)*meZoi 



DATE: April 12, 2004 SIGNED 

Owner, TutorfhgZone LC 
NOTARIZED [AFFIDAVIT OF MR. MATTHEW B. HINTZE]. 

STATE OF FLORIDA 



QRIE 

county of ( jf 



THE FOREGOING INSTRUMENT WAS ACKNOWLEDGED BEFORE ME BY 

maUW) foe who is personally known to me 

OR HAS PRODUCED Pi \d ■ AS IDENTIFICATION AND 

WHO DID OR DID NOT TAKE AN OATH. 



-z 



WITNESS MY HAND AND OFFICIAL SEAL 
ON QfiPvi 1 Q l 3f 900^ . 




NOTARY PUBLIC 
STATE OF FLORIDA 



MY COMMISSION EXPIRES: (DaXQiJt\ isfiuTl 
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Agreement to Maintain Confidentiality 

This Agreement is between CoolCoramercials.com, Inc. a Florida Corporation and 
//l/Ur^zU ij ^-r both acknowledged parties to this Agreement 

by their signatures that appear below: 

This Agreement is made by the parties in order to protect certain confidential mat- 
ters that either party here to may find necessary to share, or for one to disclose to 
the other in the course of joint business endeavors, pursuit of business opportunities, 
or in connection with work for hire. It is effective when signed by both parties and 
on the latest date where different dates are given. The parties further agree that all 
matters arising between them, whether or not they are reduced to writing, or 
whether or not such matters are reduced to physical or characteristic representa- 
tions in print or in electronic form, are subject to this Agreement. 

Now, therefore, the parties agree as to the following items: 

Item 1 : Both parties acknowledge and agree that any physical information sup- 
plied by one party to the other party, under this Agreement, which consists of confi- 
dential proprietary information and trade secrets shall be identified by the party 
supplying same and marked as CONFIDENTIAL. Such information shall be 
used only as expressly permitted by the terms of this Agreement, and shall 
remain the property of the party furnishing same except as otherwise agreed 
to herein. 

Item: 2 : This Agreement shall be valid and binding for the entire term of 
the engagement and for a period of five (5) years after termination of any 
engagement. The parties to this Agreement shall protect 
and preserve each other's proprietary rights and 
all confidential matters and materials 
tained while engaged under the terms 
this Agreement. They shall not make 
confidential materials available to 
any person, agency, or any 
organization, for any purposes, 
other than to employees and 
agents that have a need to 
know, and for the limited 
purposes required in 
carrying out an assign- 
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ment or a work for hire pursuant to this Agreement. 

Item 3 : Excluded from the obligation of item 2 above, is information: 

(a.) Which is made publicly available or becomes available through the acts 
0fC00IC0mraercials.com, Inc; 

(b.) Which as of the date of this Agreement, is already in the possession of 
either party from sources other than CoolCommercials.com, Inc* 

(c.) Which is hereafter rightfully obtained by the parties to this Agreement, 
from third parties without any binder of secrecy. 



Item 4 : The parties agree that the specific matters and details of the nature of the 
temporary assignment or work for hire being performed pursuant to this Agree- 
ment are held to be confidential matters between the parties alone. 

Remedies: The parties agree that, in the event of a breach or threatened breach of 
the terms of this Agreement, CooICommercials.com, Inc. shall be entitled to an 
injunction in addition to and not in lieu of any other legal or equitable relief includ- 
ing money damages. The parties acknowledge that Confidential Information is 
valuable and unique and that disclosure will result in irreparable injury to 
CooICommercials.com, Inc. 

Disclaimer: This Agreement and the disclosure and receipt of Confidential Infor- 
mation do not create or imply (i) any agreement with respect to the sale, purchase 
or pricing of any product or service; or (ii) any right conferred, by license or other- 
wise, in any Confidential Information or in any patent, trademark, service mark, 
copyright or other intellectual property. 



<r 
2 

Cr- 
cr 
O 




com, Inc. 



President 
Date 9/y/f? 




Printed name and title 

Date 



Office Address: Home Phone (352) 378-793 1 Home Address: g* 

University of Florida E-mail hintzemb@chipxba.ufl.edu 2801 N.W. 23rd Blvd. Apt. E36 

Warrington College of Business Gainesville, FL 32605 

321 DStuzin Hall cJ> 
PO Box 117168 

Gainesville, FL 3261 1-7168 Cq 

EDUCATION AND PROFESSIONAL CREDENTIALS " S£ 



University of Florida, Ph. D Candidate in Finance: Gainesville, Florida, May 2001. " ^ 

• Marshall Criser Presidential Scholar for the College of Business Adminkfrarinn- The most prestigious fellowship 3 
awarded to graduate students at the University. Awarded to 15 among roughly 10,000 eligible students. Criteria for ^ 
selection to include CPA, standardized test scores and recommendation by faculty and former professors. 

• Research concentrations: Venture Capital, Financial Markets, Corporate Finance, Mergers and Acquisitions. 

• Coursework to include Econometrics & Statistics, Information Economics and Financial Theory. ^ 

University of Florida, Master of Business Administration: Gainesville, Florida, May 1997. 

• Specialization: Finance GPA: 4.0 ^ 

• Course work concentrations: Corporate Finance, Global and Domestic Capital Markets, Entrepreneurship. 

• Successfully completed Entrepreneurship program and was selected as a finalist in business plan competition. 

University of California, Los Angeles, Bachelor of Arts: Los Angeles, California, June 1993. ^ 

• Major: Business/ Economics GPA in Major: 3.85 Overall GPA: 3.53 Cum-Laude Honors, Dean's List Four Quarters ^ 

• Course work concentrations: Financial Markets, Accounting, Public Finance, Macroeconomics, Theory of the Firm: JD 

• College Honors Program: Participation open to top 10% of entering class. Successful completion based on high overall % 
GPA, enrollment in honors coursework, and research with nationally renowned faculty members. . ^ 

• Honors Research concentrations: Macroeconomic Business Cycles and Labor Market Wage-Rate Discrimination. 

PROFESSIONAL EXPERIENCE Ou 

Universal Commodity Corporation, Research Analyst: Fort Lauderdale, Florida, August 1995-June 1996. 

• Directly responsible for delivering timely market research and key financial data to brokers for use at sales meetings.' 

• Produced comprehensive yet succinct research updates for broker use and client distribution, and updated charts on 
options contracts by effectively analyzing moving averages, relative strength indicators, and other key indicators. 

• Contributed to 65% growth in commission revenues through timely research, analysis and communication. 

Dean Witter Reynolds Inc., Account Executive: Lighthouse Point, Florida, May 1994 - August 1 995. 

• Ranked in top 25% of new brokers, based on assets under management, gross commissions and opening new accounts. 

• Effectively managed a $4 Million portfolio of investments, with assets in both the equity and fixed income markets. 

• Promoted to branch Taxable Fixed Income coordinator, for effectively communicating a thorough knowledge of the 
bond market, after designing and implementing an innovative and successful seminar campaign. 

Library Ale House, Management Consultant: Santa Monica, California, August 1993 -iCfcay 1994. 

• Authored business plan, met with potential investors, and assisted in raising $ 1.2 million in venture capital. 

• Participated in all start-up operations, activities to include capital budgeting, staffing and contracting with suppliers. 

• Exceeded First Quarter revenue goals by 150% by effectively implementing a successful marketing campaign. 

HONORS AND ACTIVITIES 



• UCLA Speech and Debate Team, 1993 National Collegiate Champions. 

• University of Florida MBA Management Case Competition Team. 

• UCLA Alpine Ski Team, 1 993 Most Improved Racer. 

• Zeta Psi, National Fraternal Organization, member June 1991 to June 1993. 1991-1992 Social Director. 

• Junior Achievement Education Counselor, Westwood Middle School and Littlewood Elementary School. 

• Winner of seventeen high school speech competitions, California state runner-up in 1989 VFW Competition. 

COMPUTER KNOWLEDGE 

• IBM, Macintosh, Microsoft Office Professional (Word, Excel, PowerPoint), Statistical Packages (SAS, TSP, Stata), 
Database Applications (CRSP, Compustat, SDC Platinum), Internet Applications (Microsoft Front Page). 
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(57) ABSTRACT 

A system and method are provided for linking information 
to and accessing information from a video. Ahotspot can be 
defined in a frame of a video. The hotspot can be tracked in 
other frames of the video. Also, the hotspot can be linked to 
a target. When the video is played, the hotspot can be 
actuated and the corresponding target executed. 
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ABSTRACT 



A system, method, and software product create contextual 
hypertext links relevant to a user selected portion of a source 
document. The contextual links enable the user to dynami- 
cally associate the. source document with any available 
target document, regardless of whether links where created 
between the source document and the target document when 
the source document was created. The method includes 
selecting terms relevant to the user selected portion by 
linguistic analysis which selects the most frequently occur- 
ring terms. From the selected terms target documents rel- 
evant to the selected terms are identified. The target docu- 
ments are selected by identifying topics that are associated 
with, or described by, the selected terms. Contextual links 
are created between the selected terms and target documents 
associated with the identified topics using the URLs for the 
documents in the contextual links. The system includes a 
knowledge base of topics, including hierarchical relations 
between topics, and associations of topics and terms. A 
document collection includes documents and references to 
documents, and URL or other addressing information for the 
documents. A tagging module receives a user selected por- 
tion and selects terms to be used for the contextual links. A 
presentation module identifies the topics in the knowledge 
base associated with the selected terms, the documents 
associated with each topic, and creates the hypertext links 
between the terms and the documents. 

13 Claims, 10 Drawing Sheets 
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1821 ~ Charles Babbage invented the 
Difference Engine to compile mathematical 
tables. On completing it in 1832, he conceived 
the idea of a better machine that could perform 
not just one mathematical task but any kind of 
calculation. This was the Analytical Engine 
(1856), which was intended as a genera! symbol 
manipulator, and had some of the 
characteristics of today's computers. Critical 
tolerances required by his machines exceeded 
the level of technology available at the time. 
The British government suspended funding for 
Engine and ended the project in 1842. 



1945 — Vannever Bush proposes the concept for the Memex in an article in Atlantic 
Monthly . He conceived the Memex as "memory extension" system that was designed to 
work like the human thought process, permitting associations between different sets of 
information. He felt that traditional publishing systems were rigid and unable to full 
represent knowledge. Significantly, this system was both an "authoring" and a viewing 
system. 
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1961 — Philips introduces the audio Cassette. 



1962 — Ivan Sutherland demonstrates the Sketchpad, an electronic drawing program, that first shows the use of a 
Graphical User Interface. Sutherland later plays a major roll in the development of computer graphics. 

1964 — Douglas Enaeibart and William English invent the mouse at Stanford Research Institute (SRI). His ideas grew out 
of a concept for the "augmentation of man's intellect." Also, Marshal McCulan publishes Understanding Media: The 
Extensions of Man, introducing the phrase "the medium is the message," and discussing "The Global Village". 

1965 — Ted Nelson coins the term "hypermedia," to describe computer mediated systems to work with linked text, 
images, animations, and sounds. 

1967 — Led by Ken Kesey and the Merry Pranksters , the The Grateful Dead , Jefferson Airplane and other San Francisco 
bands conduct "Acid Tests" where live music is combined with projections, lighting effects, and drugs to create an 
immersive experience. Yoko Ono with other members of the Fiuxus movement challenged traditional notions of art being 
separate and official, and created events where transitory art existed only through the combination of the artist's work 
with the audience. During this period, the term Multimedia was used to describe presentations that used film, video, 
music, synchronized slide projectors, dance and any other media the artists could get their hands on. 
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1968 — Alan Kay builds a cardboard model of the "Dynabook", a portable computing device he imagined could be used by 
children to create and access text and pictures. This system would be linked to other Dynabooks and library resources. 
Douolas Enaeibart demonstrates a working computer with a mouse, graphical display and most of the features considered 
standard on today's computers. 



1971 — Alan Kay and Dan Ingalls develop a computer language called "Smalltalk" at Xerox's research center in Palo Alto 
called PARC . This language Is based on the concept of "object oriented programming" (OOP), where objects are defined 
to each have their own behavior, communicating with each other by sending messages. 



1972 — Atari introduces the arcade game. Pong, and Magnavox introduces the first home video game called Odyssey. 
The video game industry is born . 



1973 -- Chad Thacker and others develop the ALTO workstation at PARC. This computer was the first "desktop" computer 
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designed for non-technical people to do word processing, email, graphics, and other 
applications. This computer had a graphical user interface on a "bitmapped" screen, 
used a mouse, icons, and windows. The researchers at PARC invented a whole system 
for the office, including the Ethernet networking system. 

1975 — A company called MITS introduced the first affordable "personal" computer 
called the Attair. The Homebrew Computer club is thriving in Silicon Valley. Sony 
introduces the Beta max VCR. Atari releases arcade game "Breakout" designed by 
Apple co-founder Steve Jobs. 



1976 - JVC introduces the VHS VCR. 



1977 -- Apple introduces the Apple H. the first mass market personal computer. Atari releases the 2600, a dedicated 
home game computer. 



1978 — Philips introduces the LaserDisc. The Aspen Movie Map is developed by Andrew Lippman and his group at the MIT 
Architecture Machine Group, using a computer to control video, text, and sound. 



1980 — Atari introduces PacMan coin-operated video game machines. 



1981 - IBM introduces the IBM PC with Microsoft 's DOS. 

1982 — 16-bit vector graphic technology appears in the arcades with Williams' Defender and Atari 's Tempest. Atari's 
Battle Zone is selected by the Pentagon to be developed into the first virtual reality military simulator. Home video game 
market crashes. 



1983 — Philips and Sony introduce the CD. 



1984 — Using ideas from Xerox PARC, Apple introduces the Macintosh, the first consumer computer with a GUI. William 
Gibson publishes Neuromancer, and invents the term Cyberspace. 

1985 — Philips and Sony introduce the CD-ROM standard. Intel releases a chip powerful enough for multimedia, the 
386. 



1987 — Apple introduces HyperCard, a general purpose multimedia authoring and playback system developed by Bill 
Atkinson. MacroMind releases the first version of Director. Apple announces the color Mac II 

1988 - Jaron Lanier's company, VPL introduces the Data Glove, an interface for Virtual Reality. 

1989 — Voyager publishes (on floppy!) the first of its Expanded Books series. These electronic books use HyperCard to 
provide images, links, and bookmarks for classic books. NewTek releases the Video Toaster, an Amiga based video editor. 
SoundBlaster is released as the first mainstream audio standard for the PC. 

1990 — Microsoft introduces Windows 3.0 with multimedia extentions. Adobe releases Photoshop and Autodesk releases 
3D Studio. Voyager publishes Multimedia Beethoven on CD-ROM integrating hypertext, graphics and CD quality music 
examples. 

1991 — Philips and Sony introduce Compact Disc Interactive (CDi), a multimedia system for the consumer. They 
ultimately invest $1 billion in the development and introduction of this system. Tim Berners Lee introduces the WWW. 
Quicktime brings video to the user's desktop computer. Adobe introduces Premier video editing software. 

1992 — The Residents publish Freak Show, a richly illustrated music CD-ROM . The Sega CD is released being the first 
consumer set-top box with a CD-ROM (attached to the 16-bit Genesis). 



1992 — The video compression standard called MPEG I is finalized, making the delivery of video and audio in digital 
systems practical. 

1993 — Double-speed CD-ROM becomes standard. The 3DO "multiplayer" is released. The Mosaic web browser brings a 
better GUI to the net. Two landmark computer games accelerate the game industry's dominance: MYST and DOOM. Atari 
releases the Jaguar a "64bit" game machine using two 32bit processors. 

1995 -- Microsoft introduces Windows 95. Sun Microsystems gives web programming a boost with Java. 
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1996 — Nintendo introduces the N64, the first true 64bit cartridge game machine, based 
on SGI technology. 

|l997 — Philips, Sony, Toshiba and Panasonic introduce the DVD standard, based on 
[MPEG II. Microsoft introduces DirectX, a technology that allows PC games to address the 
[hardward directly in Windows, standardizing game development for the PC. 



1998 — The Internet establishes itself as a true multimedia delivery platform with the 
Deed of DSL and the wide popularity of the MP3 music/audio format. The vast growth in 
sllular phones and hand-held devices and game machines makes multimedia portable. 

1-999 - MPEG-4 standard was finalized at the end of 1999. This standard provides an 
ntegrated format for all kinds of media: "The MPEG-4 standard addresses the coded 
2presentation of both natural and synthetic (computer-generated) audio and visual 
Dbjects. MPEG-4 Systems was developed to provide the necessary facilities for specifying 
now such objects can be composed together in an MPEG-4 terminal to form complete 
cenes, as well as how they should be multiplexed for transmission or storage. The term 
:erminal is used here in a generic sense, and of course includes computer programs 
hosted on general purpose computers." The Seaa Dreamcast is released on 9/9/99 and is 
the first game console to ship with an internal modem, supported by Sega.net . 



2000 — Sony introduces the Playstation2. This game machine's features combine almost all the elements of multimedia 
to date. It has a DVD player, extremely high speed graphics (66 million polygons/sec) and audio rendering (up to 48 
channels) capabilities. 



2001 — Microsoft introduces the X-Box and Nintendo introduces the Game Cube (fall), each with capabilities exceeeding 
the Playstation 2. Features for the X-box include modem and internal hard-drive. The Game Cube features a proprietary 
3" CD format and linking to the Game Boy Advance hand-held. 

2002 — Continued advances in portable computing, cellular internet connection, multiplayer gaming, and next-generation 
titles. With the dot.com crash fading into history, both console and on-line gaming continue to grow with advances in 
grapics and hardware applications. Apple adds DVD authoring to digital video editng on the desktop with iDVD . 

2003 — Nokia announces the N-oaoe. first to address the mobile phone gaming industry by creating a game machine that 
is a phone. nVidia delivers gForce graphic technology allowing real-time animation quality graphics for games, 

2004 - Sony plans to announce both the Playstation 3 and a new hand-held system that reports to be a new way of 
delivering entertainment media. Microsoft is also planning for the release of the X-Box 2. Apple is also riding high on the 
enormous success of the I-pod, a computer dock-able, portable MP3 player. Other companies are flooding the market 
with competing products. Wy-fi and Airport technologies are bringing wireless internet hubs to many coffee shops and 
other locations where users gather in public. 



Sources: Understanding HyperMedia 2.000, Internet research 
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• Perform Overview and Group 
edit functions. 

• Initiate other system functions. 

Plant Process Displays 

The hierarchy of the process 
display types is shown in Figure 4. 
Included are Honeywell-provided 
standard displays as well as user- 
built graphic displays. These 
displays provide information to the 
process operator and permit 
changes to parameters in the 
process area for which the operator 
is responsible. The terms area, 
unit, group, and detail refer to 
increasing levels of detail as 
follows: 

• Area Displays summarize the 
operating condition and trends 
of the data points that make up 
the area assigned to the station. 

• Unit Displays summarize the 
operating condition and trends 
of the discontinuous and 
continuous operations in the 
units (subdivisions of areas) 
assigned to the current area. 

• Group Displays show values and 
status for up to 8 data points 
that form a group, display trends 
within the group, or present 
status and sequence 
information for process 
modules. 

• Detail Displays present all of the 
operating parameters and limits 
for individual data points and 
process modules. 

Operating Displays 

The primary operating displays 
include the Group, Detail, and 
user-built Graphic Displays. An 
Overview Display is also available. 

Up to 400 operating Group 
Displays can be defined, each of 
which can contain parameters and 
action targets for up to 8 data 
points. A given data point can 
appear in any number of groups. 
See Figure 5. 
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Figure 4 — Hierarchy of Process Displays 



The Detail Display presents 
detailed information for a single 
data point (Figure 6). 

Perhaps the most powerful of all 
operating displays are the Custom 
Graphic Displays (Figures 7 and 8), 
which are designed by the user 
and, therefore, can be based on 
concepts and practices that are 
unique to the user's plant. They 
can contain graphic, textual, 
behavioral, and trend information 
and represent a whole area, a unit, 
or a single point. Graphics can be 
linked to many of the standard 
process displays and can 
themselves have targets that allow 
cursor selection of other graphics 
or standard displays. 



They can be used to make 
changes in process parameters, 
they can be used for control, and 
alarms can be displayed in a variety 
of ways. Because they can be 
stored on History Modules, 
cartridge disks, and floppy disks as 
well as in Universal Station 
memory, the total number of 
Graphic Displays that are available 
to the operator can be virtually 
unlimited. In addition, Graphic 
Displays can be duplicated on 
separate HMs, providing disk 
redundancy for critical displays. 
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Graphic displays can be built so 
that the operator can monitor and 
manipulate the process directly 
from them. Both continuous and 
discontinuous processes can be 
managed from graphic displays. 
Basically, any data point 
parameter or sequence can be 
monitored and manipulated from 
any graphic display. 

Graphic behaviors such as 
blinking, color changes, bar 
graphs, appearance of 
subpictures, and numeric values 
can be controlled by parameters 
of data points. Additionally, 
process alarms can be 
acknowledged from graphic 
displays. 



Figure 7 — Graphic Display 
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The ability to bring another live 
display into a designated area 
within an existing graphic display 
is another convenient feature 
available for use on graphic 
displays. These process-related 
displays can include key 
information such as trends, 
process curves, batch totals, 
recipes, averages, operator 
messages, alarm handling 
information, and efficiency 
calculations. This feature allows 
the operator to bring up this other 
process-related data without 
switching to another graphic. 
The Trend Display in the 
illustration at the right is such an 
overlay and can be deleted by 
the operator at will. 
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Figure 8 — Graphic Display with Trend Overlay 
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Alarm Displays 

Alarm displays are used in 
conjunction with the alarm- 
annunciation mechanisms in the 
Universal Station to notify the 
operator of alarm conditions that 
can cause a process upset. The 
operator is notified of plant process 
alarms (caused by abnormal or 
important events and conditions in 
the process) and TDC 3000 x 
system alarms (caused by a failure 
in an LCN module or in a process- 
connected device). 

Process alarm conditions are 
assigned one of seven priorities as 
shown in Table 1 . 

Alarms are collected in the 
appropriate Unit Alarm Journal in a 
History Module, if a History Module 
is present. The number of alarms 
saved in the History Module is 
specified by the engineer. 

When an alarm occurs, the 
following takes place: 

• The ALARM SUMM key on each 
Operator's Keyboard in the 
appropriate console begins to 
flash. Other keys can be 
assigned to light, to indicate the 
unit in which a process alarm 
occurs. Alarm contacts close to 
activate one of three external, 
user-supplied annunciators or 
other devices. 

• The alarm message is stored in 
the Unit Alarm Journal (if a 
History Module is present), 
printed on the assigned printer 
at the console, and entered 



Table 1 — Alarm Priorities 



(flashing) in the appropriate 
alarm displays. 

• Flashing of an alarm in the 
displays continues until 
acknowledged, and the ALARM 
SUMM key flashes until all 
alarms have been 
acknowledged. 

• The alarm indications remain 
until the alarm condition is 
corrected. 

There are three alarm displays 
available. The Area Alarm 
Summary Display and the Alarm 
Annunciator Display are described 
in Figures 12 and 13. The Unit 
Alarm Summary Display is similar to 
the Area Alarm Summary Display 
and lists up to 100 of the most 
recent alarms of all priorities for a 
given unit. The operator can 
acknowledge alarms and call up 
other Unit Alarm Summary 
Displays, from either of these 
displays, by using the annunciator 
boxes as targets. There are up to 
36 Unit Alarm Summary Displays, 1 
for each unit configured. 

Help Displays 

The Help Display feature allows the 
user to build displays that provide 
assistance to the operator. These 
displays can be assigned to 
standard process displays and are 
accessed by the operator by 
pressing the HELP key. A Help 
Display can be any of the standard 
displays or a user-built display that 
might contain special operating 
instructions. 



Message Summary Display 

The operator can observe, 
acknowledge, and confirm 
messages issued by the Control 
Language sequence programs 
through the Message Summary 
Display. This display has up to 4 
pages and is a listing of the 96 
most recent Control Language 
messages that have been issued 0* 
to the operator. The listing is in Ll 
reverse chronological order, with o 
the most recent message at the ^ 
top of the list. Each message 
contains a message-status 
character, the time of the message, -i- 
a unit identifier, a point identifier, 
and the message text. The ^ 
message-status character indicates 
actions that the operator must ^ 
perform, such as acknowledge and 
confirm the message. 

TDC 3000 x System Displays <^ 

I The system displays show the i% 
assignments and status of the & 
modules on the LCN and the id 
process-connected devices on the 
UCNs and Data Hiways and provide > 
the means to define and change 
assignments or change the status. 
The System Status Display (Figure 
14) is called up by pressing the 
SYST STATS key. Most other 
TDC 3000 x System Displays can 
be accessed through targets on 
this display. 



Priority 


Universal Station 


History Module 


Level 


Action 


Action 


Emergency 


Display and print alarms 


Journal 


High 


Display and print alarms 


Journal 


Low 


Display and print alarms 


Journal 


Journal 


None 


Journal 


Printer 


Print Alarms 


None 


JNL Print 


Print Alarms 


Journal 


No Action 


None 


None 



System Status Display 

The System Status Display 
provides detailed status 
information for each node on the 
LCN. In addition, the display 
provides an easy method of 
loading any combination of LCN 
nodes as well as loading a pre- 
configured list of nodes. Support 
is also provided for customizing the 
System Status Display. The 
display can be customized to 
display one to five pages of 
information and can also be 
customized on a console by 
console basis. 
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These engineering-related 
functions are accessed 
through the Engineering 
Personality Main Menu Display, 
which can be called up from the 
Engineer's Keyboard at any 
time if Universal Personality 
software exists in the Universal 
Station. Following the 
selection of a function, the 
Universal Station provides the 
process engineer with access 
to the various features of that 
function. 
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Figure 16 — Engineer's Main Menu 
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monitors and manipulates the 
process. 

5 . Support Function activities 
support the above groups of 
activities, as necessary. 
Support Functions include 
command processor 
operations such as copying 
files, creating program source 
files, and building CL message 
libraries; system menu 
operations such as checking 
how data points are distributed 
in the system; system status 
operations such as checking 
status of modules; and 
console status operations 
such as checking the status of 
Universal Stations and 
Universal Work Stations. 

The forms-management capability 
of the Universal Station plays a 
significant part during configuration 
by presenting the process 
engineer with preformatted 
displays into which configuration 
information is to be entered. 
These preformatted displays also 
list alternative values that can be 
entered into the form by selecting 



a target associated with the desired 
value. In addition, most entries 
have reasonable default values 
that can be accepted without 
further action by the engineer. 

Building Data Points 

This function uses the Data Entity 
Builder (DEB) to build, modify, or 
delete data points. A data point is a 
database structure used by the 
system to represent such entities 
as a physical input or output or a 
control calculation. The process 
engineer can select from two 
modes for building points: in the 
first mode, the engineer enters the 
information to build the data points; 
in the second mode, called 
exception building, data points are 
automatically built from files that 
contain previously defined data 
points, with the engineer entering 
only the information that differs 
from that in the original points. 

The engineer can also create a 
template for a data point of a certain 
type. These templates contain 
specified default values for the 



parameters. Once created, users 
can modify copies of the templates 
to easily create other data points , 
with slightly different parameters. 
The back-build feature of the Data 
Entity Builder is also used to review 
and modify data points in the 
system. 

Building Graphic Displays 

The process engineer uses the 
display-building function provided 
by the Picture Editor to create 
dynamic process-graphic displays. 
The Picture Editor allows the 
engineer to create, modify, and 
delete pictures by working with the 
picture itself. Thus, the process 
engineer can quickly and easily 
build powerful interactive custom 
displays without resorting to 
programming languages. The 
process engineer can use 
standard characters or addressable 
dots to build graphic displays. 
Figure 17 shows the working 
format provided by the Universal 
Station through which graphic 
displays are built. 
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Current Settings 



Time/Date 



Edit Region 



Command Line 



Error or Prompt Line 



— Today's time and date 

References to current information: 

• Where the picture is filed 

• Behavior of the picture's graphics 

• Picture location vs. overall surface 

• Where the screen cursor is located 



Keyboard 

A 




Shows current drawing 



Engineer enters 
commands here 

Prompts the engineer 
and displays any edit 
errors made 



Allows: (1) Entry of commands and data 

(2) Fallback to end of previous operation 

(3) Cursor movement and reading of cursor position 

(4) Assignment of attributes to objects on the screen 



Figure 17 —Working Format for Building Graphic Displays 
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Key features of the Picture Editor 
are as follows: 

• Line Drawing-Lines can be 

drawn between any two points 
on the picture. This allows the 
process engineer to easily build 
representations of pipes, lines, 
etc. 

• Polygons-Realistic 
representations of plant 

2 equipment such as valves, 
pumps, and vessels can be 
constructed. Both filled and 
wire-frame polygons are 
supported. 

• Display of Process Variables- 

The value of a process variable 
can be represented in numeric 
form, with textual information 
such as data-point descriptions. 



Bar Graphs-Process variables 
can be represented as dynamic 
bar graphs. Both horizontal and 
vertical bars of any length or 
width are supported. 

Behavior of Display Objects- 

The color, blinking, and 
intensity of objects in the 
display can be controlled, based 
on the value of the process 
variable. This allows abnormal 
conditions in the process to be 
represented by a 
corresponding change in a 
graphic display. For example, a 
blinking red pump might 
represent an alarm on that piece 
of equipment. 

Subpictures^Once a picture 
has been built, it can be added 
to any other picture as a 
subpicture. Thus, the process 
engineer can construct an 



image of an object such as a 
pump or valve only one time and 
quickly add it to a picture. The 
subpicture can be added to a 
picture, or many pictures, as 
required. This eliminates 
drawing the same subpicture 
over and over again. The 
subpicture can be added with its 
behavior intact, or the process 
engineer can choose that the 
subpicture has the same 
behavior of the picture to which 
it is added. The process 
engineer can also modify parts 
of the subpicture's behavior 
after it is added to the picture. 
For some subpictures, the 
engineer can specify that a 
particular data point provides 
the value that is to be displayed. 
To make the subpicture more 
flexible, the engineer can add 
the parameters that are to be 
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displayed rather than the 
particular value. 

• Scaling of Graphics-A graphic 
can be scaled when it is built or 
when it is added to a display. A 
process engineer can build 
detailed graphics as a large 
image and later shrink them to 
the desired size, or modify the 
size when adding them to a 
picture. Thus, a subpicture of 
an often-used item, such as a 
pump, can be built in one size 
and added to several displays in 
different sizes. 

• Interactive Displays-The touch- 
2 target capability of the Universal 

Station allows the process 
engineer to create pushbutton 
keys by drawing them as touch 
targets on a display. These 
serve as function keys that call 
up related displays and allow 
changes to process variables. 
The keys are supported by the 
keyboard and optional 
touchscreen, mouse, or 
trackball. 

Preparing, Compiling, and Linking 
Control Language Programs 

_ This function allows the process 
3 engineer to use the Universal 
Station to prepare, compile, and 
link Control Language (CL) 
programs. Control Language 
programs allow the process 
engineer to define custom-control 
action in an Application Module 
(CL/AM), to define sequence 
programs for a Process Manager 
(CL/PM), Advanced Process 
Manager (CUAPM), High 
Performance Process Manager 
(CL/HPM), and Multifunction 
Controller (CL/MC), and to define 
custom data segments for the 
Application and Computing 
Modules. 

Control Language is a process- 
oriented language, designed for 
process and application engineers. 
With Control Language, engineers 
can solve process problems, even 
if they are not experienced 



software engineers. Control 
Language is most beneficial when 
used to implement small process 
programs that require 
unsophisticated calculations. 
High-level programming languages 
are used in host computers to 
implement larger or more complex 
programs. 

The following are some of the 
features of Control Language: 

• Step-oriented sequence 
structure that consists of primary 
and secondary sequence 
programs. 

• Process-related language 
statements such as assignment, 
control, delay, communication, 
and termination. 

• A set of useful arithmetic, 
logical, logarithmic, and 
trigonometric operators. 

• Branch-on-condition 
statements. 

• Operator messages. 

• A powerful abnormal-condition 
handling capability. 

• Easy ways to establish operator 
communication. 

These features make it easy for a 
process engineer to translate a 
process control scheme into a 
Control Language program. A 
Control Language Compiler/ Linker 
is provided in the Universal Station. 

The process engineer can also use 
the Universal Station to test 
Control Language programs to 
ensure that the programs are 
operating properly before linking 
them to data points that are in 
service. 

Building Logs and Reports 

The engineer specifies the 
content and output schedule for 
Preformatted logs, journals, and 
printed trends. He also can define 
specialized log formats by using 
the Free-Format Log Builder. 

Specified logs (both preformatted 
and free-format), journals, and 



printed trends can be combined 
into reports. These reports are 
scheduled independent of the 
print frequency for the included 
items. ^ 

o 

Editing Files ^ 

This function allows the process 
engineer to use the Text Editor to 
build and modify files. It offers 
screen-editing functions that 
include copy, move, and character- 
string search. 

Using Utility Programs 

The process engineer Universal 
Station software provides access 
to utility programs to do the 
following: 

* List volumes and files 



J 
ul 

H 
U 

ui 

Id 

cr 

• Format/initialize cartridge disks, 
floppy diskettes and History cr 
Module-volume names <5 

• Save/restore files 

• Save/restore continuous historyQT 



Copy, verify, delete, 
print/display, and rename files. 

• List the names of items with 
specified connections to other 
items in the database. 

• Query function for all point data 
bases. 

Calling Up System Function 
Displays 

When the Universal Station is 
loaded with the Universal 
Personality software, all operator 
and engineering functions are 
accessible at any time. When the 
universal personality is in use, an 
operator or supervisor has read- 
only access to engineering 
functions, while still being denied 
change privileges because of the 
keyswitch lock-out. 



Maintenance Functions 

When faults occur in a TDC 3000 x 
system, they are typically isolated 
by built-in tests and diagnostics 
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Physical Description 

The Universal Station is available in 
two versions. One is a classic 
designed furniture module (see 
Figure 19) that encloses a 48 cm 
(19 in.) high-resolution color CRT, 
an Operator's Keyboard, and an 
electronics module. The second 
version known as the "Ergonomic" 
version, has updated, 



economically designed styling 
and utilizes a 53 cm (21") high 
resolution CRT (see Figure 20). A 
number of optional peripherals and 
accessories are available, as 
described under Universal Station 
components . 

Universal Station Components 

Groups of Universal Stations can 
be clustered into a TDC 3000 x 



Operator Console, as shown in 
Figure 19 and with additional CRTs 
mounted in an upper tier as 
illustrated in Figure 20. 

The Operator Console has been 
designed as an integrated work 
place to support all the devices that ^ 
process operators require to . 
efficiently do their jobs. The 0 
console is a flexible and 
configurable system of housings fc- 





12549 

Figure 20 — Operator Console with Upper Tier (Ergonomic Furniture) 
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for the CRT, keyboards, electronic 
modules, and peripheral devices 
such as disk drives, printers, trend- 
pen recorders, and other auxiliary 
equipment. 

The console has been designed to 
provide the operator with optimal 
viewing of the CRT screen, and 
interaction with the screen and 
keyboards. The profile of the 
console has been designed to 
permit viewing of the surrounding 
control room from a seated 
position. 

The console requires a minimum of 
valuable control-room space. 
Regardless of the number of 
Universal Stations in an Operator 
Console and the mix of options 
chosen, the operating procedures 
for the system remain the same. 

The Operator's Keyboards are spill- 
proof membrane keyboards with 
touch-keys that provide audible 
feedback when a key is pressed. 

The keys are organized to make 
the operator's demands for 
information and interaction with the 
process as quick and as easy as 
possible. The keys on the right are 
grouped by related functions. 
Functions of the 86 keys on the 
left are defined by the process 
engineer during system 



configuration. Some keys 
incorporate software-controlled red 
and yellow Light Emitting Diodes 
(LEDs) that can be used to prompt 
the operator or to indicate function 
status. Forty of the keys on the left 
have LEDs which can be 
configured to reflect the process 
alarm status of points or units. 
Some keys are also color-coded for 
easy recognition. The keyboard 
provides an audible warning if the 
operator makes an invalid 
keystroke, or when more than one 
key is pressed at the same time. 

Electronics Chassis 

The Universal Station is equipped 
with a dual-node chassis which can 
contain two nodes (for example, 
two independent Universal 
Stations) in the same chassis. The 
chassis contains a fan assembly 
and two power supplies 
independently furnishing power to 
each of the nodes. 

Operator's Keyboards 

The Operator's Keyboard is 
supplied in one of two different 
keyboard layouts. 

The QWERTY arrangement, 
shown in Figure 21 , has the alpha 
keys arranged like those on a 
standard typewriter keyboard. 



The alphabetic arrangement, 
shown in Figure 23, has the alpha 
keys arranged in ABC fashion. 

Engineer's Keyboards 

Figure 22 illustrates the "roving" 
keyboard which can be plugged 
into any of the stations. It includes 
a standard QWERTY typewriter 
keyset, a separate numerical 
keypad, cursor and tab-control 
keys, special-function keys, and 17 
function keys that, when used 
together with the SHIFT and CTL 
keys, provides 51 virtual function 
keys. These 17 keys are 
configurable using the standard 
US button configuration function; 
therefore, like the configurable 
keys on the Operator's Keyboard, 
they can be assigned by the user 
to perform any desired existing 
function. The roving keyboard can 
be unplugged and removed from 
the Universal Station when not 
needed. 

The Ergonomic Console version of 
the Universal Station can optionally 
be equipped with the Integrated 
Keyboard (1KB ). The 1KB 
combines an operator's keyboard 
and an engineer's keyboard in an 
economically designed package. 
In addition to providing the same 
functionality as the operator and 
engineer keyboards, the 1KB 
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Figure 21 — Operator's Keyboard with QWERTY Layout 
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contains five additional buttons for 
invoking standard displays and an 
optional fixed trackball. (See 
Figure 24) 

Pointing Devices 

A touch screen is a time-saving 
option available for the Universal 
Station. When equipped with this 
option, the CRT has a touch 
screen cursor positioner, which is a 
sensor frame that is placed around 
the face of the CRT and is 
mounted flush with the enclosure. 
Finger positioning at any location 
on the screen causes the cursor to 
move to that location. If a screen 
target exists there, "selection" of 
that target will occur when the 
finger is withdrawn. 

Instead of the touch screen, the 
Universal Station can be optionally 
equipped with a 'trackball" for 
positioning the cursor on the 
screen. When present, the 
trackball is located in front of the 
Operator's Keyboard, and can be 
quickly repositioned to either the 
right or left side of the surface for 
the convenience of each individual 
user. The Ergonomic version at 
the Universal Station also supports 
a mouse. 



Removable Media Drives 

The Universal Station can be 
equipped with one or two Cartridge 
Disk Drives . The disks are 5 1 /4 
inches in diameter, and each has a 
data-storage capacity of 35 or 150 
megabytes. 

Mounting locations integral to the 
console furniture, and within easy 
reach of the operator, are provided. 

Hard Copy Printers 

Two dot-matrix printers are 

available. Both are tractor-feed 
devices, and can provide the 
screen-print function. 

One model is capable of printing 
1 32 ASCII characters per line at a 
speed of 250 characters per 
second, while the other has a 
printing capacity of 136 characters 
per line at a speed of 400 
characters per second. They can 
be conveniently located on a 
console table top, as illustrated in 
Figures 19 or on printer pedestals. 



Trend Recorders 

Trend Pen Recorders providing up 
to 8 Pens for each Universal 
Station can be mounted in a 
console extension above the CRT 
in full view of the operator. 

Network Extenders qp 

The Universal Station o 
accommodates a Local Control — • 
Network Extender (LCNE) or a 
Local Control Network Fiber Link 
(LCNFL). These devices are for 
use with fiber optic cables, and are 
described in the Local Control M 
Network Specification and 
Technical Data. ^ 
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, MBA Office or Admissions ^ 
Stanford University Graduate School of Business <x 

S! 

o 

Dear Admissions Evaluator: g 

This letter of recommendation supports Franz Wakefield in his application for entrance into your w 

program. The applicant worked under my supervision for 5 months as a Coop Engineer on a large 

capital project cr 

"T 

Franz performed extremely well as a member our project team. His personality was a good fit with L ^ 
other team members. His out-going manner worked well with coworkers of all levels, from the j- 
production workers to the managers. His performiance was excellent on the project IT 

His job was to create an operating interface to marry the new computer system with the Production 

Operator's needs. He used much creativity, good technical skills, and problem-solving ability to o 

accomplish his job. He finished his project a month ahead of schedule and devoted the last month of 

his work improving the system. <p 

Franz is an extremely motivated individual who has a strong desire to learn. His technical ability is X 
excellent. I believe he has the skills and will make a good leader 



Sincerely, ^ 
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Arthur L. Fricke, Professor 
Febuary 10, 1999 



RE: Franz Wakefield 



Ladies and Gentlemen: ^ 

Mr Franz Wakefield, a senior student in chemical engineering at the University of Florida, 3 

has requested that I write a letter of recommendation for him for admission to the Stanford g 
University Graduate School of Business, and I am pleased to comply with his request. 

I have known Mr. Wakefield for more than two years. During that time, he has been a 3 
student in three classes that I have taught-Kinetics and Reactor Design, SeparatioaProcesses, ^ 
and Professional Seminar. In addition, I have had many discussions with Mr. Wakefield outside ^ 
of the classroom environment concerning his progress and aspirations, as I normally do with more ^ 
than half of the students who take courses from me. Therefore, I have had ample opportunity to 2 
form what I believe are valid evaluations of Mr. Wakefield's capabilities, character, personality, ^ 
' and potential for aa»niplishing his career goals. I have taught chemical engineering for more 

than 30 years and more than 1200 different students have taken courses that I have taught during ^ 
my teaching career. My evaluation of Mr. Wakefield, in as much as is possible, is in comparison r 
with those 1200 students. |T 

I would rank Mr. Wakefield's academic performance as being in the upper 20-25% for 
students that I have taught, and I have been privileged to have students who are above the 
average inaptitude for all students at the umversmes where I have taught. Certainly, if he were to o 
pursue a solely technical career, I have every reason to believe that he would be very successful; ^ 
however, he has other career goals. He is more interested in a business career. 

Mr Wakefield is extremely personable and outgoing. He is respected and well liked by his * 
classmates and by his instructors. He is highly motivated, but has an even temperament. He 
works hard and he wants to excel, but he maintains his composure under pressure. His character 
and personal integrity are beyond reproach, and he is sensitive to the feelings of other people. 
Mr Wakefield commumcates wen verbaUy, but he also !to 

examples of his original writing that I have read are grammatically correct and clear, although (as 
is the case for the writing of nearly all students) his writing could be improved by revision. 
Finally, Mr. Wakefield has clearly defined his long range goals and has devised paths for 
accomplishing those goals. 

I follow the careers of many of the students who have passed through my classes. I know ' 
of many former students who are in upper management positions in large corporations. At this 
point, I can honestly say that Mr. Wakefield is equivalent in academic performance, capability, 
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personality, integrity, and motivation to any in that group of former students. If he continues to ^ 
progress, I have no doubt that he will rise to the same level of responsibility. ^ 

Obviously, I recommend Mr. Wakefield without reservation for admission to an academic ° 
program leading to a Master of Busmess Adinimstration degree. IBs career accomplishments V\ 
after earning an MBA will be a credit to the University of Florida and to your university. 

ct 

Sincerely, 

3 

Arthur L. Fricke, Professor c5 
Chemical Engineering ^ 
University of Florida 

E- 

ar 
O 




:5 



1 



Pmductsand Swices 1 Investor ftelaliORS I This Is Dow I OiirCoiranfrnieKts I Careers 




odGrn 

Medicines 

D0w$E&rni&: Stspparfimg a 
World $f Modeid fcl&Ji doe 

MCKTS 



ta Center 

News, broadcast coverage, speeches, and 
our online press kit 



How TV 

Feature: William Stavropoulos Interviewed 
on CNBC 



EtMcs aad Corporate Geverceoeg ^ 
Safety Sata Sheets 



c 
g 

Recent Headlines: <_p 

Dow Chemical Subsidiary Purchases 
Interest in Freeoort LNG Development, 

Dow Declares Quarterly Dividend of 33.jT| 
Cents per Share r\ 



Dow and GM Launch Phase il of World'V *" 
Largest Industrial Fuel Cell Program uJ 



Eriyacy .iDterpit | Accessibility | , Reqjster 
DS!H 1 Statement 1 Disclaimer 1 Statement 1 1 — a 



5 

tr 
v 



2 

ex. 



APP10 & REC1 

l 



Search dow.com 



Safety Data Sheets 



Which area of the site would you like 
to search? 


Search entire Dow site w 1 


Key words or concepts: ->; ; \ ; )SS^^^ 




i 



Search Tips 



Advanced Search 



Site Navigation: 



| Dow Home : Search Dow.com 



Copyright © The Dow Chemical Company 
(1995-2004). All Rights Reserved. 

Privacy Statement I Internet Disclaimer I Accessibility Statement 



u_ 



17. 1 Worldwide Social Investments 

The Dow Chemical Company is a global science 
and technology based company that develops 
and manufactures a portfolio of chemical, plastic 
and agricultural products and services for 
customers in 168 countries around the world. 
With annual sales of more than $18 billion, Dow 
conducts its operations through 14 global 
businesses employing 39,000 people. The 
company has 123 manufacturing sites in 32 
countries and supplies more than 3,500 products. 
The 39,000 Dow people around the world 
develop solutions for society based on Dow's 
inherent strength in science and technology - 
which we refer to as good thinking. Good thinking 
helps customers succeed, stockholders prosper, 
employees achieve and communities thrive. 
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Disclosure Document Deposjj^Request 




Mail to: 



BoxDD 

Assistant Commissioner for Patents 
Washington, DC 20231 



TtBeofln\«ntion:Xii£KA 



A \k\ 



Enclosed is a disclosure of the above-titled invention consisting . 



hieets of description and 

sheets of drawings. A check or money order in the amount oft'fl jlO is enctosed to 



cover the fee (37 CFR1,21(c)). 



JL 



The undersigned, being a named inventor of the disdosed invention, requests that the enctosed pa^be: 
idw the Disclosure rjbbuthent Program; and that they be pres$^ 

- 11731 yffi.-:m* CT. 

Address 

Typed or printed name 




Date 



Oty. State. Zip 

notice to Inventors 



It should be dearly understood that a Disclosure Document Is not a patont 
bso>rmn1sonMlrallilni|dat>oialattr .., 
of conception of an Imonttofi and a j^tf ds dtUgmtty filed If pit 




, nor win Its receipt date In any way 
may be rolled upon only as evidence 
.protection Is desired. 
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The twc-year retention period should not be considered to be a -grace period* during whichithe inventor canwart to ^ h ^*P^ 
applcation without possible loss of benefits. It must be recognized that in establishing pn^^hviarrtton an affidavit ^testimony referring 



j the patent application since the fling 



nt regtstem) ^practice betora:the 
andTradem&Qffi& 
nts ana also fisted in the telephone 
may be consulted. 



to a Disclosure Document must usually also establish diligence in completing the invention c*|| 
ofrheDisdosureOoaiment . t ^ 

If you are not iarniliar with what is ccmideiwl tobe"diiigence in 

If you have other questions about patent matters, you aire advised to consult wjttjj'an attorney of?| 
PTO. Trwpubicatkw./W^ 

from the Superintendent of Documents, Washington, DC 20402. Palwtjajfin^^ 
directory of most major cities. Also, many large cities have associations a^e^^^p^fi ™ : 

You are also reminded that any pubfic use or sale in the United States or publlc^o(^ in the world more than one 

year prior to the fifing ofa patent ac^karjoflwithatinvento 

Disclosures of inventions which have been understood and witnessed by persons and/or 
also be used to estabSsh priority. 

Therefear*tic*Twidenet^ 

reference materials available to the pubic, including automated access to PTO databases. Pull ] 
ceming Patents are available at the PTDls, as well as the PTCs Web site at www : uspt6.gov, T 
you, please consult the complete listing of al PTDls that appears on the PTQ's Web site or in e 
PTO* General ln*xmatton Services at 800-PTO-9199 (800-78M1 99) or7»30*-HELP (703-34 
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istff^ Interactive 




August 30, 2001 



Mr. Franz A. Wakefield, President 
Cool Cartoons.com Incoiporated 
17731 N.W. 14th Court 
Miami, Florida 331 169 

Dear Mr. Wakefield: 

I understand that you would like to show us your company's web accessible 
"iCOMPANION" called 'TBOONKA!*™ In advance of our meeting on August 30, 
2001, this letter is to confirm that our meeting is for discussion purposes only. You 
further understand that Disney Interactive, Inc. ("DI") is currently in development 
with a number of other companies regarding web accessible and downloadable tools 
and toys as companions for software games and that your proposal may be similar to 
others DI has currently in development or under discussion. 

We look forward to speaking with you. 

Yours sincerely, 

Disney Interactive, Inc. 




Steven M. Finney 

Senior vice President and General Manager 



Wakefield0830 01.DOC 
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The Bmj Ck®mts& Qom^my 
Midland, Michigan 48674 



Franz A. Wakefield 

17731 North West 14 th Court 

Miami, FL 33169 



October 19, 2004 
Dear Sir or Madam: 

According to our records Franz A. Wakefield, social security number SflHflHt was employed 
by The Dow Chemical Company or one of it's subsidiaries from January 15, 1996 to May 18, 1996 
in the Engrg - Tss department, with a job title of Alternate Term Co-op at the time of separation. 
Additionally, Mr. Wakefield was also employed by The Dow Chemical Company or one of it's 
subsidiaries from January 20, 1997 to May 10, 1997 in the Chlor-Alkali department, with a job 
title of Alternate Term Co-op at the time of separation. 




Michael F. Adomeit 

Employee Data Resource Center 
2020 Dow Center, 1-01 
Midland, MI 48674 USA 
Phone: 989-636-3906 
Fax: 989-638-4974 
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NOTARIAL CERTIFICATE 



UNITED STATES OF AMERICA 
STATE OF MICHIGAN 
County/Parish of Midland 



) 

) SS 

) 



On this 
me, 



/ ^ day of O c - 



20 




, personally appeared before 



r- 



O 



MICHAEL F. ADOMEIT 



known or identified to me to be the individual who executed the foregoing document and 
acknowledged the same as a free act and deed for uses and purposes therein expressed. 



EAL 





^RELL 

Jblic, Midland County, Michigan 
My Commission Expires April 09, 2007 
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Shored Service Center 



November 8, 2004 

Mr. Franz Wakefield 
17731 NW 14 th Court 
Miami, FL 33169 



Dear Mr. Wakefield: 



In response to your request for verification of employment, our records indicate that you were 
employed by Kraft Foods from June 3, 1996 through August 16, 1996 as a Summer Intern in the 
Desserts & Snacks Toppings department. 

If you have any questions, please contact me at 1-800-KRAFT-HR, or directly at (210) 530-7525. 

Caroline Benavides 
HR Facilitator 



5 



O 



On the day of 



^W^e/L, 2004, QtiAJh+Si_ . ^H>unJL^J 



personally appeared before me to execute this document for the purposes set forth herein. 
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/$i&s UNIVERSITY OF 

W FLORIDA 



Ronald E. McNair Scholars Program P.O. Box 115500 

Graduate Minority Programs Gainesville, FL 32611-5500 

Graduate School (352) 846-2575 

Fax: (352) 392-3773 
mcnair-scholars@ufl.edu 
http://gradschool.rgp.ufl.edu/mcnair 

November 8, 2004 



To Whom It May Concern: 



This letter serves to verify that Mr. Franz Wakefield has had a 12 month research 
experience through the McNair Post-Baccalaureate Achievement Program. The Ronald 
E. McNair Scholars Program is a federally funded program that encourages 
undergraduate students to pursue graduate study. The McNair Scholars Program prepares 
talented undergraduate students for doctorate study by giving them the opportunity to 
engage in research, strengthen academic skills, and develop the student/faculty mentor 
relationships critical to success at the doctoral level. 

Although I was not the director of the McNair program at the time, my records show that 
Mr. Wakefield participated as a scholar in 1997-1998. An obligation of the grant 
scholarship is to conduct a research study under the supervision of a University of Florida 
faculty member. Mr. Wakefield's mentor was Dr. Chang Won Park in Chemical 
Engineering. All scholars were also required to present their research findings at a 
culminating ceremony. Mr. Wakefield's research presentation was entitled, Pressure 
Drop Comparison for Random Packing of Uniform Spheres. 

Please feel free to contact me should you need any further information. 



o 



en 

CO 

^= 



Sincerely, 



Vivian I. Correa, Ph.D. 

Associate Dean of the Graduate School 

Director, McNair Scholars Achievement Program 



Notary: 





Date: 



OFFICIAL NOTARY SEAL 
CYNTHIA D HOLMES 
NOTARY PUBLIC STATE OF FLORIDA 
COMMISSION NO. DD043496 

MY COMMISSION EXP. AUG. 4, 
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Cordis 




Cordis Corporation 
14201 N.W. 60th Avenue 
Miami Lakes, FL 33014 
Phone (305) 824-2000 
Fax (305) 824-2080 



February 19, 2003 



Mailing Address: 
P.O. Box 025700 
Miami, FL 33102-5700 



To whom it may concern: 

This letter will verify that Mr. Franz A. Wakefield, Social Security Number HHHH 
was employed with Cordis, a Johnson and Johnson Company as a college intern, from 
May 18, 1998 through August 19, 1998. Mr. Wakefield was re-hired as a Product 
Development Engineer I on January 10, 2000 and was in this role through March 11, 2002. 
His ending base salary was $53,400.00. If you need additional information, please call our 
office at 786-313-2771. 



Amneris B. Goodrich 
Administrative Assistant 



State of Florida 
County of Dade 

Personally sworn before me this Wednesday, February 19, 2003, by Amneris B. Goodrich. 





Notary Public 



Personally known to me 
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EMAIL LOG 



From : Roth, Eric [CRDUS] <ERoth@CRDUSJNJ.com> o I o I X I ^box 

Sent : Friday, November 5, 2004 1:52 PM 

To : "'Franz Wakefield'" <franzwakefield@hotmail.com> 



Mr. Wakefield: 

As I noted during our earlier conversation today, it is not consistent with Cordis' internal 
policies to provide you with the information you seek, although you are free to accurately 
represent on your resume the work you performed during your tenure at Cordis. As to your 
job title, Cordis' records indicate that you were a Product Development Engineer. Cordis does 
not note in its system any further detail regarding job titles such as "Management Rotational 
Product Development Engineer;" however, Cordis has no objection to you representing 
yourself as having had any such designation, to the extent it is true. Please let me know if we 
can be of further assistance. 

Sincerely, 

Eric Roth 

Original Message 

From: Franz Wakefield [mailto:franzwakefield@hotmail.com] 
Sent: Tuesday, November 02, 2004 2:26 PM 
To: ERoth@CRDUS.JNJ.com 
Subject: RE: URGENT 

November 2, 2004 

Mr. Roth: 

Thank-you for the timely reply. The request is actually a correction to a 

previous letter that was sent to me by the company, the letter is dated February 19, 2003. It 

reads: 

" February 19, 2003 

To whom it may concern: 

This letter will verify that Mr. Franz A. Wakefield, Social Security Number 
■■■HI, was employed with Cordis, a Johnson and Johnson Company as a college 
intern, 

from May 18, 1998 through August 19, 1998. Mr. Wakefield was re-hired as a Product 
Development Engineer I on January 10, 2000 and was in this role through March 11, 



2002. His ending base salary was $53, 400. If you need additional information, please call 
our office at 786-313-2771. 

Sincerely, 

[signature of] 

Amneris B. Goodrich 
Administrative Assistant 

State of Florida 

County of Dade ^6 

im- 
personally sworn before me this Wednesday, February 19, 2003, by Amneris B. 0 

Goodrich. ^ 
Maria M. Valdes [signature of] 
Notary Public 

t. ^> 

Personally known to me 

****What I am requesting is a correction and an addition to the letter. The ^ 
correction should be the following: 

My title as of January 10, 2000 was, and should read 

1. Management Rotational Product Development Engineer ^ 

***For confirmation of this title please visit my 1st performance review 3 
which was signed by Charles Goldberg and myself. It is dated 12/15/00*** 

Also as an addition to the letter please include the rotations that I worked CT 
in as of that 1/10/00 date. It should read: £S 

r- 

1. Jan. 2000 - June 2000 The microcatheters team (Pre-Shaped Prowler) f- 



2. July 2000 - Nov. 2000 The liquid embolic team (N-Butyl Cyannoacrylate) 

3. Dec. 2000 - March 2001 Production Supervisor for The Detachable Coil System Team 



0o 
"Z 

4. March 2001 - Dec. 2001 The microcatheters team (The Next Generation 

Microcatheter Platform) <C 

5. Jan. 2002 - March 2002 The Neuro-Stent Project (BX Velocity), The 
Enterprise [Neuro Stent] Project, The Japan special catheter project, &The Elite 

Microcatheter project. This employment/experience verification is an urgent matter, and I 
request that the letters (5 original) be notarized as the first set was. PLEASE SEND TO THE 



2 



Regards, 



FRANZ A. WAKEFIELD 

PRESIDENT & CHIEF PRODUCT DESIGN ENGINEER 

COOLTvNETWORK.COM, INC. 

INTERNET AUDIO-VIDEO ENTERTAINMENT 

17731 NORTH WEST 14TH COURT 

MIAMI, FLORIDA 33169 

TELEPHONE: 305 + 624.3282 

FranzWakefield@hotmail.com 



ALL INFORMATION CONTAINED IN THIS EMAIL IS CONFIDENTIAL, AND MEANT SOLELY 
FOR THE ABOVE INTENDED RECIPIENT. IF YOU HAVE RECEIVED THIS MESSAGE IN 
ERROR PLEASE DISCARD IT AND NOTIFY THE SENDER.TH AN K-YOU . 



FRANZ A. WAKEFIELD 
R&D -> Product Development 

1 773 1 North West 14 th Court Miami, Florida 33 169 
e-mail: FranzWakefield@hotmail.com 
PHONE: (305) + 624.3282 



Objective: 



To obtain constant career growth by focusing on building team skills, 
material expertise, and a solid business sense, that will lay the foundation 
necessary for succeeding in a managerial position. 



o 



Education: 



Work History: 

Aug. 99-Nov.99 



May 98 - Aug 98 



May 97 - Aug 97 



Jan. 97 -May 97 



May 96 - Aug 96 



Jan 96 - May 96 



June 94 - Aug 94 



THE UNIVERSITY OF FLORIDA Gainesville, FL 

B.S. CHEMICAL ENGINEERING December 1999 

Minor: BUSINESS ADMINISTRATION 

Lifetime member of the Golden Key International Honour Society 
Winner of The 1989 Congressional Art Competition 



Research Fellow, The University of Florida Gainesville, Fl 

Molecular Association in Micelles, Liquid Crystals and Microemulsions 

Intern, in the Cardiology dept. of Cordis Corporation 
(a Johnson & Johnson co.) Miami, Fl 

Patent disclosure: Implementation of automated UV adhesive 
procedure 

Ronald E. McNair Research Fellow University of Florida 

Pressure drop studies through Multi-dispersed Spherical Particles in 
Packed Columns 

Co-Op Engineer, Dow Chemical co. Freeport, TX 

Chlor - Alkali Plant: Optimizing water recirculation discrepancies, and 
Plant troubleshooting 

Intern, Kraft Food Co. Chicago, II 

Extra Creamy COOLWhip® Process Optimization, Product 
Reformulation, And Consumer Analysis Studies 
Patent disclosure: Implementation of a protein complexing derivative 

Co-Op Engineer, Dow Chemical co. Plaquemine, LA 

Methoxy Cellulose Plant: Configuration of TDC 3000 operating interface 
to integrate with existing control system; for maximizing production, 
and operator's needs for efficient process control. 

Research Fellow — American Cancer Society Shands Hospital 

Quantization of HLA transcripts by Polymerase Chain Reaction & 
Single Strand Conformational Polymorphism Gel Electrophoresis from 
Cultured Lymphoblastoid Cells 
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Computer Skills: C/C++, MS Project, Excel, Minitab, DOE Pro, and TDC3000 

1 



Hired at Cordis Neurovascular Inc. (a JOHNSON & JOHNSON co.) 
as a [Management Rotational Product Development] Engineer 



Cordis Neurovascular Inc. Full-Time Experience. 

Jan. 2000 - June 2000 (Product Development Engineer on The Pre-Shaped Prowler Project) 
I [ANEURSYM AND VESSEL ACCESS]. ^ 

• Operated as a Product Development Engineer on the Pre-Shape Microcatheter proj ect. k 

• Assisted with DOE experiments (collecting, compiling, and analyzing data) 

• Assisted with the Market Evaluation of the Pre-Shaped Microcatheter Platform _ 

a. Gathered marketing data from Canine studies held in -±- 
Boston, Massachusetts and New York, New York. To complete the 

marketing analysis for the pre-shape microcatheter product platform. ^ 

b. Completed Market Evaluation and report outlining Physician's 
Market Preference Study of the Pre-Shaped Microcatheter Platform. 

July 2000 - Nov. 2000 (Product Development Engineer on The n-Butvl Cvannoacrvlate Project) jg 
H |ARTERIOR VENOUS MALFORMATION TREATMENT]. ^ 

• Collected, compiled, and analyzed data and reports for design review J3 

• Assisted with DOE's and Polymerization Studies to determine a Base-Line for the 

product IFU (Instructions For Use) ^ 

• Assisted in the training of 24 physicians in Cincinnati, Ohio (Ethicon Endovascular r< 
Surgery Center) to use the Liquid-Embolic System. ^ 

a. Assembled AVM models and monitored flow rate through various 
nidii. 

b. Assisted in component ratio mixtures (to obtain the correct viscosity 
for relevant Nidii — low, medium, and high flow). O 



• Supervised the manufacturing process for Clinical Research Unit builds. 

Dec. 2000 - March 2001 (Production Supervisor for (DCS) Detachable Coil System) 
III [ANEURYSM OCCLUSION1. 

• Supervised ~ 30 employees at Detachable Coil System delivery tube, and final 
assembly Production Areas. 

• Designed a Motivational & Achievement Program to increase overall productivity. 
The program tallied productivity, motivation (based on performance), attendance, and 
safety in an effort to improve production rates. 

• Created spreadsheets and tally boards that raised the awareness of operators in key 
reject areas; which raised production awareness and ultimately played a part in 
Increasing Production Output from ~ 150 to 400 units per week. 
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March 2001 - December 2001 

MICROCATHETERS (THE NEXT GENERATION PLATFORM) 



• Compiled research and made Design Alternatives for The Next Generation 
Microcatheter Platforms. The product design alternatives consisted of the 
following: 

A. Hydrophilic Coating Design Alternatives 

B. Microcatheter Inner Liner Design Alternatives 

C. Configured design alternatives for the microcatheter Outer Body 
Material Selection for Distal Shapeability & Varied Catheter 
Length Flexibility 

D. Configured various catheter component Braid Reinforcement 
construction Designs that utilized the following: 

1. Metal braid 

2. Polymeric braid 

E. Marker Band Design Alternatives 

1 . Radiopaque inks 

2. Dyes 

3. Fillers 

Product Development Testing, and Market Release (January 2002 - March 2002) 

A. CORONARY STENTS 

• Devised manual routers, quality procedures, operation procedures, and Collaborated 
Interdependently with CNV teams to complete the Engineering Order Builds for 
products' First In Human Clinical Trials. Assisted the Engineering team in New 
Jersey to build and complete the Engineering Order build for a Neurovascular 
Product Platform. 

B. NEURO STENTS (NEXT GENERATION PLATFORM) 

• Project Team support and assistance for Engineering Stent Design, and Prototype 
Testing. 

C SPECIAL MICROCATHATER PROJECT (JAPAN) 

• Project Team support and assistance with Packaging Parameters and Logistically 
Ensuring Delivery of Units. 

D. THE ELITE MICROCATHETER PROJECT 

• Project Team support and assistance with building The Clinical Research Units for 
Market Release. 
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Wataffeld, Franz 
Cool Comm8rdals.com 
2777 SW Archar Road Apt ss218 
GainsvHto,FL 32608-1344 



InterNIC Registration Services 

Domain Registration/Renewal Invoice 

Network Solutions, Inc. 

PO Box 17305 
Baltimore MD 21297-0525 

Invoice Date: 16\Jun-99 
Tax ID: 52-1146119 
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Invoice Number 

7565677 



Domain Name: 



COOLCOMMEROALS.COM 



Due Date: 
30-JUN-1999 



Period Covered: 

25-MAY-1999 - 25-MAY-2001 



Amount Due: 

$70.00 US Dollars 



Thank you for registering the Interne World Wide Web domain name shown above. Ttnety receipt of payment wiU ensure 
registration services for the period noted above. fly Ms payment fleasfra^ 
current Domain Name Registration Agreement. This payment s nonrefundable. 



To Pay By Credit Card 
or Confirm Payment: 



Or: 



To Pay By Check: 

To Pay B y 
Debit Account: 



We accept all major credit cards 24 hours per day, seven days a week. 
Go to httDsj/Davments.networksolutions.com on the World-Wide Web to use 
Network Solutions' Secure On-Line Payment System. 

Call (886) 771-3000 toll-free from the United States, Canada, Puerto Rico and the U.S. 
Virgin Islands. Outside of these areas, call (402) 496-9798. 

Make check payable to Network Solutions, Inc. in US Dollars, drawn on a US Bank, 
and return the check and payment stub in the enclosed remittance envelope. 

Send e-mail to accountsQIntemicnet with the domain name, invoice number, and 
16-digit Account Number you were assigned when you established your debit account 



For billing inquiries, send e-mail to billlngetntentlcn*, or call (70$) 742-4777 Monday through Friday from 7.VCam to 9:00pm Eastern Time. 

Remarks: If you pay for multiple Invoices with one check, please send all payment stubs with your check! 
oir>8i944m226 1Q0075b5b7770700Q3 
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Retain this portion tor your records 



Detach this stub and ntum with payment 
Don't forgot to write your invoice numbers) on your chedd 



NETWORK SOLUTIONS, INC. 
PO BOX 17305 
BALTIMORE, MD 212974525 



PLEASE DO NOT WRITE ON STUB 

l„l.l...l!..l,ll.l..l llillllllillllll l,M.I.II,.,l,l..,l.ll 
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Make check payable to: 
Network Solutions, Inc. 







tnvoteo Numbs*: 


Dim Dot*: 


Amount Enclosed: 


Wakefield, Franz 


m 


7565677 


30-JUN-1999 


$70.00 USD 



Cool Comnwrcials.com 

2777 SW Archer Road Apt ss218 

Gainsvllle, FL 32608-1344 

l..ll..l.l.ll..ll...l..l....il..ll n |..U.,II.I..I..I...I.H 



By this payment Registrant agrees to the terms and 
conditions of the current Domain Name Registration 
Agreement This payment is non-refundable. 

10fJ075b5l,777070Q03 



Saliwanchik, Lloyd & Saliwanchik 

A Professional Association 



ORLANDO OFFICE 



2421 N.W. 41st Street 
Suite A-l 



Roman Saliwanchik 



1000 Legion Place, Suite 1750 
Orlando, FL 32801 
Telephone 407-426-7500 
Facsimile 407-839-8589 



Gainesville, Florida 32606-6669 

Telephone 352-375-8100 
Facsimile 352-372-5800 



(1926- 1999) 



October 13, 1999 



Mr. Franz Wakefield 

3324 W. University Ave, #121 

Gainesville, FL 32607 



CONFIRMATION 



Via Facsimile 
338-7562 



Re: Patent Inquiry 
Dear Mr. Wakefield: 

I enjoyed speaking with you regarding your invention. This letter explains some of the 
requirements and procedures related to the patenting process. Enclosed (with the confirmation copy 
of this letter) for your review is our firm resume describing the qualifications of the attorneys at our 
firm as well as a copy of the U.S. Patent Office publication regarding patents. 

A. Patentability of an Invention 

The first step in the patenting process is to determine whether the invention {i.e., an article, 
machine, composition, or process) meets the requirements to be patentable. Under United States 
Patent law, in order for an invention to be patentable, the invention must be new, useful and non- 
obvious. By new, we mean that the identical, or substantially identical claimed invention is not 
disclosed in the prior art. The prior art is anything that is relevant to the issue of whether the 
invention is patentable, including, without limitation, patents, publications, advertising, promotional 
materials, and information as to whether the invention is known or has been used. As to useful, we 
mean that each claimed invention must have utility. With respect to non-obvious, we mean that even 
though a substantially identical claimed invention is not disclosed in the prior art, the claimed 
invention sought to be patented cannot be an obvious variation to one skilled in the particular field 
of invention or art to which the claimed invention pertains. Before a determination is made as to 
whether your invention is patentable, the prior art must be analyzed. 

In addition to the statutory requirements for obtaining a patent discussed above, please note 
that you have one year from the date on which the invention is described in a printed publication or 
in public use or on sale in this country within which to file a patent application in the United States. 
With respect to patents in other countries, many foreign countries require that a patent application 
be on file before any public disclosure or sale of the invention. If you wish to preserve your rights 
to file an application in foreign countries, you should make sure that your application is on file 
before any public use, disclosure or sale of the invention. 
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B. Patent Searching 

You may wish to consider having a patentability search conducted for at least two reasons: 
(1) if the information revealed in the search suggests that your invention is unpatentable, then you 
may wish to reconsider filing an application in view of the expense associated with the preparation 
and filing of a patent application which may ultimately be denied; and (2) if the information revealed 
in the search does not destroy patentability, the search results will assist the patent attorney in 
determining the scope of your invention so that the patent application may be drafted in accordance 



A patentability search is usually conducted by a professional searcher according to our 
instructions. We estimate the cost of performing a patentability search for Internet/computer related 

inventions by a professional searcher would be in the neighborhood of $700-$ 1 000 including our ^0 

fee for commissioning the search. Our fee for analyzing the search results and providing you with \l 
an opinion of patentability will vary based on the technology and the number of references located 

by the searcher. Generally, a written opinion of patentability ranges between $800-$ 1 ,500 or more. ^ 
We can better estimate this cost after a detailed review of your technology. 

C. Patent Application Preparation and Prosecution ^ 

The fees for preparing and filing a patent application typically range from about $3,500 to °6 

$7,000 or more (including the government filing fees) depending on the complexity of the r5 

technology. Before we start work on an application, our office will provide you with a firm estimate g 
which will not be exceeded, absent extraordinary circumstances or additional disclosures from the 



An alternative to a regular utility application is a provisional application, which is similar to <T 

a regular utility application used to establish an early filing date. The government filing fee for a ^} 

provisional application is $75 to $ 1 50 and our professional fees vary on the extent of the disclosure. c 

In order to assure that the provisional contains the necessary disclosure, we often prepare ^ 
provisionals exactly the same as regular utility applications, except we do not include the claim 

language. A provisional application is not examined and must be refiled as a regular utility ^ 

application within one (1) year of filing. Please call us for more information regarding the effect of ^ 
provisional filing. 



Approximately six to twelve months from the filing date of a regular utility application, we ^ 

can expect to receive an Office Action from the Patent Office setting forth certain rejections or g 
objections of the application. If you instruct us to respond to the Office Action, the charges for our 

services in connection with the preparation of a response can range from about $500 to $2,000 or ~z 

more depending upon the complexity of the issues raised in the Office Action. Failure to respond ^ 

to an Action will result in abandonment of the application. If the application is allowed by the Patent <C 



therewith. 



inventor not previously discussed. 
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October 13, 1999 



Office, an issue and processing fee will be payable shortly thereafter. Maintenance fees will be 
required periodically to maintain the patent. 

Please let us know if we can be of further assistance. If you wish to schedule an appointment, 
our office charges an initial consultation fee of $200. 



v 4- 

Sincerely, Q 



CQM/jss 

Enclosure (as stated above) 




SALIWANCHIK, LLOYD & SALIWANCHIK 

A PROFESSIONAL ASSOCIATION 



REGISTERED PATENT ATTORNEY 



2421 N.W. 4 1ST STREET 

SUITE A- 1 PH: (362) 376-8100 

GAINESVILLE. FLORIDA 32606-6669 FAX: (352) 372-6800 



33 
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CHRISTINE Q. McLEOD q- 



o 

♦ * 
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Technical Disclosures for Computer-Related Inventions: 
A Guide for Inventors 



I. Introduction 



o 



As an inventor, your participation in the patent application process is very important. In fact, 
in order to make the patenting process work smoothly and efficiently, the inventor should prepare 
a detailed technical disclosure of the invention to provide the patent attorney with the necessary 
information to prepare and file a patent application. However, there are strict requirements with •=*- 
respect to the technical disclosure necessary for patent applications of which most inventors are not 
aware. This document outlines these requirements for your technical disclosure. 

II. Statutory Requirements ^ 

In order to assist your patent attorney in preparing the technical disclosure for your g 
application, you must ensure that the disclosure you provide includes a complete and full description ^ 
of the invention in sufficient detail to enable a person skilled in the art to practice the invention 
without undue experimentation. According to Section 1 12 of the patent statutes, such a description 
must contain: ~<D 

"... a written description of the invention, and of the manner and process of making ^ 
and using it . in such full, clear, concise, and exact terms as to enable any person c5 

skilled in the art to which it pertains, or with which it is most nearly connected, to Q 

make and use the same, and shall set forth the best mode contemplated by the «—* 

inventor of carrying out his invention." CT^ 

As set forth in the statute referenced above, the description for the application must be ^ 
sufficient in detail to pnahle re production of the invention by one skilled in the art without undue ^ 
experimentation and it must provide the best mode of practicing the invention, including any ^ 
drawings that may be required. Basically, your goal is to disclose clearly everything you can think 
of about your invention. In case of doubt as to whether or not to include an item of information, put o 
it in. If you have several embodiments of your invention, make sure you include the "best" one. 
You ordinarily do not have to include dimensions, materials, brand names, or values of components, ^ 
since the skilled artisan is expected to have a working knowledge of these items. However, if any ^ 
of these are critical to the performance of your invention or are at all unusual, they must be included. 
(If in doubt, include specific information). 



Page 1 
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III. Technical Description 



The actual description is preferably organized by first describing the static physical 
structure of the invention and then describing in extensive detail the operation or function of the 
invention , and then, in certain cases, specific examples and/or results of operation of the invention. 
You should try to identify and include in the description alternate embodiments to assist your patent 
attorney in drafting claims of sufficient scope. You should use sketches and drawings where 
necessary to understand the invention (e.g., circuit diagrams, block diagrams, etc.) and refer to such 
in your description. Each of the parts in the figures should be numbered and a separate list of these 
reference numerals with the names of their respective parts should be included in a separate section 
for ease of reference. You should cover every part shown in the figures and be sure to use consistent 
terminology, but when you refer to a part for the first time, try to include several different equivalent 
names or alternatives to keep your description broad. 

IV. Computer/Software-Related Inventions 

If your invention also includes computer software or code which may be patentable, in 
addition to describing the physical structure, you must also describe the software according to certain 
specific guidelines for computer-related inventions. To satisfy the disclosure requirement, the 
disclosure must enable a skilled artisan to configure the computer to possess the requisite 
functionality, and, where applicable, interrelate the computer with other elements to yield the 
claimed invention, without the exercise of undue experimentation. There are a number of ways to 
meet such requirements, but the most common are: (1) actual software code listings (object or 
source) , and/or (2) flowcharts . However, no matter which of the above-listed ways you choose, 
you must also include an associated explanation in the written description. 

A. Software Code Listings 

If the program is already written, the easiest way to provide the necessary disclosure is to 
supply either the object code or source code listing as an appendix to the application. Copyright 
protection for such code listings may be retained, but trade secret protection is generally lost if you 
provide a source code listing. The object code listing, on the other hand, may adequately protect 
trade secrets in certain source code and may be preferable to frustrate potential competition (since 
the code is only readable by a machine and, therefore, cannot be modified by writing new code or 
changing instructions). The difficulty with object code listings, and often with source code listings 
which do not include programmer's comments, is that such listings do not provide a very good 
understanding of what the invention actually does nor do they provide any guidance to the patent 
attorney for drafting the claims. The attorney must rely on the associated written description 
provided by the programmer, which is often not structured or organized. 
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To make such code listings enabling, you will need to explain in the description how to 
implement the listing and any special instructions which may be necessary to implement the 
invention without undue experimentation (if not readily apparent). The explanation should detail 
how to configure the computer to perform the required function and interrelate with any other 
elements to yield the claimed invention. For instance, you should state what programming language 
the listing is in (e.g., C++), how to use it to control the computer or microprocessor, what type of 
computer or microprocessor to use it with (e.g., Pentium II), and what hardware should be connected 
to the computer, both on the input and output sides as necessary. 

B. Flowcharts 

If you choose not to include source code or object code listings, or wish to supplement such 
listings, you should provide a detailed flowchart . In fact, most patent attorneys and patent examiners 
prefer flowcharts. The advantage of flowcharts is that they often provide the backbone for writing 
the claims and can be readily referred to by both the patent attorney during drafting and by the 
examiner during examination. 

The flowchart must be complete and detailed enough to enable any reasonably skilled 
programmer to write a program, using only routine skills. The flowchart will be adequate even if 
it would take a programmer several months to write the program, so long as only routine skill and 
not extraordinary effort will be involved. Unfortunately some nonprocedural programs simply do 
not fit the flowchart mold (e.g., object oriented or event-driven programs). Another disadvantage 
in lengthy programs is that the flowcharts may overflow onto separate sheets, making them difficult 
to follow. Other notations, similar to flowcharts, may be utilized when the program cannot be 
represented by flowcharts, such as program network charts, system resources charts, entity- 
relationship diagrams, object diagrams, object-oriented notation, etc. If an alternate notation better 
suits your program, you must make sure such alternate notations are not obscure, otherwise, an 
explanation of the notation will also be required. 

As previously stated, no matter which way you choose to disclose the software, an associated 
explanation in the written description is required. When explaining flowcharts, it is best to number 
each process symbol and then describe the function it performs. 

V. Conclusion 

Keep in mind that including details and alternatives can prove vital later if you have to rely 
on these in order to support and distinguish your invention over a close prior art reference cited by 
the examiner. You should be especially sure to expand your description in areas where you feel that 
your invention is novel over the prior art. 

Once your technical description is prepared, keep in mind that new discoveries or methods 
related to the invention should be continuously disclosed to the patent attorney as soon as possible 
so that this information can be included in the application, if necessary, to provide the broadest scope 
possible. 
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FAGSIMILD COVER SUIiliT 

Saliwanchik, Li<oyi> & Sauwancihk 

A Professional Assucialion 

2421 N.W. 41st Street 

Suite A-l 
Gainesville, FI, 3260(3 



Tefephoue (352) 375-8100 
Facsimile (352) 372-5SOO 
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TO: Fran/. A. Wakefield, President 



COMPANY: CoolTvNctwoik.com 



FAX NO.: 305-512-6480 
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FROM: Christine Q. Mcleod 



DATE: March l,z000 



SIMJKCT/M K8S AG R: Our Docket No.: CTN-M1SC 



ir you do i:ot receive all pages or i f any transmission is not legible, call the sender at 
(352) 375-8100. 
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Saliwanchik, Lloyd & Saliwanchik 

A Profession^ Association 

2421 RW.4lsc Street 
Suice A-l 
Gainesville, Florida 32606-6669. 

T«Uphnnc352-375 M00 
Fa^fiuttile 352-372-5600 



Roman Sjliwunchik 



Februwy^ 2000 



Franz A. Wakefield, President 
CoolTvNcjtwork.com 
17731 N.W. 14th Ct. 
Miami FL 33169 



(305) 512-6430 



Re: 



Dear Franz: 



Agreement tor Legal Services for: 
CltckVideoShop software 
OurFilcNaCTN-MISC 



Wc arc pleased lhat you expressed an interest in refining our firm to handle your patent 
matters, To lhat end, please find enclosed an Agreement lor Legal Services Tor your review and 
execution. Upon receipt of the signed Agreement and the fee specified therein, wc will commission 
a search for your technology. You should keep a copy of the executed Agreement for your records. 

As wc discussed, we estimate the cost of performing a patentability search for your invention 
by a professional searcher would he in the neighborhood of $700 including our fee for 
commissioning the search. Wc request an advance retainer of S400 prior to commissioning the 
search. The balance* if any, will be billed to you upon our receipt of the search from our searcher, 
Please note lhat this estimate does not include our fee for analyzing the search results or providing 
you with an opinion ofpatcntability, which would be billed at an hourly rcite of $200 per hour We 
will not review the results nor prepare an opinion without your express instructions. 
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Pleasc let us know if yx>u have any questions or comments. We look forward to working with 



you. 




Christine Q. McLcod 



CQM/jss 

Enclosure (as stated above) 



IttDOC pot W WHTfh rjmrwpd'DNIlfcqm 



Aroment For Legal Services 



I, the undersigned client, do hereby retain and employ Saliwanchik, Lloyd & Saliwanchik 
A Professional Association, 2421 N.W. 41st Street. Suite A-l, Gainesville, Florida 32606, as my 
attorneys to represent me for the purposes of securing intellectual property protection 
(patent/trademark) for my invention/product. 

I agree to pay Saliwanchik, Lloyd & Saliwanchik the amount of $400.00 ns an advance for 
services to be rendered and expenses incurred. I understand thai the foods advanced pursuant to this 
agreement will be placed into an interest bearing IOTA account (Interest on Trust Account) and that 
the interest will be forwarded to the Florida Bar Foundation as require J by the Florida Rules of 
Professional Conduct. T understand thai 1 will not receive interest on the advance I am providing. 

1 understand that Saliwanchik, Lloyd & Saliwanchik will, on a periodic basis, bill me for the 
services rendered and expenses incurred, and thai I shall have ten (10) working days in which to 
contest any bill. I understand that after said ten (10) working days. Saliwanchik, Lloyd & 
Saliwanchik will consider the amount billed to have been fully earned and will then transfer the 
billed amount from the fees advanced into its general operating fund as payment for services 
rendered and expenses incurred. 1 further acknowledge that when the amount provided as an 
advance has been exhausted, I will, within thirty (30) days, provide the difference between moneys 
on hand as advanced and the additional billed amount. Alternatively, or additionally, Saliwanchik. 
Lloyd & Saliwanchik may require (hat 1 keep a minimum balance in the mist account if ongoing 
WQrk is contemplated, Saliwanchik, Lloyd & Saliwanchik will provide me with an accounting of 
my outstanding balance on a periodic basis and will return to mc any unearned amount of the 
advance upon conclusion of the representation. 
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Address: 17731 N.W. 14th Court 



. Miami, Fl 33169 



Telephone No.: (305) 512-6489 



The above employment is hereby accepted upon the terms stated herein for: 



C6 



! agree that any attorney in the firm may be designated to perform services for rac under this 

Vp 

agreement. & 

2. 

Signed this day of ,20 . ^ na- 

il- 
er o 

Client Signature: l> :±- 
■ . — 

Name (Typed): Mr. Franz A. Wakefield C" 



cr 
o 



2. 



Saliwanchik, Lloyd & Saliwanchik 
A Professional Association 



Attorney: 




Name (Typed); Christine Q. McLeod 



GttXLWC? m AI^R^hrisbrw^CTK-rVUSC.COML wpd DNUbn 
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rmR-08-00 HON 04:43 PN SftL I WftNCH I K, LLOYD81SAL IWA FAX NO, 352 372 5800 



P. 01 



FAX COVER SHEET 

SALIWANCHIK, LLOYD. & SAUWANCHIK 
A Professional Association 

2421 N.W. 41st Street CT 
Suite A- 1 

Gainesville, FL 32606 u~ 
O 



Telephone (352) 375-81 00 

Facsimile (352) 372-6800 Q 



Hie information contained in this facsimile message is intended only for the personal cuvl confidential use of lite 
designated recipients named below. Hits message may be on uuomey-clleM ccuiimnicaiion. and as such is priskgtd 
and confidenttfi. If the reader of this message is net the intended recipient or an ogenl responsible for delivering it 
to the intemled recipient, you are hereby notified that you hwe received this document in errur. and that ony review. 06 

dissemination, distribution, or copying cftliis message is strictly prohibited. Ifyatihavc received this communication r 

in error, pkase notify us immediately by telephone and rettim tins original message by mail. Tliank you. 



TO: Mr. Franz Wakefield, President 

COMPANY: CoolTvNetwork.com 



SUBJECT/MESSAGE: Our Docket No. CTN-MFSC 



If you do not receive all pages or if any transmission is not legible, call the 
sender at (352) 375-8100. 



4- 



en 



j3 

FAX NUMBER: (305) 512-6480 



NUMBER OF PAGES (INCLUDING COVER SHEET): 3 ^-^ 

cr 

FROM: Christine Q. McUod 

DATE: March 6, 2000 tf 



0« 



cr 

O 



I l.'VCQMWu covcrk 1 <.TrJ-MISC.wjkrncW.wn*D? l, 8/.» 



APP16 & REC3 



riAR-06-00 HON 04:44 PM SALIUfiNCHIK, LLOYD&SALIUA FAX NO. 352 372 5800 



P. G2 



1000 Upon fUr, Stare iW 
OrUtuln, ( ; U?S0I 
Tclt r lumt 407.416-7*00 

March C f 2000 



Sauwanchik, Lloyd & Saliwanch[k 

A Professional Association 

2421 KW Alii Street 

Suite A« 1 

Gainesville, Florida 32606*669 
Telephone 352-375-6100 
Faoimilc 35^372-5300 



Fran/ A, Wakefield, President 
CoolTvNetworkxom 
17731 N.W. 14ihCt. 
Miami, PL 33169 



Roman Salhmchik 



VIA FACSIMILE 

(305)512-6430 



o 



CO 
o 



zS 
<x 

CD 



Rc; Our Docket No. CfN-MTSC 
Dear Franzi 

Further to my telcphono message of today, wc have recently discovered ihal our firm may have 
a conflict of interest with a former client of our firm with respect to your particular technology. 
Therefore, alter careful consideration, wc have determined (hat wc must decliue representation in this 
matter. 

Wc heartily encourage you, and in fact urge you, to consult other legal counsel of your choice. 
Attached is a list of just a few software patent attorneys in South Florida who may be able to assist you. 

Wc will return to you under separate cover all original documents which you have provided us 
and will destroy any of our own internal work product. 

Please understand that our determination of non-representation is solely bused upon ethical 
considerations imposed upon us by tho Bar fnd is not indicative of the patentability of your technology. 

Thank you for considering our firm. We wish you well in your future pursuits. 

Very truly yours, 

•Q 
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Christine Q. McLcad 



CQM/na 

Enclosure (as stated above) 
cc: David R. Saliwnnchik, Esq. 
JciV Lloyd, Esq. 



nfiR-CS-OO HON 34:44 HI onLIWflluiruhi ILUiUWnLlWn 



fttf. ?W. Old 30UU 



Robert C. Kain, Jr. 
Rohrt C. Kain, P.A, 
Courthouse Law Plaza 
750 Sowhcast Third Avenue, Suite 100 
Fort Uuderdale, YL 33316-1 153 
Broward County 
Telephone: 954-768-9002 
Toll I rcc: 800-S46-O900 
Telephone: 305-530^9100 (Miami-Dade County) 
I'scsimilc: 954-768-015R 
Web-Site: iiUp://www.rckain.com 



David P. Lhofct 
Bowcn f .hotu & Firtell, P.A. 
1000 West McNab Road 
l'ompano liaach, FL 33069 
Broward County 
Telephone: 954-785-5775 
Facsimile: 954-785-7749 
liinoil: dpl<$blf-law.cum 




""StcvcrtM. Grccnbcrg 
Quarics & Brady, I.J,P 
222 Lakcvlcw Avenue, 4th Floor 
Wast Palm Beach, Ff, 33401 
Palm Reach County 
Telephone: 561-653-5000 
Facsimile: 561-653-5333 
Email: stj9@quarles.com 
Web-Site: hltpy/www.qu:irlcs.com 

David K, Fricdlanii 

Lolt A. Fried land, I».A. 

255 Alhatubrn Circle, Suite 555 

Miami. FT. 33134 

Dade County 

Telephone 305-448-7089 
Facsimile: 305-446-6191 
limail: tlkfriodland@patcnlfln.com 
Web- Site: h itp://www.paten tfla.com 



Ix 

O 

O 

o 

ho*? ru»$ 



ll:M)nc\mi^rfjn^tiy.lfci*|kl/l>Nn/jsa 



FACSIMILF. COVER SHEET ^- 

SALIWANCIIIK, UOYD & Saliwanchik 

A Professional Association 
2421 N.W. 41st Street 

Suite A- 1 
Gainesville, FL 326(H) 



If you do not receive all pages or if any transmission is not legible, call the sender 
at (M2) 375-8100. 



-o 

Telephone (352) 375-8100 \r 
Facsimile (352) 372^5800 ^ 



<3 ^ 

2* 



The Information amtained in this facsimile message to intended only for tfa personnl and confidvMud me *fth? ^ ^ 

donated mfpicitti named below, litis totostigemy ha an attorney client cmoumkmUm, and as such i\ privileged q 
nml confidential If tho reader of this message is not the intended rcctyicnt or an agent mponsihlefvr delin'ring ii-'to 
the htfemletl rceipienl you nre hereby notified that you hove received this document in t>nw\ and that any aWtw. ' CC ~ 
dimwiiwiiojithsiSutioiK or copying of this message is strictly prohibited, if you haw received this cmmmlcmUm ^ 
in error, please notify us wtmedi&lety by telephone end return the original message by mail Tmnk yoiu 



TO: Fran/. Wakefield .4? 
FAX NO.: (305)512-6480 

NUMBER OF PAGES (INCLUDING COVER SHEET): \(\ 
FROM: Christine Q. McLcod 
DATE: March 9, 2000 
SUBJECT/MESSAGE: CTN MISC 

Enclosed are copies of the documents you requested. 



o 



^2 
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From: Shannon Audstte 

To; Christine McLeod 

Date: 3/1/00 S.QfiAM 

Caller: Franz Wakefield 

Phone: 303-51 2-6458 



I Teephoned H Please cail 

WHcaH again [J Returned yourcaii 

Wants to mo you fj Came to see you 

(] Urgent 

Re: Reconsidering a professional patentsearch. Funds for company are scarce and he will be doin 
some research on h* own. He wculd like to go ahead directly with the patent 



Sauwanchik, Lloyd & Sauwanchik 

A Professional A&ociarion 



OrUdo,FU2*0l 



ojuakdo office 



2422 N.W 4hc Street 
Suite A- 1 
Gainesville, Florida 32606-6669 



Raman Salivanenifc 



Telephone 352-375-BlOO 
raaimiU 352-^72-5800 



February 29, 2000 



Fran? A Wakefield, President 
CoolTvNetwork.com 



(305)512-6480 



17721 N\W. I4fli CL 
Miami, FL 33169 

Re: Agreement for Legal Services for: 
. ClickVideoShop software 
Our File Kfo.CTN'-MJSC 

Dear Fran/: 

We arc pleased that you expressed an interest in retaining our firm to handle your patent 
matters. To thai end please find enclosed an Agreement for Legal Services for your review and 
exeeution. Upon receipt of the signed Agreement and the fee specified ihcrohi, we will commission 
a search tor year technology, You shotdd keep a copy of the executed Agreement for your records. 

As we discussed, wc estimate the cost of performing a patentabiliry serwh for your invention 
by n professional searcher would be in the neighborhood of S700 including our fee for 
commissioning the search. We request an advance retainer of S400 prior to commissioning the. 
search. The balance, if any, will be billed- to you upon our receipt of the search from our searcher. 
Please note that this estimaie.does not include our fee for analysing the search results or providing 
you with an opinion of patentability, which would be billed at an hourly rate of COO per hour. We 
will not review the results nor prepare? an opinion without your express instructions. 

Please let us know if you have any questions or comments* We look forward io working with 

you. 



Sincerely, 




Christine Q, McLcod 



CQM/jss 

Enclosure (as stated above) 
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2 

A jgreement ForLegal Services ^ 

I the undersigned client, do hereby retain and employ Saliwanchik, Liovd & Saliwanchik ^ 
A Professional Association, 2421 N.W. 4lst Street, Suite A-l, Gainesville, Florida 32606, as my ^ 
attorneys to represent me for Ihe purposes of securing intellectual property protection % 

t 'H 

'(patent/trademark) for my invention/product. ' ~ 

I agree to pay Saliwanchik, Llovd & Saliwanchik the amount of $400.00 as an advance for 3 C~ 

services to be rendered and expenses incurred, { understand iha: the funds advanced pursuant to this 
acrccmcm will be placed into an interest bearing IOTA account { Interest on Trust Accoum) and thai 
the interest will be forwarded to the Florida Bar Foundation as required by i!n? Florida Rules of 
Professional Conduct, I understand diat ! will not receive interest on the advance J am providing, 

I ur.d'irstandthat Saliwanchik. Lloyd & Saliwanchik will, on a periodic basis, bill me for the 
services rendered and expenses incurred.' and that I shall have ten (10) working days in which to 
contest any bill. I understand that, alter said ten (10) working days. Saliwanchik. Lloyd & 
Saliwanchik will consider the amount billed to have been fully earned and will then transfer die 
billed amount from the fees advanced into its general operating fund as payment for services 
rendered and expenses incurred. I farther acknowledge that when the amount provided as an 
advance ho.s been exhausted. I will, wiihin thirty (30) days, provide the difference between moneys 
on hand as advanced and the additional billed amount. Alternatively, or additionally, Saliwanchik, 
Lloyd & Saliwanchik may require that I keep a minimum balance in the trust account if ongoing 
work Is eoniemplated, Saliwanchik, Lloyd & Saliwanchik will provide me with an accounting of 
my outstanding balance on a periodic basis and will return to me any unearned amount of the 
advance upen conclusion of die representation. 



C: nmiXG RETAIMER'ChnitiAjONAltSC.CQM.wpd DWD an 



2 

1 agree that ony attorney iii the firm may be designated to perform services forme under this 
agreement 



r\ 

% 

M 

3 



Signed this. 



.day of 



Client Signature: 
Name (Typed): 
Address: 



Mr, Franz A. W akefidd 
17731 N.W. 14th Court 
Miami. FL 33169 



Telephone No.: (305) 51 2^489 



1 

ST 
o 



o 

\0 



Ilic above employment is hereby accepted upon the terms stated heroin ft 



or: 



Saliwanchik. Lloyd & Saliwanchik 
A Professional Association 



Attorney:. ' Qjfi&^J^ 
Name (Typed): Christine Q. Mcleod 
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rroRi. 


Shannon Audette 


To; 


Christine McLeod 


date: 


2/25/03 12:04PM 


Caller: 


Franz Wakefield 


Phone; 


305-512-6489 




[*] Telephoned 




[] Will call again 




l] Wants to see you 




[J Urgent 



3 



flPIaasacali S 
[] Returned your call tr , 

(] Game to see you -C^* 

Hi 

Did you receive the outline? Ha is eager to begin with the next step ^ 

a/35- *n c^. C^^p ^.^^ . I 



From: Amy Ashley 

To: Christine Mcleod 

Date: 2/23/00 11:03AM 

Caller: Franz Wakefield 

Phone: 3Q5-512-648S 

(1 Telephoned H Please call 

1 1 Will call again | ] Returned your cail 

( ] Wants to see you n Came to see you 

[] Urgent 

wondered if ycu received his letter re: characteristics of his invention 




J 



IttR-UlMJU mil Lft.Ui: rn anuwwnufti 




TvNetwork.com 

February 18, 2000 



FEB 2 22000 



•V 
i\ 
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ChriatiaeQ.Mdeod 
Saliwancblk, Lloyd & SaUwanchik 
242! N.W. 41° Street Suite A-l 
Gainesville, Florida 326064669 



Christine, 

Enclosed is the information you requested regarding the details of the invention, some 
related patents, and out differentiation. I have sent the disclosure deposit forms with the 
appropriate fee. Please adviso me on your ideas on completing a professional search. 

Is it safe to assume that a professional patent search is the best course to take if we 
intend on patenting around similar patents? 

Please get back in touch with me legaidmgMsmattersowecro 
steps in an expedient fashion. 



Best Regards, 




Fr*tfi Wakefield 
President 

COOLTVNetworiK.com 



Internet Audio-Video Entertainment 



The purpose of this document is tc describe the purpose and 
methodology oC the ClickVideoShop software, in conjunction 
with prerecorded video, this software is a key component in 
providing an immersive and interactive user experience via 
the internet. The ClickVideoShop software is written in the 
Java programming language, which allows the clickvidooshop 
experience to be enjoyed on a wide variety of computing 
platforms. The ClickVideoShop software facilitates the use 
of a video source as a conduit to accessing related 
information. Tho prerecorded video provides the foundation 
to .engage the user in the content of the web site. The 
ClickVideoShop software uses "hot-spots," or areas in the 
video playback area delineated by outlines or shading, as 
visual cues to alert the user that clicking within the hot 
spot givos thorn access to additional information. This is 
analogous tc a hypertext link being highlighted in an HTML 
when the cursor moves' over it. The type and delivery of .tho 
additional inform t ion is user-controlled by a menu bar 
displayed at the top or bottom of the area where the video 
is playing. Clicking on options in the menu bar determines 
what action is taken when the user clicks on a hot spot, Tho 
software currently supports four modes: "ClickVideoShop*, 
where clicking on a hot spot adds tha item to the user's 
shopping care, "Entertain" mode, where clicking on the hot 
spot opens' another movie in another browser, "Link', where 
clicking on a hot spot opens another web page, and "Bid*, 
which enters a bid for the item into the specified bidding 
system. A hot spot must support at 'least one of these. modes, 
and can support all four if desired. The software provides 
for a virtually unlimited number of associations between 
video and inuernet-accessible information since the 
extensibility of the menu bar allows code to support 
additional relationships to be added- For example, during 
playback of a music video, a hot spot could load in-depth 
product or performer information, a bid submission form, or 
an additional movie. The hot spot is also defined by the 
time during video playback when it is active. A hot spot is 
activated when the user moves tho cursor into the hot spot's 
aroa at a point in time within the interval in which the hot 
spot is specified to be active or when the object on the 
screen is illuminated, outlined, or shaded. An activo hot 
spot is one in which the. perimeter of its area is visible, 
or the area has been shaded* The information to define a hot 
spot, which includes its area within the video playback 
area, the additional information it references, and its 
begin and end activation time is specified in a data file, 
which is loaded when the video is loaded and may contain as 
many hot spot definitions as necessary* When tho video 
reaches the end, the data file also specifies whether or not 
playback of the video should start again at the beginning. . 



Summary of the HTML and Data File Contents 

The f ITML document loaded by the web browser contains tags that specify: 

L) Hie path to a Java applet containing the object code necessary to execute the claims 
specified in the patent 

2. ) The path to the video file that the applet will play. 

3. ) The path to a data file that contains variables used to create objects that contain the 

invocation needed to represenc areas on the screen, called "hot spq a", in software. 

The data file contains tags that specif: 

1 . ) Whether the movie should only play once or continue to loop. 

2. ) Tho URL of the web page to open when the object is clicked, 

3. ) A signature thai uniquely identifies an item so that it can be added to a shopping cart 

when tho object is clicked. 

4. ) The URL of a movie to play when the object is clicked 

5. ) A signature that uniquely identifies an item such that a bid for it can be entered into a 

bidding system when clicked. 

Tag (1 ) is required, and at least one of (2)-(5) must be specified 

Discussion of Related Patents 

5 l 918 i Q12: llypcrlinking time-based data files 

Embeds movies into another file type 

Doesn't state that it uses hot spots 

Doesn't load the data file at startup - consults it on every click 

5, 708,845*' System for mapping hoc spots in media content for interactive digital media 
pwgram 

Uses the temi hot spot explicitly 

States that the data file is separate from the movie 

Doesn't talk about only linking to web pages* talks about linking to additional types of 
date. However, they don't discuss the user having the ability to change the type of 
information the hot spot links to, or having l hot spot link to multiple types of 
information 

' Microsoft Developer Article: AVI Files with Hot Spots 
hrtp:>Vmsdn.rolcroso lIcom /Iib^ avihot. htm 

5,539,871: Method end system for accessing associated data sets in a midtimedia 

environment In a data processing system 

Talks about associating data with elements in a multimedia presentation 

Tal h aboux using graphical cues to indi cate a hyperlink 



5.970,504: Moving image anchoring apparatus and hypermedia apparatus which 

estimate the movement of an anchor based on the movement 

of the object with which the anchor is associated 

Talks about time intervals in which the hyperlink is active 

Very verbose - didn't get a chance to finish reading through it 



From: Amy Ashley /~Jr ^ 

To: Christina McLeod (_ (p^ V» • £- d" 

Date: 2/17/00 10:43AM ' T^* 

Caller Franz Wakefield vT 

Phone: 305-51 2-648S 7>- 

[J Telephoned Please caU <o 

] Will call again (] Returned your call & 

I Wants to see you ( ] Came to see you 

(] Urgent " 

questions re: document disclosure rcouest; he's unsure how detailed he should be rega/dinq the 2$ O 



description of his Invention since the document offers no protection (he's conducting an experiment ^ % 

today, so he may need to cail you back) 



^ 4^. ***** fc ~^ |XC 

+<U ,h!^ ^oAcr --^jll^ VT ^tJ . 



ORLANDO OFFICE 
[OCOl/gwfW Suits j?S0 

TckpfeiK W-»2£" $C0 
Mnik 407^3989 



Saliwanchk, Lloyd & Sauwanchik 

A Professional Association 

2421 N,W, 41st Street 
Suite A- 1 
Gainesville, Florida 32606-66(59 

Telephone 552-375-8100 
Fsaimile 352-J72-M00 



February 14, 2000 

Franz A.- Wakefield, President 
CoolTvNerwork.com 
17731 N.W. 14th Ct. 
Miami, FL 33169 



°5 



o 



Rc: 



United States Patent and Trademark Office Document Disclosure Program 
Our Docket No.: CTN-MLSC 



Dear Franz: 



Enclosed for your review arc copies of the Patent Office's guidelines regarding the 
Disclosure Document Program. As part of the documentation of the conception of your invention, 
you may wish to utilize this program. If so. please complete the form and maii it to the Patau Office 
as addressed in the upper left-hand comer of the form along with a detailed descrimion of your 
invention, a. check' in the amount of m made payable to the "Assistant Commissioner for Patents" 
and a self-addressed, stamped return postcard to acknowledge receipt. 

This document provides no patent protection nor does it saw as a "gr ace period" prior to 
tiling your application. This program merely serves as additional evidence of the date of conception 
of an invention and must be referenced in a later filed patent application within two years. 

If you hr.ve any questions, please do not hesitate to call. 



Very truly yours, ^ 

r { 




Christine Q. McLeod 



CQM/aa 

Enclosure (as slated above) 



Disclosure Document Deposit Request 



Mail to: 



Box Dp 

Assistant Commissioner for Patents 
Washington, DC 20231 



invented 

Titte of Invention: 



Enclosed is a disclosure cf ihe above-titled invention consist of sr cf assertion and 

,^ f ls of dra ^ngs. A check or money order in the snteunt of, [ 3 enclosed to 

wwr the fee (37 Cf R 1 .21 (c)). "~ — enc,csea » 

The undersigned, being a named inventor of the dlstio&ed invention, requests that the enclosed pacers be 
aeceoteo under the Disclosure Document Program, and that th ey be preserved for a oencc! of two years. 



Signature of inventor 



Address 



CD .. 
-3. <6 



Typed or enntao name 



Date 



Gty, State, Zip 
NOTICE TO INVENTORS 

l^tT T T l y Sf 1 "? a °i< cjc * uw Odcmtwn i £ not a patent app'lcntlon. ,ior w.l! ,fc r *»ipi dm ;fl any *ay 

^™^ rt f^ V ? a '^ datB ? ' Ut&f fl * a AObdowt Document rr,.y.i* relfod JJS 

of concogilon of an imtntfen and 4 patam application should be dillgontiy fifed if patent protection is a*s:r<id. 

Your CiecJo^reCocurncrii-Mii ^rettirned for two year? after ihc date * was rratvad by *e Pauit and TtwrnMC Ctfica 'PTCJand utiba 
cosuovtti barter unless d a rotted to .p a raated patent aopliacicn to worn the Mn-yesroenoa. Tfco Qscosura Cecum* nt mtfyba 
?T ? ^15* * *wjrf«'ww.»al in q nawqatent appiicawn or by 3 sec arsis leaerflea :n a pending creation. *Jn*«,t » tfaJtired 
.0 hevo to PTO room the Oisdosur* Document beyond the two-year -jenM, ,t is not r&qutfud mat it be rofcm* * « the potent appiteaian, 

Illni^^ 501 ' 1 IT?* "7 b6 Wfisidcrtd 10 * 3 ^ pwrod- donng wen *» wad to At whir patent 

^oestooiiiftci.gsncB.n completing fttimmtton orn fling the pantos ph«t*n a*t*o* filfe 

^SS^^f 11 ^^l 1 * |?^ ,>ai, Wc* tooornptoifaff ih« i»wniaorr or Mu GaM i» onicilor under me Dawnc&m or 

rf£U ravo oiAer mgmi about Patent mater* ycu era adtieed to consult with an Forney « .gent rewmd rc OQCtlce oetom to 
J A 7 « h -«qan, ^ftwwoys JncMgvma Regmwa ro fedfcv Seftre tf» i/irrfsd Sfcre* *tsm #tf tode.™* aifco. is available 
tot the Supflrintondom of Oooumama, Wn*rdrtgton. OC 20402. Patent attomevi and ^i!nu we -sw felod * 'amphora 
airecary cr mdui msfor c»tfe9. A^o, many brge cities have aaacciationa of parent attorneys which may t>e «?nsu:ted- 

Ycu aw aifio "wnuided th« any public use cr 3aJe n the United States cr pubitcation or your inverttoi an^«ne m tfic wortd mtm ^« 
/ea/ pr^r .6 tfta fiTmg of a parent applidanon cn thai irr^arwon wfil prohibit iha opting at 6 patt»n< cn it. 

C^ciwuresofinvwitbw which hovocoen unoarjtocuand artnessed by persons anrt/ornoaftaaj ^auWtwnrnpte&diMdoncawiieh may 
amQAuseodeetabfsnplonty. 

There Is a natfonufdo nanwnt of Patent and Trademark depositary t*raria3 (PTDU). wftich hawe cnJiectiona cf p&rto and patcnt-rttlatfid 
wfctence matenals avoJabis ta tna public, including autematad acca&a to PTO da^b^ec , Pubiicoiions «uci a* Gone/* Mormotoh C<s^ 
MiwngPJtwwavaa»atlheTOUtti^a*irw rofed«uidMioiaiioooftlwPTDUcl«efito 
^pJcasecortwitrtiecompiew ffsrtifl afaiiPTDLs thatappwreen thdPTO'sWeb sAocrai evdryisauAotf»heC4iait6mn».crc3l the 
PW$ (W^infanrnrton Scviasa itSOCPTO-9199 (8C0-786-91 tt))dr 7t»-30e-HELP f70«G**357). To ensure asvstanco rafl a PTDl 
staff member, you may wtsh to contact a PTDL pnor to vieitf ng io !aam ebout *b collections. ao/VTCt« t and hour*. 



Sunftui HiXff Sbticiroftc >ic coirrtt^i e. 1 infemiatwi used oy th« pu&cc ;o tla (and Dy ira PTO to p.w^j Oiscfoiwo Cooimftrti Depart Seauests 
C4nt4«wfc^ « wined oy 3S U3C «2 and 37 CfR 1.14. Th« coledton is o*rmated 10 take U mmbSet lo ccmpicia. , WW x t « nameyw c^Damg. 
and KtoETffj 3v owfllctPd Daciwwm Cocu?n*m Depccit PitqwMi to in* PTO. Tim d W| voiy <tep«Min* uwm Uia irdivtti'jiJ t>lV Ar , OTmenU OA 
^10 amount a »rw you «q«« to c$nW«e mt* ftim »c/cr suggoslfcna tar mtfuang m« SunJan. ihcuhl b<> e w » to ihc Chief MfarfnaJ«n Ortoor U 3 
JlXSrfS « °f * L ' a c «* m7nfnt ^ Cer t moflX, Wjsrmgon D C. DO NOT 3ENO FE=S OR COMnctuD FORMS TO TWS 



US Patent and Trademark Office ' 



DISCLOSURE DOCUMENT PROGRAM 



A service provided by the US Paten; and Trademark Office (PTO) Is the accepts and privation for 
two yours of Disclosure Documents" as evidence of (ho date of conception of an invention. 

may be otgu! to the ?TO by the inventor tor by anyone of the inventors when ihctc arc i 0 in' 
inventors), oy the owner of the invention, or by the attorney or agent of the inventons) or owner The 
D.sc!o 5 urc Document will be retained for wo years, and then be destroyed unless it is referred to in a 
separate letter lit a related patent application filed within those two years. 

THE DISCLOSURE DOCUMENT IS NOT A PATENT APPLICATION, \ND THE D47T nv its 
RECEIPT IN THE PTO WILL NOT BECOME THE Tmt^ ^^mOF ^ " 
PATENT APPLICATION SUBSEQUENTLY FILED. LIKE PATENT \»LIC*TIO^ m^P 
DOQ^TS WILL BE KEPT IN CONFIDENCE BY THE PATENT AND SS " 

This program does not diminish :hc value of the conventional, witnessed, permanently bound and 

EfZoTf Uba ^^ nk °r.no«i»d records as evidence of conception of an invention, but it 

<h11 P .7 T J 1 ' t0Rn 0i r dence ^ P rovided b >' ^ Pn^co of moling a 
disclosure to oneself or another person by registered mail. 

Cantcnt of the Disclosure Document 

The benefits afforded by the Disclosure Document will depend dircctiv upon the aikquacv of the 
disclosure It « strongly recommended that the document contain u clear and complete explanation of the 
manner and process 01 making and using the invention in sufficient detail to enable a person havin- 
ordinary knowledge m Ae field of the invention to make and use the invention. DvTicn the natu-c of u> 
invention permits a drawing or sketch should be included. The use or utility of the invention should be 
dssenbed, especially m chemical inventions. 

Preparation of the Document 

A standard foraiat for the Disclosure Document is required to facilitate the PTO's electronic data capture 
and storage. The Disclosure Document (including drawings or sketches) must be on white ietter-size (S < 
oy 1 1 mch; or A4 {210 by 29.7 cm) paper, written on one sioe only, with each page numbered. Text and 
i-awujgsmust be sufficiently dark to permit reproduction with commonly used office copying machines. 
Jversized papers, even if foldable to the above dimensions, will not be accepted. Attachments such as 
noeoiapes and working models will not be accepted and will be returned. 

Other Enclosures 




Document must be accompanied by a separate cover letter signed by the inventor stating 



years/ 01 rrogra,n ' and th «y be preserved for a period of two 

A Disclosure Document Deposit Request form (PTO/SB/05) Mn u ^ 

available at the PTO Web site at mL^mo^rhl ca^inl PTO r " f rT tencr; ^ fomi * 
300-786-9199 or 703-303^4357. waffi. » by calling PTO General Information Services at 

A notice with an identifying number and dale or receipt t the PTO will h, *niM > ,u Sp 

indicating (hat the Disclosure Doajmeur miv ^ «i V bc ma,lcJ t0 the cuswnwr. 2\r 

should be diligently fflXSj^iffi £e SS " ^ *" 4 ?atCnt a PP iicat ^ 2 I 

«he cover letter or Disclosure CuES ^Seno a ° f " m a]5piicants send ^ of 1 § 

will, the notice. It is not nceessarv to uoJ^t^J?*' \ u T* * ° n ° m wi " bc retun,ed 
accepted under the Disclosure ftaX d0CUB5CBt * 0nder * r il Jo * 



WARNING to Inventors 

Hi 



Iavcators are also reminded rhat anvnublifn«i»nptni a u*i. r- ..o 
invention nvbert in the world t *?* St3tcs or P ub ^aiio„ of the 
invention will nrohfb r ™ * Z J ^V" ?5 ?nor * lhe P««« application oq tha 

much more restrictive thaa " s ?aw S . P F ° re ' §n patcnl Ia>rs in xbh re S ard my 

The PTO advises inventors who are not familiar with the roquirernen-s 0 n ■ c „,w »,„ , , 
to constat an attorney or ag eni restored to practice before ftoPTO P ^ 

charge at E^n<L&^^ without 

Superintendent of Documents 
P.O. Bos 371954 
Pittsburgh, PA 15250-7954 
202-513-1800 

rail 202-512-1800 to check on availability. The Superintendent of Dccurams sales site ,s at: 



htlp:.Vw\w.access.npo^ov/sn d o ^'salc/sh-P? 1 .hr m[ ^ 

Disposition 

The Disclosure Document will be preserved by the PTO for wo year* after its receipt, ft will be destroyed ^ 
unless it is referred k> in a separate letter in a related patent application filed within tnc two-year period. o ^ 
The separate letter filed in the related patent application must identify act oniv the patent application but § 
also the Disclosure Document by its title, number, and date of receipt in the PTO. Acknowledgment of such ^ 
istters will be made in the next official communication or in a separate letter from the Patent and 9^/^ 
Trademark Office. * 

Fee ^$r: 



A fsa of S 1 0.00 in the form of a check or money order made payable to "Assistant Commissioner :br 
Patents" must accompany the Disclosure Document when iris submitted to the Patent and Trademark 
Office. Documents without the full fee will be returned. Mail the Disclosure Document wi;h payment to: 

Box DD 

Assistant Commissioner for Patents 
Washington. DC 20231 

Applicants can request a copy of thsir Disclosure Document as filed in :hc Patent jnd Trademark Office if 
they are the original submitters of the document. The request must be made in wntmsi and accomcanicd bv 
i:eeofS:?\00. 

Fees arc subject to change annually. To confirm current tees, PTO General Information Services (CIS). 
Customer Representatives can be reached from 3:30 cum. :o S:0O p.m. Eastern Time. Mondav throuah 
?nday (>\\cepr Federal holidays'* by calling 500-786-9199 or 703-30S-4357. The GIS fax number is" 
•03-305-7786 and the TTY is 703-303 -"35, find die current fee schedule and other information about the 
PTO at G o tot SPTOHomc Paaa . 

Provisional Application for Patent 

Inventors also have the option of filing a Provisional Application for Patent . View information about this 
rcalted service at the PTO Web site or request a print brochure by calling 300-736-91 99 or "03-308-43 57, 

Patent and Trademark Depository Libraries (PTDLs) 

The three Egm^^gate^ Depository Libraries (PTDLs) have been authorized vo act as 

PTO's "agents" iu accepting documents "filed under the Disclosure Docurnem Program. This service 
provides customers with a completed transaction on-site, eliminating the wair for PTO notification of 
acceptance. The documents arc stamped with an identifying number and dac at the time of receipt by the 
PTDL Original documents arc sent to the PTO for processing and retention. 

To locate a Paien^^^^ near you, constdt the complete listing of PTDLs 

found in every issue of the Official Gazette, call PTO General Information Services at 800-78(5-9199 or 
703-308-4357, or access the PTO Web site. The nationwide network of (PTDLs) has collections of patents 
and patent-related reference materials available to the public, including automated access to PTO data 
bases. Publications such as Gg nerat Mi) ^ff\a tlan Concermn^ Parents may be inspected at the PTDLs. 
Contact the PTDL prior to your visit to learn about its collections, services, and hours. 



From: AmyAshiey • • t~ 

To: Christina McLeod rT 

Date: 2/14/C0&.C4AM ^ * 



c^^M cAm| ^/ e^x-^ 



Caller: Franz Wakefield CT ^ 

Phone: 305-512-6489 <±r 0~ 

CD — 

(] Telephoned HPlessscall tl 

[] Will call again []Rstumed your call -^C? o 

[] Wants to see you P Came to see you % 

(JUigent -4 

ifhe'snottherttjeawsmsg.w'ththebesttimeforhirntocail :2 ^ *~ 
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From: Amy Ashley 

To: Christine Mcleod 

Data: ^2mwm^\ 

Callsr; f Fran* Waksneio - ) 

Phone: V305-512-fl489 J 



2? p ? ned .' H Please call 

[ Willed again [J Returned your call 

Wants to see you (] Came to see you 
[] Urgent 



FACSIMILE COVER SHEET 

SaLIWANGHIK, LLOYD & Saliwanchik 
A Professional Associaiiun 
242l'N.W.41si Street 

Suite A-l 
Gainesville, FL 32606 



T^leftbooe {352)375-8100 
Ftaftifle (352)372-5800 



THiilffomaitah -ccim\md in this facsimile Message tsMendvd only for -the perianal end cmfidenUai use ofihi. 
'Heri&Qkjkty^''imwlbelfy. this mffiage oi&fc'miatiom 

ml^oijkkitlkl- Iffanvd&ofthts maptgc fino^hei^sendid hcipfciit, w «»fe£e» r<afkmibhf6rd^i\yrinzU. i». 
the inteiidai tevipibnt; you wv.lfatynotiflt&ititjw have r'tteiytdthis 'dndimmt ihrertur; iuid thu) any review, 

in <Wvr, j>fep<» nt$jy iu immtftqtely by leliphpW.md rktittfffhe original mesiapfailM. Tttankyov. 
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TO: ; I ; iara Wakefield, = : 

fcAXNO.: {305)5^6480 

NUMBER OF^ PAGES 0NCLUDIXG COVER SHEET): 3D 
f ROM; Christi^ 
DATE: March 9v.2Q0O 
SUBJECT/MESSAGE: CTN-MISC , 
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' Bnclosed are copies of the documents you requested. 



If you Oo not receive all pages or if any transmission is not legible, call the sender 
at (352)375.8100. 



H^ftOCom&rt] >r<u.wp(trONlVcqm 
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From: Shannon Audette 5 

To: Christine McLeod ^ 

Date: 2/8/00 12;19PM _ 

Caller Franz WakeSeid ^ 

Phone: 305-612-6489 f , O 

(*I Telephoned HPteasecall ^ L 

f] Will call again [) Returned your call ^ y. 

[] Wants to seB you [j Came to see ycu \ ° 

[] Urgent o* ^ 

O 

l told him that you were out to lunch and that you did get his package. He would like for you to call him. ° 



i 
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TvNetworic. com 



January 31, 200D 

ftliwdncfaik, Lloyd, A Safiwancfcik 

Gainesville, Florida 



Christine, 



j||/ra- 420fll 



The ufemto i incWed in ihu pecksgc should bring you up to speed oa my buioeus concept wuilhe 
cutting odsc technofogy. 1 bebeve wfl) revolutionize today's Internet culture. Although dneaiay be other 
entauestktnaytavcapproachedthewnaqH, IWicveUutidwofpliehigthp video in various nodes 
while staubneotwly using the video objects as hyp«SnJttfaourdiffemitialH«Jkiar 



E* (Running Video) 




T<*IBkr 



Hie technology wdi be made to wort on different platforms (Lirn*. Windows, Macintosh, *c„) to 

(be rtc s us* population nnd imeraaioct CMtfw* I W*v* to the idea i* a gedd mmc, and 
Weshoiild lake aJJ ibe wcesaary ait^ to move fest while bang thorough, ?tea*k* meknow what law 
do to make your job cask*. ^ 
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COOLTvNenvetkcom 

lntmtt A«dio A Video Eottrtifcncat 
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"C-'.eCOOL!" @ COOLTvNetv 'rtxom 
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12 Mission Z 

COC)LTvNctwoit.ODm will aggregate entertainment sources (music, spoils, cai ioaris, and commercials) to ofTer a tO 
variety of sdf-comained, yat complementary entertainment portals. COOLTxWetwor^.oom will appeal to a diverse £- 
cross-section of potential users. Whh its proprietary viewing software utersuill "CiiekVidcoShop 1 ' @ 
COOI.TvNetwork.com and experience revofculonary interactive entertainment and a unique kiiid of virtual shopping. 

The overall positioning of the site is embodied in the appeal or being 'eCOOL! / Whether it's youths or aduks, users rJ ^ 
will associate COOLTvNetwork.com with bring involved in the most cutiins-edge eniertai.nmem experience avaiiahle; W 
sports, music, cartoons, commercials, and tdtimstely movies and other audio/video option* will position our site as the <D 
most complete, convcrdem and customizable tourec for emmainmenL The halancc between Hie old find the ftew wQl -O^ 
create both nostdgia and tt^ Theppi« presort anofOT^^ £° 

did of a button. And, it can be viowod using the latest in virion browser technology, liiotoightintj U>c experience for *j ^ 
the consumer and offering marketing opportutiiiies for the retailer. " ^ 

The sites' diverse and eon^rdusttive archive of entertainment options* from music to sporty will create the 'siiddest' ^ 
virtual enteaatnment site on the Internet Just a click away, "Hot Spots" attached to objects in tla: video illcs will 
encapsulate user* in the euphoria of the video moment. CLlCKVideoShoppii^ will create the long sought after ^ 
Buchanan moment on the Internet. This 'scdudbltf moment, will entice consumers to purchase video objects, link to 
other videos, OT connect to the mamifitcturerS website. With the attraction of superior proprietary technology, 
traditional local marketing, customized consumer specific target marketing and expaiuimg/promotjag according to 
Ac particular tastes of our users, COOLTvNetwbrk.com will devdop a misled, qualhy, and personalized 
entertainment source, for a worldwide audience. 

COOLTvNetwork.com will evolve into the Gemots first Click VideoBoy filled with fully interactive entertainment 
OidcVideoShops. The network will become a personalized kaleidoscope of its cummers favorite blend of the old 
with the nw. An archive oFvMeo content will hark of the days when your fawiitc atlifcie captured your 
imagination, when your favorite performer inspired your creativity, or when you first hoard the catchy slogan that 
became the buzz of your generation, hticraction with cutting-edge artists, memonile live tnusruanmcnt everts, and 
local involvement such as music videos and homemade commercials will also popular COOLTvNetwoik com 
COOL1YNetworL.com will be a she the whole fiunily can eiyay . While adults enjoy music and sports and other video 
enicrtainnicnt, Ihe next generation of Cool kids will begin whh cartoons on the COOLCarioons iscrwork, Customers 
will eiyoy the value-added aspect* of technology appeal, input recognition and per&ojialLred attention. They will 
experience a proverbial cyberspace playground, featuring provocative and eclectic content in a friendly eroironmeni 

CWOL^Nerwork.com will utilize Its competitive advantages to become one of the most tespected names in the 
entertainment industry' and will effectively appeal lo many different Internet user segments. Besides the audience of 
consumers, COOLTvNctworfecom win offfer significant benefits to corporate clients Capturing this important 
segnwit of users will allow COOLTvNctwork to evolve into a centmlired resource for entertainment, marketing, 
retailing, research, and artist interaction. COQLTvNctworkxom wifl emerge as the materialization of an industry 
leader which embodies the ftavre of the video production, delivery and distribution industry. * 

With a never-ending enthusiasm for their global ?'jdSo ami video community, artists, promoters and users alike wU: 
find die creative. Mecca known as COOLTvNctwork.com The content and a jviromiRaii of COOLTvNctwork cam 
will be shaped by ths creativity of all of the participators. In this respect, traditional corporate poDries will not be 
appficaMe; the power u^lrwnammtheftands ofaBofthe creators^ TlievthranQ'andrxatmu^ofihe enteriaiiwient . 
industry will create a cutaitt that engages and entertains. The netwwk will be an extension of the richness of each 
pomd. It w8l be a canvas for a global community of users to decorate. 
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3.0 Products and Services 

COOLTVNetwor}: .corn's longterm vision will be sncapsulated in being pioneers of itct-iiumc*iv? cy, rterUuimm, 
CUGKVideoShapplx^ L becoming the indusuy leader for audb* aiuJ video- emenammem need*. Our company has 
po&iowsd itself to transc*ad theao bmt corporate strategies acroa various ciacrtainmcm categories (Sporty Music 
Lmcrtaining Corarnercials, & CartooraMdcoGaraes). 

Our corpomic formuU is equa) to fcur eaertainoent shas under the COOLT vNet work, liach cxcxnpUfyin^ cutting- 
edge technology, nct-imeradivily, customizable emertaiojranii, & CUCKYidwShoppmg 

■ r j 

EfJHtactt (rOQI^vtofttiftDavtoni/Snnfte Tartyrt Py^ctyfCOOLMHsifVtdwAeoiiU 
-Sports Equipment ^Cj) s £» 

-Sportswear -lM*n& Contemporary deittg ^-^> 

-Footwear -Cosmetics CT 

-Memrobffia -Footgear 0 <5l 2. 

-BOONKA! Wear -HOONKA! Wear o* 

"oS^^'u^! WCb accassiWe "'^^ -TBOONKAI* the web accessible 'iToy" 3 



-BOONKA! Wear ' -BOGNKA! Wear 

-Memrobilin -Video Games 



-Educational Tools <^ A 

-Mcmrobaia 3^ ^ 



Interactive Entenainjneur Video Archive {with CUCKVideof&appiag) 

Membership (•' Digital Lackers") with customize! entertainment 

Uve & Looped interviews YAth local, national & international mists, aiiikrt* tnd celebrities 

Home Talent contests @ in the w f ost-lt^mifr" 

Hmertairurs Video Biographic* (video footage of career growth) of artists, athletes, celebrities, company or 
product lines 

"JW-A-Tbefi" entertainracnt news 

H Video lime Capsules" of our ftvorite moments with athletes, performs, aftd.conmiciiiatore of our time 
Interactivo Games 

h OkkVi<k^tid»w w in Fan-dub arena? 
Talk BacU m the "Critique Comer" 
Consumer & iMartcct Research 
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3.1 Product and Service Description 

Prodnttt X> ^ 

Through our patented CUCKVideoShoppmg technology, COOLTvNem-ori.com will sell a collage of brand name >^ 
products like Nike, FUBU, Poto. Spaldmg, Lore! Karl Kaaj, Naulica. Ariaa Records. Pro Player, cToys, Wilson, ana" 
eBay. Delivering to a loag wailed digital community, the Net's 1st. cuaomaabk- fcriicnainajeo!, with wailing CT 
experience. Q Q 



1 



_ o 

ftfeUal Lockers ^allows members to search the interactive entertainment daieba$c for their favorite selections £ 
and jfovc thtftnin J3 ^ 

ihdf own personalhed and private digital space, Users can clu)$c 10 store k organize video cmerialmruait, ^ 
entertainment news past & present, mid personal notes. 

Video Time CapsuKes-offen; user* special video compilations of their favorite era in time. 

Video Biogniphies-oltos users special video compilations of their ft vofite athletes, anisu, and entertainers: 

Pott-)K:on»MS''*givt& users, with aspirations to be In the ercertainment industry, the creative outlet to "Post- 
ft! * (music angles, video scenes from aspiring Big Screen movie maker f & Video Biographies from hopeful! 
supermodels). This service will provide the ojobfil community witli a yab-baa of quality, fihered, and a vivid 
source fbrcntertaimnenL ' ' " 

Now-&-Yhen Entertainment New~{pve$ users a searchable database ofvideo footage, and text infottnalton 
that dotaimonts 

entertainment news of the past and present. This service will *j;un a vaiiely of entertainment categoric* under the 
COOLTvNetwori. foawdng on the event and the relevant anisl, athletes, and entertainers. 

CUCKVideoShopplng-preAemt proprietary CLICKMdeo technology to net-surfers and allows them to place 
the actual video 

files in Entertain, CUCKVkieoShop, or link mode. These particular modes will allow the user to click on video 
objects, op^ other Native video* (Video Biographies, Prospective athlate footage, Vkfco Tin© Capsules. . 
.etc.), add objects to a digital shopping cart, or fink to the object'? manufacturer website. 

T»Bc Btek!-jpves consumers the opportunity to voice their opinion in the "Critique Center • Tlila service will 
be a useful 

resource to many fronts, whether U be utilizing the authentic critiscim to effectively tailor our she to our 
consumers, or allocating the comments as a resource fin- market research & consumer analysis. This &ei vice will 
provide the necessary feedback for a consumer coruexous evolving website. 
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3.2 Competitive Comparison ^ 

COOJTvNetwork has laid its 1 foundation en a unique set ofcutt^lrimeni wrviccs Hurt offers consumers purchasing^ — 

power in three dkract market* e-tailmg, audio and customizable vkleo, and artist representation. WhDc (bare Q) ^ 

olhcr toiOTct entcrWJnment companies, none produces Or presents products and service in a centralized network of ^ w 

yctsatdo and engage contort. With our proprietary software we make CMCKVuleoSbopjring possible, net- & 5 
^wact^aod^o^ ^ 
. Agonal, and mttmmhotia) users to create their own customised crdataimnciu content in THgi^J Locjccnv/ 

COOLTvNctwortc wiB appeal lo all users regardless of gcojjrjaphy, age, gender,, or race. Tkideaorbeing'cCOOCiw 
Lrmtlesfi and appealing to alii COOLTvKetwk will signify more ilun just audio/video sUeamimj; instead, ii will be IT 
the very essence of entertainment! IrdMduals will respond to both the corcoleicra^s and fcmiliarity of the siie. the n! O 
evohnion of which the? contribute to on a continuing basis, v& 

The nature of wcouragingthc digital community to partiapate in the evotuTbn ofCOOLTvNetwork lies in the £• 

j*^on that the po«^^ Waoannot §=> ° 

hope lo foresee all of the wonderful and excitins opportunities ilia will arise as a matter of course in devetnping the 

COOlTvNerwork, but oar Network will flourish from creating a coma for the world to paint C£ ^ 

3.4 SoUrcing 

COOLTvNctwort: has made Jcey contacts to acquire the video files, uttich will bo securely housed in our database "5 
form. These contacts penetrate local and national arenas in sports, music, commercial^ and ca.ioons ^ 

CUCKVidcoShopping win be available to surfers engaging in the sites' as cldvo of video cniatahuneiit . The products - 
^>ld through QickVideo Shopping will be obtained <firectryfrcme*oh products restive mnu&ctiirer This « 
pioneering technology will enhance mamrfactuicrs sales exponential iy by adding the dement of spontaneity lo Internet 3 
purchases. COOLlvNelwork wfllber^^ ^ 

Pierre airfuig @ COOLPlaysofmeDay.com, and reminiscing on game 6 of the Chicauo Bulls vs Uuh )m play-off 
Wrth Chicago trailing by three points, Michael Jordan scores on a drive, su rps the bail t\xm Kar I Malonc, and buries 
thegame-winnins shorwi* 5,2 What if you had the opportunity locftckonlheNikeorClucafioUons 

tofiO, pause the video, and link to their respective websites, or dick on Michae* Jordan's sneakers, and arid it to your 
tfigital shopping cart, while caoght in the awe of Tl» I-egend hin«elrV COOLTvNeLwwk.com will give corpoi ate 
chents this fotcracJvc dvertisimj and marketing edge; an edge that wBJ provide deeper consumer pjjycholosical 
tagging, and wore profound product recognition, It will provide the lonf, &oufJu after Buchanan moment, a scdudMc 
moment, for consumers via the Internet. 



3.5 T&chnotogy 

COOLTvKetwork has dedicated it's efforts and resources to creatively pushing the envelope of technology. Our team 
has partnered Exodus Communications, a premier Managed Monitoring Service provider, to obtain cutting ed^a 
bandwidth capabilities, hardware, and real'timc mnnrtoring. 

Our progressive company has meshed innovative ideas with product.*, service*, and marketing phrases that will 
tfamguish COOLTvNctwork.com from it's competition. We are in the process of acquiring trademarks on our 
products along with the corresponding patents. 

Ourproducts & services will tnako cntcrtaininent interactive* cent/afeed, wttOKUMMc, and on dentArid. The 
COO! JvNeiwork team is continually generating ideas that will keep us ahead of aw spiiwrfT companies thni roav try 
to imitate us. 
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Our team is constantly re-urvcfiwing nseJE By remembering at every stage that the power bdongs to the consumer we £ 
jtoondevdopii^atju&c^q^ ■ 

Our team is poised and positioned to bring "iBOONfCA!" the web accessible companion and MONICA I Wear % ~3 
(Children's Sports & Apparel) to children (infants - 1 Oyrs) ludionwlita, by Sqaernhcr 2000. f\ *C 

•iBOONKA!' the mfomwtion companion ("iCompanion") will usher children into the digital revoluiion, providing thc^ 
charity lo download cartoons, games, and Interactive educational tools to a mobile "(Toy*/ iha next generation in JT 
children's entertainment. CP ~ 

In October 2000 CMLTvNeiwork will use a unique, way of multicoaing vidoo with confcronw rooms, end owteSt 
fand purchase imdcate^ri^ It wOi he ihe Li. 

r birth of the Internet's firsi TfckVideoBay/ ifae nou generAJion in liilernei auctions q 

With the president of the United Stales of America, addressing the nation about The Digital Divide; and his firm S i y> 
commission of Implementing new policies to \mm& the exposurb of all wh&ok, consmtm, and citizens to the I 
Interntt,-CNN Headline News (Dec.9. 19S»Hi is eminent that we wffl be entrenched in a digila] society. What we 3 
arc setting j s t i, e banning oFan wpiosivo ostponemial growth of an era of global iftter-conmi^iy ml- technology 2. 
that will ufcher u* (humans) mta the sri-fi millennium v/e envisioned yeais More. 
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With the Internet population at 1 ] 0 million, and 4 1% of Americans taxing Internet access from homo or office H will 
be Important for eBusinesses to gntfp the opportunity of retail via the Internet, tost & Young estimate iUit 9 
rallmnhoiisetolAsin to l(»7. Forrester Ressarch Inc. of 

Cambridge, Ma$s„ reported that by 2003, 40 million U.S. households will buy online, growing web revenues to V08 
bflUon. COOLTvNciwork.com will hamm the! element of video ertf ertxmroent lc tup irtio this lucrative cmhiyonk " 
Internet retail market. GethX surfer* will ClickVideoShop @ COOLMunicVideos.com, whBe Baby Boom surfers 
QckVidenShap @ CX>OIi:omrr>erdakeom and CooISportsCenter.com Surfers will be aWe to purtfo.se chitbing, 
hardware, footwear, Cd's, cosmetics, sporting goods. . .etc, while biang uiwiionihiy enlhiufted m the video moment. 
COOLTvNetwork.com folly understands the ramifications of it bring 'The Year 2000/ and thai trip* to the local 
dqwrimeni store, grocery store, or ndghburhood music outlet are frankly, booming marc passtf . With the dianges 
in business and technology it will be important for businesses to "Get rCOOLf " Willi the average household 
waving 3 to 4 monthly bills on-line, by the end of 1999, and 15 million U.S. households receiving their bills online 
by 2002, COOLTvNetwork.com will be poised @ entering Internet oCommcrcc through (he varying facets of 
entertainment Every buakicaa decision will oscillate around engendering change thinking 'eCOOU * find continually 
evolving. 

COOLTvVctwork.com will enter the audio market through it's sub affiliate COOIMwkWdeos com, The site will 

showtaue a collie of local and national talent in every genre of music from aiCJCVidcoShopplng, to music video 

archives, to live streamed performances, and relative entertainment news, CO0LMusicMdeos,com will be @ the 

puhic of the cngitaJ revolution. With alternative Internet music stations, Eke 3WK, boasting 500,000 listeners a 

imnru\ with more tuning in daily and onJbw music sales increasing to SI ,6 billinn by 2002 (7.5% of the overall music 

market), COQLTvNetwork wit! position hadf as the Coolest 1 alicmAtivc to the Urick and Mortar* esiaMishmcitts of 

theoli The company will merge old ways of business with putlin^^ 

hi flicks & Mortar* establishment. Surfers will have the opportunity to pib'chascCfo, Urtwari 

clothing cosmetic^ and footgear while being entertained by w&nv\ streamed muyc and music videos from local and 

national talent. Just as MPXcooft website saw 9 trillion downloads of wore than 56,000 songs— an astounding 

Pages 



i- TecouL!- @ C OQLTvNefr rk.com 

number given that the vast majority are from unsigned acts, so shall COOLMuscVldeos com position Usdf aTtb" rs 
Mam) between local and rational tafem and music lovers worldwide. Our team pledges to nullify corporate carriers W + 
or old business ways, and provide a bridge for genuine talent to effectively emer the market place. q> 

Video is undoubtofly the but phase in the evolution of nnjltitnaJia entertainment via the Interna. Although the A 5: 
tamlingJafit.jri^ "As cable modems A CD 

and Ift I . cormecuons become common place, fiber crosses the la* mile, and codecs get more advanced, downloading 
mts6 v,d««, Tv Shows, and even feature films will be apart of our evctyiky Net c*r*rieno«. Well use the word Qi 
dowrJoarf as readily as we ay vat* 8 movie or -pop' in aCd. M^bflHrt^lteq^iet'-wW Aug. ISW. P 
COOLTvNework,com realizes thai the bandwidth bottleneck will be opencd v and there will be a awauncr of . 
tetevBion and conpuief . "I don't think a lot of people on ths consumer level know how much chanf-u is about to hit £ n 
when h comes to Tvvir^ £, & 

Affinatt) By 2006, tdwaon as we know it will change forever. That year is the deader* set by the U S Federal ^ 
Commum(q±io«Conirtiission (FCC) for al! television stations nationwide to switch over to a new ihghal broadcasting *T 
technology. COOLTvMetwnrJt.com is strategically emetin{t the audio/video and c-tailinj} marke;, focusins on music ° ^ 
sp^ cartoons, and commercials to build a stable of brand capital and a loyal eooiumer following 
pOOl'l vNetwortco^ > 
itaclffortho ©volution of Internet lecnnrjogy, and the eminent movie on demand market. COOLTvNetwokconai n 
every suigewiUpei]*tuate the ^ 'if 
^•rtaiimemiopiovto 3 

COOI.TvNetwork.com will use fte convergence of audio, video, and retailing to engage consumers psycholocteally 
one morBjroround level than roost websites. The company will create, for the consumer, an 'eOOOL!' Internet City Q 
which will be a virtual emenainmcnt A retailing toy-box filled with an exhaustive rcpmoire of audio and mteractive £r 
video. Wtb Post R Cornets. 1 ' "Forum Lounges.' ^UCKVideaShopping ." And 'Video Time Capsules" of favorite ^ 
anws and aihleux, COOLTvNerwork will embody the essence of WOOL" 



COOLTvNctwork.wiB wiB generate revenue ftcm three lucrative slreanis of users corporate clients, consumers and 
artists. Corporate t clients will benefit from a wealth of critical conainicrmfomation tike consumer analysis darabases 
targctmatket evaluation, demographics, consumer feedback, and positive corporaie Imaprtc. The COOLTvNcrwort 
win offer an interactive marketinft/advertising loo! through CiickVideo technology, that sives coraortttions a 
siaittlardB^andeflecdvettciJ^hy^ . 
advertisements). 



Uscn/Aiffata 



CO^TvNerwork.com will serve its user; by offering a worldwide site thai will inform and entertain consumers w a 
real-time interactive environmem. twenty-four hows a day, seven days a week It will provide customers with a 
pnmary, ^ralLed tocatioii to view all facets ofauatamme.il. aWLTrttetwwi.coni will present all relevant 
conical in a fully personalized and further custoirdzabie manner, Uhimately, a personahud entertainment 
«wiror^a^hiin^ *oh6nuc the vaJueof the c^^iainmcot purchase: 

The uwLTWetwoifc wit) be an alliance or virtual symbiotic network between management, users/consumers, and 
cerate clients. As a team, we wfll strive to perpetuate the aura of community and eflectrve atstomer service; 
facoiporatntg permission-based va^^ 
ma«aanes/ncwik'tlers, and people based customer service lines. 

"^Wiite many^comparaet are just starting to understand the power and potooiial oflhe Internet Tor marketing and 
Mverltsutg, Tram Continental is a^ofr'their' fourth year of online promodons of its artists.* Pcarlinan (CEO) ssys 
Our *WPtK have provided us with a powerful way to broaden awuicncss for all of our artists on a cost-effective 
Mas. -Orhwlo Busineis Journal Trans Continental does media, public relations arid ptomotiows for recording artists 
via the Internet COOLTvNetWork.com will also assist local, national, and international artists in gaining exposure ia 
the recording industry and amateur movie production market. TteCOOLTvNetwork wffl te the liaison bctwtcn 
jmatcw total ; and the global market place, finding aspiring talent in tk music and video production arenas through 
nitererj Post It Comers," and Video & Audio contests. Tie company vnlp<o^canialeurarU^ actltosi3who 
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?i^55 0 ^ ^ raarkmi fi (*™™& head Gac vM* A ania or ike . 
rack safes, a^mcrrimndi^ U*n w |] feabfcto sample the otaSw mdiine-Krt of load, national^ ' ' 

sound samples, ^ the net-purchase of new nbas. With ik digital revolution oaiherkc, COOLTvNeZSm 
COOLTvNetwork.com, Tl*l^^ ^ 18 
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From: Shannon Audette 

To; Christine Mcleod 

Date: 12/15/9MK12PM 

Caller: Frounz&Waicefield 

Company; CodTVNetwork.com 
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Phone; 376-1327 ^ b- 

[♦] telephoned [•] Please ca!j 

i J Will call again [ 1 Returned your call 3 

f ) Wants to see you [] Came to see you P" g 

(] Urgent Jo 

He has not lost focus and would like to mova software patent forward. 

O 
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From; Amy Ashley 

To: Christina McLecd; Joanna Schuyler 

Date: 11/15/89 11:24AM 

Caller: Franz Wakefield 

Company: Cool TV Network.eem 

Phone: 376-1327. 

( ] Telephoned 
[jwoicall again 
(j Wants to see you 
| ) Urgent 



.0 



[*] Please cell 

[ 1 Retuniad your csll 

[ ] Cams to see you 
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Saliwanchik, Lloyd &c Saliwanchik 

A Professional Association 



1050 Uvion Pbic. Suite »M0 
Offends, Fl 3:SDI 



CRl/NDO OFFICE 



242lN,W.41sc Screet 
Suiie A-l 
Gainesville, Florida 32606-6669 

Telephone 352-375-8 100 
F&d*a< 352-372-5800 



domia Siliwinchik 



Novembers, 1999 . 



Mr, Franz Wakefield 

3324 W. University Ave, #121 
Gainesville, FL 32607 

Re: Patent Inquiry 
Dear Mr Wakelloid: 

Wc write to follow up with you on our letter of October 13, 1999. Please let us know if you 
have any father questions or require any additional information with respect lo your parent matters. 

We look forward to hearing from you. 



Very truly yours, 




Christine Q. McLeod 



CQM/csa 



OMANDO OFFICE 



OriJridfcRjMSl 
fcuurnls-Ui7..U?.!iW> 



Saliwanchik, Lloyd & Sajjwanchik 

A Professional Association 

2421 N.W.4lst Street 
Suite A- 1 
Gainesville, Florida 32606-5669 

Telephone 352-375-8 100 
Facrimlle 552-372-JS00 



Rom:a Saliwmcmk 



October 13, 1999 



Yk£ac£irtij]e 
338-7562 



Mr. Franz Wnkeficld 
3324 W. Universi ty Ave, ,11121 
Gainesville, PL 32607 

Re: Patent Inquiry 

Dear Mr. Wakefield: 

I enjoyed speaking with you regarding your invention; This letter explains some of the 

SSHTf T Pr ° WdUrCi! reiatCd , t0 lhe ***** proccss - Euclosed < with 11,0 confinwioi. copy 
of this letter) for your ronew , 8 our firm resume describing the qualifications of the attorneys at our 
firm as well as a copy ot the U.S. Patent Office publication regarding patents. 

A. Patentability of an fa vention 

The first step in the patenting process is to determine whether the invention (U an article 
machine, composinon. or process) meets the requirements to b« patearabie. Under United States 
latent law in order for an invention to be patentable, the invention must be new. useful and non- 
obvious By new, wo mean that the identical, or substantially identical claimed invention is not 
Uisciosctl m tho prior art. The prior art is anything that is relevant to the issue of whether the 
invention is patentable, including, without limitation, patents, publications, adverting, promotional 
materials, andinformarion as to whether the invention is known or has been used. As to useful we 
mean that each claimed invention must have utility. With respect to non-obvious, we mean that even 
rnou S h a substantially identical claimed invention is not disclosed in the prior an, the claimed 
invention sought to be patented cannot be an obvious variation to one skilled in ihs particular field 
or invention or art to which the claimed invention pertains. Before a determination is made as to 
whether your mvention is patentable, the prior art myst.be analyzed 

. rn addition io the statutory requirements for obtaining a patent discussed above, please note 
that you have coajaai from the date on which the invention is described in a printed publication or 
m public we or on sale in this country within which to file a patent application in the United States 
Witnirespect to patents in other countries, many foreign countries require that a patent application 
be on file before any public disclosure or sale of the invention. If you wish to preserve your rights 
to file an application in foreign countries, you should make sure Ihut your application is on file 
before any public use. disclosure or sale of the invention. 
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October 13, 1999 



B. Patent Searching 

You may wish to consider having a patentability search conducted for at least (vvo reasons: 
(1) if the information revealed in die search suggests that your invention is unpatentable, then you 
may wish to reconsider filing an application in view of the expense associated with the preparation 
and filing of a patent application which may ultimately be denied; and (2) if the information revealed 
in the search does not destroy patentability* the search results will assist the parent attorney in 
detennining the scope of your invention so chat the patent application may be drafted in accordance 
therewith. 

A patentability search is usually conducted by a professional searcher according to our 
instructions. Wc estimate the cost of performing a patentability search for Internet/computer related 
inventions by a professional searcher would be in the neighborhood of S700-S 1 000 including our 
fee for commissioning the search, Our fee for analyzing the search results and providing you with 
an opinion of patentability will vary based on the technology and the.numbcr of references located 
by the searcher. Generally, a written opinion of patentability ranges between S8Q0-S1 ,500 or more. 
Wc can better estimate this cost after a detailed review of your technology, 

C Putcnt. Application Preparation and Prosecution 

The Acs for preparing and filing a patent application typically range from about.53,500 10 
$7,000 or more (including the government filing fees) depending on the complexity of the 
technology. Before we start work on an application, our office will provide you with a firm estimate 
which will not be exceeded, absent extraordinary circumstances or additional disclosures from the 
inventor not previously discussed. 

An alternative to a regular utility application is a provisional application, which is similar to 
a regular utility application used to establish an early filing date. The government filing fee for a 
provisional application hS7$ to Si 50 and our professional fees vary ou the extent of the disclosure. 
In order to assure that the provisional contains the necessary disclosure, we often prepare 
provisionals exactly the same as regular utility applications, except we do not include the claim 
language, A provisional application is not examined and must be refilcd as a regular utility 
application within one (1) year of filing. Please call us formore information regarding the effect of 
provisional filing. 

Approximately six to twelve months from the filing dale of a regular utility application, we 
can $jxpect to receive an Office Action from the Patent Office setting forth certain rejections or 
objections of the application. If you instruct us to respond to the Office Action, the charges for our 
services in connection with the preparation of a response can range from about S500 to S2,OO0 or 
' more depending upon the complexity of the issues raised in the Office Action. Failure to respond 
to an Action will result in abandonment of tho application, If the application is allowed by the Patent 
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October 13, 1999 



Office, an issue and processing fee will be payable shortly thereaAer. Maintenance fees will bo 
required periodically to maintain the patent 

Please let us know if we can be of further assistance. If you wish to schedule an appointment, 
our office charges an initial consultation fee of S200. 



Sincerely, 




Registered Patent Attorney 

CQM/jss 

Enclosure (as stated above) 



lt>0CC|aiMta(nrpt-lnq.wp#DNBft4ffl 



Technical Disclosures for Computer-Related Inventions: 
A Guide for Inventors 



As an inventor, your participation in the patent application process is very important. In fact, 
in order to make the patenting process work smoothly and efficiently, the inventor should prepare 
a detailed technical disclosure of the invention to provide the patent attorney with the necessary 
information to prepare and file a patent application. However, there arc strict requirements with 
respect to the technical disclosure necessary for parent applications oF which most inventors arc not 
aware. This document outlines these requirements for your technical disclosure. 



fn order to assist your patent attorney in preparing the technical disclosure for your 
application, you must ensure that the disclosure you provide includes a complete and full description 
of the invention in sufficient detail to enable a person skilled in the art to practice the invention 
without undue experimentation. According, to Section 1 12 of the patent statutes, such a description 
must contain: 

a written descriptio n of the invention, and of J frc lyiann^r and proc ess of m aking 
and using it. in such full, clear, concise, and exact terms as to enable any person 
skilled in the an to which it pertains, or with which it is most nearly connected, to 
make and use. the some, and shall set forth the best mode contemplated by the 
inventor of carrying out his invention/' 

As set forth in the statute referenced above, the description for the application must be 
sufficient in detail to enable reproduction of the invention by one skilled in the art without undue 
experimentation and it must provide the frest mode of practicing the invention, including any 
drawings that may be required. Basically, your goal is to disclose clearly everything you can think 
of about your invention. In case of doubt as to whether or not to include an item of information, put 
it in. If you have several embodiments of your invention, make 3ure you include the "best" one. 
You ordinarily do not have to include dimensions, materials, brand names, or values of components, 
since the skilled artisan is expected to have .a working knowledge of these items, However, if any 
of these arc critical to the performance of your invention or are at all unusual, thoy must be included. 
(If in doubt, include specific information). 




III. Tech nical Dwcrip tfai> 

H 

The actual description is preferably organized by first describing the static pl.ysl^l ■ . 

gtQicture ftf thg ipv^tfon and then describing in extensive detail the operatio n or fun ction nffh* l^? 

taiifttt, and then, in certain cases, specific examples and/or results of operation of the invention £, S 

You should cry to identify and include in the description alternate embodiments to assist your patent ^ ^ 

attorney in drafting claims or sufficient scope You should uso sketches and drawings where Cr 3 

accessary to understand the invention (eg., circuit diagrams, block diagrams, etc.) and refer to such ° 

in your description. Each of the parts in thefigures should be numbered and a separate list of these r£ ^ 

reference numerals with the names ortheir respective parts should be included in a separate section O 

for easo of reference. You should cover every part shown in the figures and be sure to use consistent TJ ^ 

tenninology.but when you rctcr to a part for tho first time, try to include several different equivalent i "ty u> 

names or alternatives to keep your description broad. 2 \j- A 

IV. Comnuter/Softwarg-Rqlflfrri Inv^ri^nt 

If your invention also includes computer software nr code , which may be patentable, in 
addition to describing tho physical structure, you must also describe tho software according to certain 
specific guidelines for computer-rclated inventions. To satisfy the disclosure requirement, the 
disclosure must enable a skilled artisan to configure dio computer to possess the requisite 
ftmctionality, and, where applicable, interrelate the computer with other elements to yield the 
claimed invention, without the exercise of undue experimentation. There on a number of ways to 
meet such requirements, but the most common are: (I) actual s oftware rode ikri nfts infrjftq ftf - 
IQiircfiJ, and/or (2) flowcharts- However, no matter which of the above-listed ways you choose, 
you buis also include an associated explanation in the written description. 

A, Software Code Listing 

If the program is already written, the easiest way to provide tho necessary disclosure is to 
supply cithur the obitfPt code or source, a?dfi listing as an appendix to the application. Copyright 
protection for such code listings may be retained, but trade secret protection is generally lost if you 
provide a source code listing. The object code listing, on the other hand, may adequately protect 
trade secrets in certain source code and may be preferable to frustrate potential competition (since, 
the code is only readable by a machine and, therefore, cannot be modified by writing new code or 
changing instructions). . The difficulty with object code listings, and often with source code listings 
which do not include programmer's comments,, is that such listings do not provide a very good 
understanding of what the invention actually does r.or do they provide any guidance to the patent 
attorney for drafting the claims. The attorney must rely on the associated written description 
provided by tho programmer, which is often not structured or organized. 
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To make such code listings enabling, you will need to explain in Ihc description how 10 
implement the listing and any special instructions which may be necessary to implement the 
invention without undue experimentation (if not readily apparent). The explanation should detail 
how to configure the computer to perform the required function and interrelate with any other 
elements to yield the claimed invention. For instance, you should state what programming language 
the listing is in (e.g. t C++), how to use it to control the computer or microprocessor, what type of 
computer or microprocessor to use it with (e.g.* Pentium II), and what hardware should be connected 
to the computer, both on the input and output sides as necessary. 

B« Flowcharts 

If you choose not to include source code or object code listings, or wish to supplement such 
listings, you should provide a detailed flowchart . In fact, most patent attorneys and patent examiners 
prefer flowcharts. The advantage of flowcharts is thai they often provide the backbone for writing 
Iho claims and can be readily referred to by both the patent attorney during drafting and by the 
examiner during examination. 

The flowchart must be complete and detailed enough to enable any reasonably skilled 
programmer to write a program, using only routine skills. The .flowchart will be adequate even if 
it would take a programmer several months to write the program, so long qs only routine skill and 
not extraordinary effort will be involved. Unfortunately some nonprocedural programs simply do 
not fit the flowchart mold (<?,£,♦ object oriented or event-driven programs). Another disadvantage 
in lengthy programs is that die flowcharts may overflow onto separate sheets, making them difficult 
[0 follow. Other notations, similar to flowcharts, may bo utilised when the program cannot be 
represented by flowcharts, such as program network charts, system resources charts* entity- 
relationship diagrams, object diagrams, object-oriented notation, etc. If an alternate notation better 
suits your program, you must make sure such alternate notations arc not obscure, otherwise, an 
explanation of the notation will also be required. 

As previously stated, no matter which way you choose to disclose the software, an associated 
explanation in the written description is required. When explaining flowcharts, it is best to number 
each process symbol and then describe die function It performs. 

V. Conclusion 

Keep in mind that including details and alternatives can prove vital later if you have to rely 
on these in order to support and distinguish your invention over a close prior art reference! cited by 
the examiner. You should be especially sure to expand your description in areas where you feel that 
your invention is novel over the prior art. 

• Onco your technical description i$ prepared, keep in mind that new discoveries or methods 
related to the invention should be continuously disclosed to the patent attorney as soon as possible 
so that this information can bo included in the application, if necessary, to provide the broadest scope 
possible. 



ltSD0Cpw\(brmltn\«uVvv3rt,p3(cniilhcUwpc^DNacqia 



Page 3 



From: Amy Nguyen 

To: Dave Saliwanchlk; McLaod, Christine 

Date: 10/13/99 10:57AM 

Cellar: Mr. Franz Wakefield 

Company: Cool TV Network.com 

Phone: 376-1327 

H Telephoned 
[] Will call again 
(j Wants to see you 
[] Urgent 



(*] Please call 

[J Returned your call 

[ j Came to soo you 



1 ] He was referred to SLS by 8ruce Brashear. 

■2) He is very interested In patenting a software currently being created. 

3) He would like to know approximate legal costs. 

4) He would like to speak with DRS; if not possible, he would like to speak with CQM 
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Saliwanchik, Lloyd & Saliwanchik 

A Professional Association 



2421 N.W. 41st Street 

ORLANDO OFFICE Suite A-l Roman Saliwanchik 

1000 Legion Place, Suite 1750 ~ . i^frvf f/'fa (1926-1999) 

oSido, fl 32801 Gainesville, Florida 32606-6669 

Telephone 407-426-7500 Telephone 352-375-8 1 00 

Facsimile 407-839-8589 „ . ., ^ ^ enrs ^ 

Facsimile 352-372-5800 



May 1,2000 

Franz A. Wakefield, President 
CoolTvNetwork.com 
17731 N.W. 14th Ct. 
Miami, FL 33169 
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Re: CoolTvNetwork 

Our File No.: CTN-MISC CD 

Dear Franz: ~~& 

Further to our letter of March 6, 2000, we return herewith all original documents which you ^ 
provided to us which disclose your technology. Any internal work product to that effect is either J£ 
included herein or has been destroyed. ^ 

As discussed, we have closed our file on this matter due to a potential conflict of interest. 
We trust you have sought alternate counsel to assist you in your patent matters. Thank you again ^ 
for considering our firm. t*- 

Very truly yours, ^ 




Christine Q. McLeod 



CQM/jss 

Enclosure: as stated above 
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February 18,2000 



Christine Q. Mcleod 
Saliwanchik, Lloyd & Saliwanchik 
2421 N.W. 41 st Street Suite A-l 
Gainesville, Florida 32606-6669 



Christine, 

Enclosed is the information you requested regarding the details of the invention, some 
related patents, and our differentiation. I have sent the disclosure deposit forms with the 
appropriate fee. Please advise me on your ideas on completing a professional search. 

Is it safe to assume that a professional patent search is the best course to take if we 
intend on patenting around similar patents? 

Please get back in touch with me regarding this matter so we can take the appropriate 
steps in an expedient fashion. 
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Best Regards, 




Franz A. Wakefield 
President 

COOLTvNetwork.com 

Internet Audio-Video Entertainment 
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INVENTION SUMMARY , 

The purpose of this document is to describe the purpose and 
methodology of the ClickVideoShop software. In conjunction 
with prerecorded video, this software is a key component in 
providing an immersive and interactive user experience via 
the internet. The ClickVideoShop software is written in the 
Java programming language, which allows the ClickVideoShop 
experience to be enjoyed on a wide variety of computing 
platforms. The ClickVideoShop software facilitates the use 
of a video source as a conduit to accessing related 
information. The prerecorded video provides the foundation 
to engage the user in the content of the web site. The 
ClickVideoShop software uses "hot spots," or areas in the 
video playback area delineated by outlines or shading, as 
visual cues to alert the user that clicking within the hot 
spot gives them access to additional information. This is 
analogous to a hypertext link being highlighted in an HTML 
when the cursor moves over it. The type and delivery of the 
additional information is user-controlled by a menu bar 
displayed at the top or bottom of the area where the video 
is playing. Clicking on options in the menu bar determines 
what action is taken when the user clicks on a hot spot. The 
software currently supports four modes: "ClickVideoShop", 
where clicking on a hot spot adds the item to the user's 
shopping cart, "Entertain" mode, where clicking on the hot 
spot opens another movie in another browser, "Link", where 
clicking on a hot spot opens another web page, and "Bid", 
which enters a bid for the item into the specified bidding 
system. A hot spot must support at least one of these modes, 
and can support all four if desired. The software provides 
for a virtually unlimited number of associations between 
video and internet-accessible information since the 
extensibility of the menu bar allows code to support 
additional relationships to be added. For example, during 
playback of a music video, a hot spot could load m-depth 
product or performer information, a bid submission form, or 
an additional movie. The hot spot is also defined by the 
time during video playback when it is active. A hot spot is 
activated when the user moves the cursor into the hot spot's 
area at a point in time within the interval in which the hot 
spot is specified to be active or when the object on the 
screen is illuminated, outlined, or shaded. An active hot 
spot is one in which the perimeter of its area is visible, 
or the area has been shaded. The information to define a hot 
spot, which includes its area within the video playback 
area, the additional information it references, and its 
begin and end activation time is specified in a data file, 
which is loaded when the video is loaded and may contain as 
many hot spot definitions as necessary. When the video 
reaches the end, the data file also specifies whether or not 
playback of the video should start again at the beginning. 



Summary of the HTML and Data File Contents 



The HTML document loaded by the web browser contains tags that specify: 

1 . ) The path to a Java applet containing the object code necessary to execute the claims 

specified in the patent 

2. ) The path to the video file that the applet will play. 

3. ) The path to a data file that contains variables used to create objects that contain the 

information needed to represent areas on the screen, called "hot spots", in software. 

The data file contains tags that specify: 

1 . ) Whether the movie should only play once or continue to loop. 

2. ) The URL of the web page to open when the object is clicked. 

3. ) A signature that uniquely identifies an item so that it can be added to a shopping cart 

when the object is clicked. 

4. ) The URL of a movie to play when the object is clicked. 

5. ) A signature that uniquely identifies an item such that a bid for it can be entered into a 

bidding system when clicked. 

Tag (1) is required, and at least one of (2)-(5) must be specified 

Discussion of Related Patents 

5,918,012: HyperlinMng time-based data files 
Embeds movies into another file type 
Doesn't state that it uses hot spots 

Doesn't load the data file at startup - consults it on every click 

5, 708,845: System for mapping hot spots in media content for interactive digital media 
program 

Uses the term hot spot explicitly 

States that the data file is separate from the movie 

Doesn't talk about only linking to web pages- talks about linking to additional types of 
data. However, they don't discuss the user having the ability to change the type of 
information the hot spot links to, or having a hot spot link to multiple types of 
information 

Microsoft Developer Article: A VI Files with Hot Spots 
htt p://msdn.microsoft.com/library/techart/m sdn avihot.htm 

5,539,871: Method and system for accessing associated datasets in a multimedia 
environment in a data processing system 

Talks about associating data with elements in a multimedia presentation 
Talks about using graphical cues to indicate a hyperlink 



5, 970, 504: Moving image anchoring apparatus and hypermedia apparatus which 
estimate the movement of an anchor based on the movement 

of the object with which the anchor is associated O 
Talks about time intervals in which the hyperlink is active ^> 
Very verbose - didn't get a chance to finish reading through it \L 
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January 31, 2000 

Salrwanchik, Lloyd, & Saliwanchik 
2421 N.W. 41 st Street Suite A-l 
Gainesville, Florida 32606-6669 



Christine, 




The information included in this package should bring you up to speed on my business concept and the 
cutting edge technology, I believe will revolutionize today's Internet culture. Although there may be other 
entities that may have approached the concept, I believe the idea of placing the video in various modes 
while simultaneously using the video objects as hyperlinks is our differentiating factor 

Ex: (Running Video) 




OkkVldeoShop 



Entertain 



Link 



Tool Bair 



The technology will be made to work on different platforms (Linux, Windows, Macintosh, etc. . .) to 
maximize the site's user population and interaction. Christine, I believe that the idea is a gold mine, and 
We should take all the necessary steps to move fast while being thorough. Please let me know what I can 
do to make your job easier. 
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1.2 Mission 



COOLTvNetwork.com will aggregate entertainment sources (music, sports, cartoons, and commercials) to offer a 
variety of self-contained, yet complementary entertainment portals. CO0LTvNetwork.com will appeal to a diverse 
cross-section of potential users. With its proprietary viewing software, users will "Click VideoShop" @ 
COOLTvNetwork.com and experience revolutionary interactive entertainment and a unique kind of virtual shopping. 

The overall positioning of the site is embodied in the appeal of being 'eCOOL!.' Whether it's youths or adults, users 
will associate COOLTvNetwork.com with being involved in the most cutting-edge entertainment experience available; 
sports, music, cartoons, commercials, and ultimately movies and other audio/video options will position our site as the 
most complete, convenient and customizable source for entertainment. The balance between the old and the new will 
create both nostalgia and excitement for site visitors. The past, present and future of 'eCOOL!' will be available at the o 
click of a button. And, it can be viewed using the latest in video browser technology, highlighting the experience for LO 
the consumer and offering marketing opportunities for the retailer. ^ 

The sites* diverse and comprehensive archive of entertainment options, from music to sports, will create the 'stickiest 1 ° 
virtual entertainment she on the Internet. Just a click away, "Hot Spots" attached to objects in the video files will 
incapsulate users in the euphoria of the video moment. CLICK VideoShopping will create the long sought after 
Buchanan moment on the Internet. This , seducible l moment, will entice consumers to purchase video objects, link to 
other videos, or connect to the manufacturer's website. With the attraction of superior proprietary technology, 
traditional local marketing, customized consumer specific target marketing, and expanding/promoting according to J^. 
the particular tastes of our users, COOLTvNetwork.com will develop a trusted, quality, and personalized 
entertainment source, for a worldwide audience. ^ 

COOLTvNetwork.com will evolve into the Internet's first ClickVideoBay filled with fully interactive entertainment ^ 
ClickVideoShops. The network will become a personalized kaleidoscope of its customers favorite blend of the old £H 
with the new. An archive of video content will hark of the days when your favorite athlete captured your Cf? 
imagination, when your favorite performer inspired your creativity, or when you first heard the catchy slogan that 
became the buzz of your generation. Interaction with cutting-edge artists, memorable live entertainment events, and 
local involvement such as music videos and homemade commercials will also populate COOLTvNetwork.com. 
COOLTvNetwork.com will be a site the whole family can enjoy. While adults enjoy music and sports and other video 
entertainment, the next generation of Cool kids will begin with cartoons on the COOLCartoons network. Customers ^ 
will enjoy the value-added aspects of technology appeal, input recognition and personalized attention. They will ^ 
experience a proverbial cyberspace playground, featuring provocative and eclectic content in a friendly environment. ^ 

COOLTvNetwork.com will utilize its competitive advantages to become one of the most respected names in the • — > 
entertainment industry and will effectively appeal to many different Internet user segments. Besides the audience of 
consumers, COOLTvNetwork.com will offer significant benefits to corporate clients. Capturing this important CT 
segment of users will allow COOLTvNetwork to evolve into a centralized resource for entertainment, marketing, 
retailing, research, and artist interaction. COOLTvNetwork.com will emerge as the materialization of an industry *TL 
leader which embodies the future of the video production, delivery and distribution industry. 

With a never-ending enthusiasm for their global audio and video community, artists, promoters and users alike will 
fuel the creative Mecca known as COOLTvNetwork.com The content and environment ofCOOLTvNetwork.com 
will be shaped by the creativity of all of the participators. In this respect, traditional corporate policies will not be O 
applicable; the power will remain in the hands of all of the creators. The vibrancy and excitement of the entertainment 
industry will create a culture that engages and entertains. The network will be an extension of the richness of each 
portal. It will be a canvas for a global community of users to decorate. 



r 

<y=> 
or 



Page 1 



eCOOL!" @ COOLTvNet^k.com 



3.0 Products and Services 

COOLTvNetwork. corn's longterm vision will be encapsulated in being pioneers of net-interactivity, entertainment, 
CLICK VideoShopping, & becoming the industry leader for audio- and video- entertainment needs. Our company has 
positioned itself to transcend these basic corporate strategies across various entertainment categories (Sports, Music, 
Entertaining Commercials, & Cartoons/VideoGames). 

Our corporate formula is equal to four entertainment sites under the COOLTvNetwork. Each exemplifying cutting- 
edge technology, net-interactivity, customizable entertainment, & CLICK VideoShopping. 



Products (COOLPIavsoftheDav.coni/Snorts Center) 

—Sports Equipment 
--Sports Wear 
—Footwear 
— Memrobilia 

— "iBOONKA!" the web accessible "iToy n 
-BOONKA! Wear 

Products (COOLCommercials.com> 

—Consumables 

-"iBOONKA!" the web accessible "iToy" 

-BOONKA! Wear 

—Memrobilia 



Products! COOLMusic Videos,com ) 

-CD's 

—Urban & Contemporary clothing 

—Cosmetics 

—Footwear 

-"iBOONKA!" the web accessible "iToy" 
-BOONKA! Wear 

Products (COOLCartoons.com) 

—Toys 

-"iBOONKA!" the web accessible "IToy" 

-BOONKA! Wear 

—Video Games 

—Educational Tools 

—Memrobilia 
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Services Related To Site Genre 

Interactive Entertainment Video Archive (with CLJCKVideoShopping) 
Membership ("Digital Lockers") with customized entertainment 

Live & Looped interviews with local, national, & international artists, athletes, and celebrities 
Home Talent contests @ in the "Post-It-Corner" 

• Entertaining Video Biographies (video footage of career growth) of artists, athletes, celebrities, company or 
product lines 

"Now-&-Then" entertainment news 

"Video Time Capsules" of our favorite moments with athletes, performers, and commentators of our time 
Interactive Games 

"ClickVideoAuctions" in Fan-club arenas 
Talk Back! in the "Critique Corner" 

Consumer & Market Research 
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3.1 Product and Service Description 



Products 

Through our patented CLICKVideoShopping technology, COOLTvNemork.com will sell a collage of brand name 
products like Nike, FUBU, Polo, Spalding, Lorel, Karl Kani, Nautica, Arista Records, Pro Player, eToys, Wilson, and 
eBay. Delivering to a long waited digital community, the Net's 1 st. customizable entertainment, with e-tailing q 
experience. ^r^> 



Services 



o 



Digital Lockers-allows members to search the interactive entertainment database for their favorite selections 
and save them in 

their own personalized and private digital space. Users can chose to store & organize video entertainment, , 

entertainment news past & present, and personal notes. ^ 

Video Time Capsules-offers users special video compilations of their favorite era in time. 

en 

Video Biographies-offers users special video compilations of their favorite athletes, artists, and entertainers. ^ 

Post-It-Corners-gives users, with aspirations to be in the entertainment industry, the creative outlet to "Post- ^ 
It!" (music singles, video scenes from aspiring Big Screen movie makers, & Video Biographies from hopefull 
supermodels). This service will provide the global community with a grab-bag of quality, filtered, and a vivid 

source for entertainment. SC* 

c5 

Now-&-Then Entertainment News-gives users a searchable database of video footage, and text information ^ 

that documents . / 

entertainment news of the past and present. This service will span a variety of entertainment categories under the 

COOLTvNetwork, focusing on the event and the relevant artist, athletes, and entertainers. OJ 

CLICKVideoShopping-presents proprietary CLICKVideo technology to net-surfers and allows them to place ^ 
the actual video 

files in Entertain, CLICKVideoShop, or Link mode. These particular modes will allow the user to click on video IT" 

objects, open other relative videos (Video Biographies, Prospective athlete footage, Video Time Capsules. ^Oo 

etc.), add objects to a digital shopping cart, or link to the object's manufacturer website. ^> 

Talk Back! -gives consumers the opportunity to voice their opinion in the "Critique Corner/ 1 This service will ^ 

be a useful * * 

resource to many fronts; whether it be utilizing the authentic critiscim to effectively tailor our site to our ^£ 

consumers, or allocating the comments as a resource for market research & consumer analysis. This service will Q_ 
provide the neccessary feedback for a consumer conscious evolving website. 
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3.2 Competitive Comparison 

COOLTvNetwork has laid its' foundation on a unique set of entertainment services that offers consumers purchasing 
power in three distinct markets e-tailing, audio and customizable video, and artist representation. While there are 
other Internet entertainment companies, none produces or presents products and services in a centralized network of 
versatile and engaging content. With our proprietary software we make CLICKVideoShopping possible, net- 
interactivity, and "Pop-up-Video." We create a digital backbone of audio & video entertainment that facilitates local, 
national, and international users to create their own customized entertainment content in 'Digital Lockers.' 

COOLTvNetwork will appeal to all users regardless of geography, age, gender, or race. The idea of being 'eCOOL* is 
limitless and appealing to all! COOLTvNetwork will signify more than just audio/video streaming; instead, it will be 
the very essence of entertainment! Individuals will respond to both the completeness and familiarity of the she, the Q 
evolution of which they contribute to on a continuing basis. ^ 

The nature of encouraging the digital community to participate in the evolution of COOLTvNetwork lies in the q 
recognition that the possibilities are limitless, bounded only by the imagination of the global community. We cannot 
hope to foresee all of the wonderful and exciting opportunities that will arise as a matter of course in developing the q 
COOLTvNetwork, but our Network will flourish from creating a canvas for the world to paint. 

3.4 Sourcing 

T — 

COOLTvNetwork has made key contacts to acquire the video files, which will be securely housed in our database ^_ 
form. These contacts penetrate local and national arenas in sports, music, commercials, and cartoons. Ct£ 

CLICKVideoShopping will be available to surfers engaging in the sites' archive of video entertainment The products ^ 
sold through ClickVideo Shopping will be obtained directly from each products respective manufacturer. This CT 
pioneering technology will enhance manufacturers sales exponentially by adding the element of spontaneity to Internet CP 
purchases. COOLTvNetwork will benefit by receiving a margin for generating the sale. 

Picture surfing @ COOLPlaysoftheDay .com, and reminiscing on game 6 of the Chicago Bulls vs. Utah Jazz play-off. "33 
With Chicago trailing by three points, Michael Jordan scores on a drive, strips the ball from Karl Malone, and buries 
the game-winning shot with 5.2 seconds to go. What if you had the opportunity to click on the Nike or Chicago Bulls ^ 
logo, pause the video, and link to their respective websites, or click on Michael Jordan^ sneakers, and add it to your ^ 
digital shopping cart, while caught in the awe of The Legend himself. COOLTvNetwork.com will give corporate O 
chents this interactive advertising and marketing edge; an edge that will provide deeper consumer psychological \^ 

tagging, and more profound product recognition. It will provide the long sought after Buchanan moment, a seducible / 

moment, for consumers via the Internet. 

3.5 Technology p 

COOLTvNetwork has dedicated it's efforts and resources to creatively pushing the envelope of technology. Our team ^CO 
has partnered with Exodus Communications, a premier Managed Monitoring Service provider, to obtain cutting edge — 
bandwidth capabilities, hardware, and real-time monitoring. 

Our progressive company has meshed innovative ideas with products, services, and marketing phrases that will 
distinguish COOLTvNetwork.com from it's competition. We are in the process of acquiring trademarks on our 
products along with the corresponding patents. - 

Our products & services will make entertainment interactive, centralized, customizable, and on demand. The 
COOLTvNetwork team is continually generating ideas that will keep us ahead of any spin-off companies that may try 
to imitate us. 
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3.6 Future Products and Services 

Our team is constantly re-inventing itself By remembering at every stage that the power belongs to the consumer, we 
plan on developing a trusted, quality, and personalized entertainment source. 

Our team is poised and positioned to bring "iBOONKA!" the web accessible companion and BOONKA! Wear 
(Children's Sports & Apparel) to children (infants - lOyrs) nationwide, by September 2000. 

"iBOONKA!" the information companion ("iCompanion") will usher children into the digital revolution, providing the 
capacity to download cartoons, games, and interactive educational tools to a mobile ""iToyV the next generation in 
children's entertainment. 

In October 2000 COOLTvNetwork will use a unique way of multicasting video with conference rooms, and one-of-a- 
land purchase and categorical templates, to tap the lucrative B2B market using interactive video files. It will be the 
birth of the Internet's first "Click VideoBay," the next generation in Internet auctions. 



With the president of the United States of America, addressing the nation about The Digital Divide, 1 and his firm 
commission of implementing new policies to increase the exposure of all schools, consumers, and citizens to the 
Internet,-CNN Headline News (Dec.9, 1999)— it is eminent that we will be entrenched in a digital society. What we 
are seeing is the beginning of an explosive exponential growth of an era of global inter-connectivity and technology 
that will usher us (humans) into the sci-fi millennium we envisioned years before. 



4.0 Market Analysis Summary 



e-tailing 



O 
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With the Internet population at 1 10 million, and 41% of Americans having Internet access from home or office, it will ^—^ 
be important for e-businesses to grasp the opportunity of retail via the Internet. Ernst & Young estimates that 9 

million households in the U.S. will shop on-line this year, up from 4.5 million in 1997. Forrester Research Inc. of &J 

Cambridge, Mass., reported that by 2003, 40 million U.S. households will buy online, growing web revenues to 108 M- 

billion COOLTvNetwork.com will harness the element of video entertainment to tap into this lucrative embryonic <X 
Internet retail market. Gen-X surfers will CtickVideoShop @ COOLMusicVideos.com, while Baby Boom surfers 

ClickVideoShop @ COOLCommercials.com and CoolSportsCenter.com. Surfers will be able to purchase clothing, ^ 
hardware, footwear, Cd's, cosmetics, sporting goods. . etc, while being emotionally enthralled in the video moment. 
COOLTvNetwork.com fully understands the ramifications of it being "The Year 2000," and that trips to the local 
department store grocery store, or neighborhood music outlet are frankly, becoming more passe'. With the changes 

in business and teWlogy it wiU be ini^^ With the average household ^ 

receiving 3 to 4 monthly bills on-line, by the end of 1999, and 1 5 million U.S. households receiving their bills online ^ 

by 2002 COOLTvNetwork.com will be poised @ entering Internet e-Commerce through the varying facets of /p 

entertainment. Every business decision will oscillate around engendering change, thinking "eCOOL!" and continually ^_ 

evolving. C^P 

Audio < ^ 

COOLTvNetwork.com will enter the audio market through it's sub affiliate COOLMusicVideos.com. The site will o ^ 
showcase a collage of local and national talent in every genre of music. From CUCKVideoShopping, to music video 
archives, to live streamed performances, and relative entertainment news, COOLMusicVideos.com will be @ the 
pulse of the digital revolution. With alternative Internet music stations, like 3WK, boasting 500,000 listeners a 
month, with more tuning in daily and on-line music sales increasing to $1 .6 billion by 2002 (7.5% of the overall music 
market) COOLTvNetwork will position itself as the 'Coolest' alternative to the 'Brick and Mortar 1 establishments of 
the old ' The company will merge old ways of business with cutting edge technology, becoming one of the Internet's 
1 st -Clicks & Mortaf establishment. Surfers will have the opportunity to purchase Cd's, Urban and Contemporary 
clothing, cosmetics, and footwear while being entertained by secured streamed music and music videos from local and 
national talent Just as MP3 corn's website saw 9 million downloads of more than 56,000 songs— an astounding 
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number given that the vast majority are from unsigned acts, so shall COOLMusicVideos.com position itself as the 
liaison between local and national talent and music lovers worldwide. Our team pledges to nullify corporate banners 
of old business ways, and provide a bridge for genuine talent to effectively enter the market place. 

Video 

Video is undoubtedly the last phase in the evolution of multimedia entertainment via the Internet. Although the 
limiting factor is the available bandwidth, codecs are astutely deciphering the bandwidth puzzle. "As cable modems 
and DSL connections become common place, fiber crosses the last mile, and codecs get more advanced, downloading 
music videos, Tv Shows, and even feature films will be apart of our everyday Net experience. Well use the word 
'download' as readily as we say 'catch' a movie or "pop 1 in a Cd. MP3 is merely the opening act."— Wired Aug. 1 999. 
COOLTvNetwork.com realizes that the bandwidth bottleneck will be opened, and there will be a convergence of 
television and computer. "I don't think a lot of people on the consumer level know how much change is about to hit 
them, especially when h comes to Tv viewing."-David Ostmo, director of operations fro KABB-Tv (Warner Bros. 
Affiliate ) By 2006, television as we know it will change forever. That year is the deadline set by the U.S. Federal q 
Communications Commission (FCC) for all television stations nationwide to switch over to a new digital broadcasting ^ 
technology. COOLTvNetwork.com is strategically entering the audio/video and e-tailing market, focusing on music, 
sports, cartoons, and commercials to build a stable of brand capital and a loyal consumer following. U. 
COOLTvNetwork.com will actively build a consumer base within the bandwidth limitations, to effectively position <-> 
itself for the evolution of Internet technology, and the eminent movie on demand market. COOLTvMetwork.com at ^ 
every stage will perpetuate the quintessence of 'eCOOL!' combining interactivity, technology, e-tailing, and — 
entertainment to provide the Net's most reliable audio/video with retail experience. 

COOLTvNetwork.com will use the convergence of audio, video, and retailing to engage consumers psychologically 
on a more profound level than most websites. The company will create, for the consumer, an 'eCOOL!' Internet City, £- 
which will be a virtual entertainment & retailing toy-box filled with an exhaustive repertoire of audio and interactive ^ 
video. With "Post It Corners," "Forum Lounges," "CLICKVideoShopping ," And "Video Time Capsules" of favorite 
artists and athletes, COOLTvNetwork will embody the essence of 'eCOOL!' ^5 

Corporate Clients 

COOLTvNetwork.com will generate revenue from three lucrative streams of users corporate clients, consumers, and 
artists Corporate clients will benefit from a wealth of critical consumer information like consumer analysis databases, • 
target market evaluation, demographics, consumer feedback, and positive corporate imaging. The COOLTvNetwork <5J 
will offer an interactive marketing/advertising tool through ClickVideo technology, that gives corporations a ^ 
standardized and effective method for tracking "click-through" rates (an effective alternative to banner 0/ 
advertisements). 

Users/Artists ^5 

COOLTvNetwork com will serve its users by offering a worldwide site that will inform and entertain consumers in a 
real-time interactive environment, twenty-four hours a day, seven days a week. It will provide customers with a CT 
primary centralized location to view all facets of entertainment. COOLTvNetwork.com will present all relevant o£ 
content in a fully personalized and further customizable manner. Ultimately, a personalized entertainment L _ 
environment and numerous customizable products will evolve to increase the value of the entertainment purchase. £- 
The COOLTvNetwork will be an alliance or virtual symbiotic network between management, users/consumers, and In- 
corporate clients As a team, we will strive to perpetuate the aura of community and effective customer service; 0° 
incorporating permission-based value added services as email notices & updates, Digital Lockers,' tangibles- 



cr 



magazines/newsletters, and people based customer service lines. O 



"While many companies are just starting to understand the power and potential of the Internet for marketing and 
advertising. Trans Continental is entering their 1 fourth year of online promotions of its artists." Pearlman (CEO) says 
"Our websites have provided us with a powerful way to broaden awareness for all of our artists on a cost-effective 
basis "-Orlando Business Journal. Trans Continental does media, public relations and promotions for recording artists 
via the Internet COOLTvNetwork.com will also assist local, national, and international artists in gaining exposure in 
the recording industry and amateur movie production market. The COOLTvNetwork will be the liaison between 
amateur talent and the global market place, finding aspiring talent in the music and video production arenas through 
filtered "Post It Comers," and Video & Audio contests. The company will provide amateur artists, like those who 
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created the Blair Witch Project, with marketing (streamed headline video spots, & artist of the week sponsorship .), 
track sales, and merchandising. Users will be able to sample the creative melting-pot of local, national, and 
international talent through "Video Biographies,' "Video Time Capsules of favorite artist, streamed artist interviews, 
sound samples, and the net-purchase of new releases. With the digital revolution on the rise, COOLTvNelwork com 
will give users the opportunity to carve out their own customized and personal digital playground. Through "Digital 
Lockers,' 'CLICKVideoShopping,' and Thinking eCOOL!', users will have the opportunity to "Get Digi!" @ 
COOLTvNetwork.com, The Internet's Audio/Video Solution; "Just a Click Away." 
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From: 

To: 

Date: 

Caller: 

Phone: 



Shannon Audette 
Christine McLeod 
3/1/00 9:06AM 
Franz Wakefield 
305-512-6489 

[*] Telephoned 
[] Will call again 
[ ] Wants to see you 
[] Urgent 



[*] Please call 

[] Returned your call 

[] Came to see you 
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Re: Reconsidering a professional patent search. Funds for company are scarce and he will be doing 
some research on his own. He would like to go ahead directly with the patent. 
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Saliwanchik, Lloyd & Saliwanchik 

A Professional Association 



1000 Legion Place. Suite 1750 
OrWo, FL 32S01 
Telephone 407-426-7500 
Facsimile 407-839-8589 



ORLANDO OFFICE 



2421 N.W.4lst Street 
Suite A- 1 
GainesvUle, Florida 32606-6669 

Telephone 352-375-8100 
Facsimile 352-372-5800 



Roman Saliwanchik 



(1926- 1999) 



February 29, 2000 



Franz A. Wakefield, President 
CoolTvNetwork.com 



Via Facsimile 
(305)512-6480 



17731 N.W. 14th Ct. 
Miami, FL 33169 

Re: Agreement for Legal Services for: 
ClickVideoShop software 
Our File No. CTN-MISC 

Dear Franz: 

We are pleased that you expressed an interest in retaining our firm to handle your patent 
matters. To that end, please find enclosed an Agreement for Legal Services for your review and 
execution. Upon receipt of the signed Agreement and the fee specified therein, we will commission 
a search for vour technology. You should keep a copy of the executed Agreement for your records. 

As we discussed, we estimate the cost of performing a patentability search for your invention 
by a professional searcher would be in the neighborhood of S700 including our fee for 
commissioning the search. We request an advance retainer of S400 prior to commissioning the 
search. The balance, if any, will be billed to you upon our receipt of the search from our searcher. 
Please note that this estimate does not include our fee for analyzing the search results or providing 
you with an opinion of patentability, which would be billed at an hourly rate of S200 per hour. We 
will not review the results nor prepare an opinion without your express instructions. 

Please let us know if you have any questions or comments. We look forward to working with 

you. 



Sincerely, 




Christine Q. McLeod 



CQM/jss 

Enclosure (as stated above) 
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A greement For Legal Services 
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I the undersigned client, do hereby retain and employ Saliwanchik. Lloyd & Saliwanchik 
A Professional Association. 2421 N.W. 41st Street. Suite A-l. Gainesville. Florida 32606, as my 
attorneys to represent me for the purposes of securing intellectual property protection 
(patent/trademark) for my invention/product. ^ 

I agree to pay Saliwanchik. Lloyd & Saliwanchik the amount of S400.00 as an advance for ^ 

services to be rendered and expenses incurred. I understand that the funds advanced pursuant to this § 
agreement will be placed into an interest bearing IOTA account (Interest on Trust Account) and that 

the interest will be forwarded to the Florida Bar Foundation as required by the Florida Rules of ^ 

Professional Conduct. I understand that I will not receive interest on the advance I am providing. (ii 

H 
U- 

I understand that Saliwanchik. Lloyd & Saliwanchik will, on a periodic basis, bill me for the 
services rendered and expenses incurred, and that I shall have ten ( 1 0) working days in which to ^ 
contest any bill. I understand that, after said ten (10) working days. Saliwanchik. Lloyd & ^ 
Saliwanchik will consider the amount billed to have been fully earned and will then transfer the g£ 
billed amount from the fees advanced into its general operating fund as payment for services ^ 

tr- 
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rendered and expenses incurred. I further acknowledge that when the amount provided as an ^ 
advance has been exhausted. I will, within thirty (30) days, provide the difference between moneys 
on hand as advanced and the additional billed amount. Alternatively, or additionally, Saliwanchik, 
Lloyd & Saliwanchik may require that I keep a minimum balance in the trust account if ongoing 
work is contemplated. Saliwanchik. Lloyd & Saliwanchik will provide me with an accounting of 
my outstanding balance on a periodic basis and will return to me any unearned amount of the 
advance upon conclusion of the representation. 



G: BILLING' RETAINER'ChnstintiCTN-MISC.COM.wpd DNB.an 



I agree that any attorney in the firm may be designated to perform services for me under this 
agreement. 



Signed this day of. 



_,20_. 



Client Signature: 
Name (Typed): 
Address: 



Mr. Franz A. Wakefield 



17731 N.W. 14th Court 



Miami. FL 33169 



Telephone No.: (305) 512-6489 
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The above employment is hereby accepted upon the terms stated herein for: 



Saliwanchik. Lloyd & Saliwanchik 
A Professional Association 



Attorney: 
Name (Typed): 




Christine Q. McLeod 



3 



cr 



5 



G: v BILLWG\RETAINER\Christinc\CT>I-M]SCXOM.\vpdDNa*an 



Page 2 of 2 



From: Shannon Audette 

To: Christine McLeod 

Date: 2/25/00 12:04PM 

Caller: Franz Wakefield 

Phone: 305-512-6489 



[*] Telephoned H Please call 

[ ] Will call again [ ] Returned your call 

[ ] Wants to see you [ ] Came to see you 

[] Urgent O 



Did you receive the outline? He is eager to begin with the next step. 
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From: Amy Ashley 

To: Christine McLeod 

Date: 2/23/00 1 1 :03AM 

Caller: Franz Wakefield 

Phone: 305-512-6489 



[ ] Telephoned H Please call 

[ ] Will call again [ ] Returned your call Q 

[ ] Wants to see you [ ] Came to see you 

[ ] Urgent jj_ 



wondered if you received his letter re: characteristics of his invention 
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TvNetwork. com 

February 18,2000 



Christine Q. Mcleod 
Saliwanchik, Lloyd & Saliwanchik 
2421 N.W. 41* Street Suite A-l 
Gainesville, Florida 32606-6669 



Christine, 



Enclosed is the information you requested regarding the details of the invention, some 
related patents, and our differentiation. I have sent the disclosure deposit forms with the 
appropriate fee. Please advise me on your ideas on completing a professional search. 

Is it safe to assume that a professional patent search is the best course to take if we 
intend on patenting around similar patents? 

Please get back in touch with me regarding this matter so we can take the appropriate 
steps in an expedient fashioa 



Best Regards, 




FrSfizA. Wakefield 
President 

COOLTvNetwork.com 



Internet Audio-Video Entertainment 



TNVENTIQN SUMMARY _ _ ^ M = , 

The purpose of this document is to describe the purpose and 

methodology of the clickVideoShop software. In conjunction 

with prerecorded video, this software is a key component in 

providing an immersive and interactive user experience via 

the internet. The ClickVideoShop software is written in the 

Java programming language, which allows the ClickVideoShop 

experience to be enjoyed on a wide variety of computing 

platforms. The ClickVideoShop software facilitates the use 0 

of a video source as a conduit to accessing related \o 

information. The prerecorded video provides the foundation 

to engage the user in the content of the web site. The 0 

ClickVideoShop software uses "hot spots," or areas in the 

video playback area delineated by outlines or shading, as _ 

visual cues to alert the user that clicking within the hot ^ 

spot gives them access to additional information This is 

Analogous to a hypertext link being highlighted in an HTML 

when the cursor moves over it. The type and delivery of the ± 

additional information is user-controlled by a menu bar 

displayed at the top or bottom of the area where the video ^ 

is playing. Clicking on options in the menu bar determines 

what action is taken when the user clicks on a hot spot The ^ 

software currently supports four modes: "ClickVideoShop , ^ 

where clicking on a hot spot adds the item to the user s 

shopping cart, "Entertain" mode, where clicking on the hot ^ 

spot opens another movie in another browser, "Link" where -g 

clicking on a hot spot opens another web page, and Bid , ^ 

which enters a bid for the item into the specified bidding ^3 

system. A hot spot must support at least one of these modes, £ 

and can support all four if desired. The software provides Q 

for a virtually unlimited number of associations between ^ 

video and internet-accessible information since the 

extensibility of the menu bar allows code to support 

additional relationships to be added. For example , during £S 

playback of a music video, a hot spot could load m-depth ^ 

product or performer information, a bid submission form or £ 

an additional movie. The hot spot is also defined by the £ 

Sine during video playback when it is active A hot spot is ^ 

activated when the user moves the cursor into the hot spot q- 

area at a point in time within the interval in which the hot O 

spot is specified to be active or when the object on the 

slreen is illuminated, outlined, or shaded. An active hot g 

slot is one in which the perimeter of its area is visible, § 

or the area has been shaded. The information to define a hot ^ 

spot, which includes its area within the video playback 

area, the additional information it references, and its 

begin and end activation time is specified in a data file, 

which is loaded when the video is loaded and may contain as 

many hot spot definitions as necessary. When the video 

reaches the end, the data file also specifies whether or not 

playback of the video should start again at the beginning. 



Summary of the HTML and Data FUe Contents 

The HTML document loaded by the web browser contains tags that specify: 

1 .) The path to a Java applet containing the object code necessary to execute the claims 

specified in the patent 

2) The path to the video file that the applet will play. 

3 ) The path to a data file that contains variables used to create objects that contain the 
information needed to represent areas on the screen, called "hot spots", in software. 

O 

The data file contains tags that specify: 

Ll 

1 .) Whether the movie should only play once or continue to loop. O 
2 ) The URL of the web page to open when the object is clicked. , ^ 

30 A signature that uniquely identifies an item so that it can be added to a shopping cart ^ 
when the object is clicked. 

4 ) The URL of a movie to play when the object is clicked. , 
50 A signature that uniquely identifies an item such that a bid for it can be entered mto a ^ 

bidding system when clicked. ^ 

Tag (1) is required, and at least one of (2)-(5) must be specified 
Discussion of Related Patents 
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5,918, 012: Hyperlinking time-based data files — 
Embeds movies into another file type v^p 
Doesn't state that it uses hot spots ^ 
Doesn't load the data file at startup - consults it on every click 

o 

5, 708,845: System for mapping hot spots in media content for interactive digital media — , 

program O" 
Uses the term hot spot explicidy 

States that the data file is separate from the movie ~ 
Doesn't talk about only linking to web pages- talks about linking ; to additional types of 
data However, they don't discuss the user having the ability to change the type oi . 
information the hot spot links to, or having a hot spot link to multiple types of ^ 
information t % 

Microsoft Developer Article: A VI Files with Hot Spots ^ 
htt p://msdn.miprosoft.com1 ihraiy/techart/nisdn avihot.htm <C 

5,539,871: Method and system for accessing associated data sets in a multimedia 
environment in a data processing system 

Talks about associating data with elements in a multimedia presentation 
Talks about using graphical cues to indicate a hyperlink 



5,970,504: Moving image anchoring apparatus and hypermedia apparatus which 

estimate the movement of an anchor based on the movement 

of the object with which the anchor is associated 

Talks about time intervals in which the hyperlink is active 

Very verbose - didn't get a chance to finish reading through it 

in 
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From: 

To: 

Date: 

Caller 

Phone: 



Amy Ashley 
Christine McLeod 
2/17/00 10:43AM 
Franz Wakefield 
305-512-6489 

[ ] Telephoned 
[] Will call again 
[ ] Wants to see you 
[] Urgent 



[*] Please call 

[ ] Returned your call 

[ ] Came to see you 
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Questions re- document disclosure request; he's unsure how detailed he should be regarding the 
description of his invention since the document offers no protection (he's conducting an expenment 
today, so he may need to call you back) f(Rr 
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Saliwanchik, Lloyd &: Saliwanchik 

A Professional Association 



2421 N.W. 41st Street 

««, ^tnnncnrc r * a i Roman Saliwanchik 

ORLANDO OFFICE Suite A- 1 

(1926-1999) 

1000 JfT! P ™™ 1750 Gainesville, Florida 32606-6669 

Orlando, rL iisui 

Tttphone 407426-7500 Telephone 3 52-375-8 1 00 

Faoimilc 407-839-8589 Facsimile 352-372-5800 



February 14, 2000 



Franz A. Wakefield, President 
CoolTvNetwork.com 
17731 N.W. 14th Ct. 
Miami, FL 33169 

Re: United States Patent and Trademark Office Document Disclosure Program 
Our Docket No.: CTN-MISC 



Dear Franz: 

Enclosed for vour review are copies of the Patent Office's guidelines regarding the 
Disclosure Document Proaram. As part of the documentation of the conception of your invention, 
vou mav wish to utilize this proeram. If so, please complete the form and mail it to the Patent Office 
as addressed in the upper left-hand comer of the form along with a detailed description of your 
invention, a check in the amount of SIP. made payable to the "Assistant Commissioner for Patents 
and a self-addressed, stamped return postcard to acknowledge receipt. 

This document provides no patent protection nor does it serve as a "grace period" prior to 
filin* vour application. This program merely serves as additional evidence of the date of conception 
of an invention and must be referenced in a later filed patent application within two years. 

If you have any questions, please do not hesitate to call. 

Verv truly yours, 

Christine Q. McLeod 




CQM/aa 

Enclosure (as stated above) 



H:\CQ.VftPatcnts , J.etters\CTN-N<ISC.Joc-discl.ltr.vvpd/DNB/aa 



PTO/SE/95 (06-1939) 
Approved for use through 5/31/2C02. OMB 0651-0030 
Patent and Trademark Office; U.S. DEPARTMENT OP COMMERCE 
Under She Pacerwork Reduction Act of 1995. no persons are required to respond to a collection cf information unless it displays a vafid OMB coma number. 

Disclosure Document Deposit Request 



Mail to: 

BoxDD 

Assistant Commissioner for Patents 
Washington, DC 20231 

Inventors): — 

Title of Invention: , — 

Enclosed is a disclosure of the above-titled invention consisting of sheets of description and 

sheets of drawings. A check or money order in the amount of is enclosed to 

cover the fee (37 CFR 1 .21 (c)). 

The undersigned, being a named inventor of the disclosed invention, requests that the enclosed papers be 
accepted under the Disclosure Document Program, and that they be preserved for a period of two years. 



Signature of Inventor Aadress 



Typed or canted name 



Date City, State, Zip 

NOTICE TO INVENTORS 

t should be clearly understood that a Disclosure Document is not a patent application, nor will its receipt date in any way 
become the effective filing date of a later filed patent application. A Disclosure Document may be relied upon only as evidence 
of conception of an invention and a patent application should be diligently filed if patent protection is desired. 

Your Disclosure Document will be retained for two years after the date it was received by the Patent and Trademam Office (PTO) and will be 
aestroved thereafter unless it is referred to in a related patent application (ilea within the two-year period. The Disclosure Document may be 
referred to by way of a letter of transmittal in a new oatent application or by a seoarate letter filed in a pending application. Unless it is desired 
to have the PTO retain the Disclosure Document beyond the two-year period, it is not required that it be referred to m the patent application. 

The two-year retention oeriod should not be considered to be a "grace period- during whicn the inventor can wait to n!e his/her patent 
application without possible loss of benefits, it must be recognized that in establishing pnority of invennon an affidavit or testimony referring 
to a Disclosure Document must usually aiso establish diligence in completing the invention or in nling the patent application since the filing 
of the Disclosure Document. 

If you are not familiar with what is considered to be "diligence in completing the invention" or 'reduction to practice" under the patent law or 
if you have other questions about patent matters, you are advised to consult with an attorney or agent registered to practice before the 
=>TO The oublication ^ffomeys and Agents Registered to Practice Before the United States Patent and Trademark Office, is available 
from' the Superintendent of Documents, Washington, DC 20402. Patent attorneys and agents are also listed in the telephone 
directory of most major cities. Also, many large cities have associations of patent attorneys wnich may be consulted. 

You are aiso reminded that any public use or saie in the United States or publication of your invention anywhere in the world more than one 
year pnor to the filing of a patent application on that invention will prohibit the granting of a patent on it. 

Disclosures of inventions which have been understood and witnessed by persons and/or notarized are other examples of evidence which may 
also be used to establish priority. 

There is a nationwide network of Patent and Trademark Depository Libraries (PTDLs). which have collections of patents au^d patent-^eteted 
reference materials available to the public, including automated access to PTO databases. * ons 

ceming Patents are available at the PTDLs. as well as the PTO's Web site at www.uspto.gov. To find out the location of the PTDL daeeet to 
you please consult the complete listing of all PTDLs that appears on the PTO's Web site or in every issue of the Official Gazetteer caJlthe 
TO?£!e£ information Service at 80f^^ 

staff member, you may wish to contact a PTDL prior to visiting to team about its collections, services, and hours. 



Burden Hour Statement Ths collection of information is used by the public to file {and by the PTO to process) O.sctosure Document Oeposrt R^. 
r^dPnri^ is ^v^ed bv 35 USC 122 and 37 CFR 1.14. This collection is estimated to take 12 m.nutes to complete, .ndudmg gathering, preparing 
£d ?u?^ Oepcs,t Request to the PTO. Time «0 vary depending upon the individual case_ Any events on 

this form and/or suggestions for routing , this 
Patent and Trademark Office. U.S. Department of Commerce. Washington. O.C.. 20231. DO NOT SEND reES OR COMPLETED FORMS TO this* 
ADDRESS. SEND TO: Assistant Commissioner for Patents. Washington. D.C. 20231. 



US Patent and Trademark Office 

HOME " SITE INDEX SEARCH INFO BY ORG FEEDBACK 



DISCLOSURE DOCUMENT PROGRAM 



o 

A ^ 

J\ service provided by the US Patent and Trademark Office (PTO) is the acceptance and preservation for 

two years of "Disclosure Documents" as evidence of the date of conception of an invention. q 

A paper disclosing an invention (called a Disclosure Document) and signed by the inventor or inventors f~ 
may be forwarded to the PTO by the inventor (or by any one of the inventors when there are joint 
inventors), by the owner of the invention, or by the attorney or agent of the inventon's) or owner. The 
Disclosure Document will be retained for two years, and then be destroyed unless it is referred to in a 
separate letter in a related patent application filed within those two years. 

THE DISCLOSURE DOCUMENT IS NOT A PATENT APPLICATION, AND THE DATE OF ITS ^ 
RECEIPT IN THE PTO WILL NOT BECOME THE EFFECTIVE FILING DATE OF ANY "5 
PATENT APPLICATION SUBSEQUENTLY FILED. LIKE PATENT APPLICATIONS, THESE 
DOCUMENTS WILL BE KEPT IN CONFIDENCE BY THE PATENT AND TRADEMARK 
OFFICE. /-^ 

This program does not diminish the value of the conventional, witnessed, permanently bound, and 

page-numbered laboratory notebook or notarized records as evidence of conception of an invention, but it vX 

should provide a more credible form of evidence than that provided by the popular practice of mailing a ^ 

disclosure to oneself or another person by registered mail. ^ 

2 

Content of the Disclosure Document 



CD 



The benefits afforded by the Disclosure Document will depend directly upon the adequacy of the 

disclosure. It is strongly recommended that the document contain a clear and complete explanation of the ^ 

manner and process of making and using the invention in sufficient detail to enable a person having 

ordinary knowledge in the field of the invention to make and use the invention. When the nature of the £- 

invention permits, a drawing or sketch should be included. The use or utility of the invention should be > 0^ 

described, especially in chemical inventions. g 

Preparation of the Document ^ 

A standard format for the Disclosure Document is required to facilitate the PTO's electronic data capture §^ 
and storage. The Disclosure Document (including drawings or sketches) must be on white letter-size (8.5 <=X. 
by 1 1 inch) or A4 (21.0 by 29.7 cm) paper, written on one side only, with each page numbered- Text and 
drawings must be sufficiently dark to permit reproduction with commonly used office copying machines. 
Oversized papers, even if foldable to the above dimensions, will not be accepted. Attachments such as 
videotapes and working models will not be accepted and will be returned. 

Other Enclosures 



fhe Disclosure Document must be accompanied by a separate cover letter signed by the inventor stating 



that he or she is the inventor and requesting that the material be received under the Disclosure Document 
Program. The inventor's request may take the following form: 

"The undersigned, being the inventor of the disclosed invention, requests that the enclosed papers be 
accepted under the Disclosure Document Program, and that they be preserved for a period of two 

years." 

A Disclosure Document Deposit Request form (PTO/SB/95) can also be used as a cover letter. This form is 
available at the PTO Web site at http.v www.uspro.gov or by calling PTO General Information Services at 
800-786-9199 or 703-308-4357. 

A notice with an identifying number and date of receipt in the PTO will be mailed to the customer, 
indicating that the Disclosure Document may be relied upon only as evidence and that a patent application 
should be diligently filed if patent protection is desired. The PTO prefers that applicants send two copies of 
the cover letter or Disclosure Document Deposit Request form and one copy of the Disclosure Document, 
along with a self-addressed stamped envelope. The second copy of the cover letter or form will be returned 
with the notice. It is not necessary to submit more than one copy of the document in order for it to be 
accepted under the Disclosure Document Program. 

WARNING to Inventors 

The two-year retention period is not a "grace period" during which the inventor can wait to file his or her 
patent application without possible loss of benefits. It must be recognized that, in establishing priority of 
invention, an affidavit or testimony referring to a Disclosure Document must usually also establish 
diligence in completing the invention or in filing the patent application after the filing of the Disclosure 
Document. 

Inventors are also reminded that any public use or sale in the United States or publication of the 
invention anywhere in the world more than one year prior to the filing of a patent application on that 
invention wiil prohibit the granting of a U. S. patent on it. Foreign patent laws in this regard may be 
much more restrictive than U. S. laws. 

The PTO advises inventors who are not familiar with the requirements of U. S. patent law and procedures 
to consult an attorney or agent registered to practice before the PTO. 

A list of the Attorneys and Agents Registered to Practice Before the US Parent and Trademark Office can 
be viewed and searched at no charge at the PTO Web Site at http ://www.uspto. eov and examined without 
charge at Patent and Trademark Depository Libraries (PTDLs). PTO General Information Services will 
provide a list of names of attorneys and agents for a particular city or zip code for customers without Web 
access. Call 300-786-9199 or 703-308-4357. 

This list may be purchased from the PTO on CD-ROM by calling 703-306-2600. A print publication of the 
Attorneys and Agents Registered to Practice Before the U. S. Patent and Trademark Office may be 
available from: 

Superintendent of Documents 
P.O. Box 371954 
Pittsburgh, PA 15250-7954 
202-512-1800 

Call 202-512-1800 to check on availability. The Superintendent of Documents sales site is at: 



hrt p- ■■/www.a' -rftss.g po.gov/ qi fines/sale/ sh-02 1 .html 
Disposition 

The Disclosure Document will be preserved by the PTO for two years after its receipt. It will be destroyed 
^| e « t is referred to in a separate letter in a related patent application filed within the two-year penod. 
^enarate lene filed in the related patent application must identify not only the patent application, but 
Z by its title, number, and date of receipt in the PTO. Acknowledgment of such 

ferterTwili be made in the next official communication or in a separate letter from the Patent and 
Trademark Office. O 



Fee 



* *- of S10 00 in the form of a check or money order made payable to "Assistant Commissioner for 
must Lcompanv the Disclosure Document when it is submitted to the Patent and Trademark 
O^dT^'^ the foil fee will be returned. Mail the Disclosure Document with payment to. 



Box DD 

Assistant Commissioner for Patents J* 
Washington. DC 20231 
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, ™, nf -h«r Disclosure Document as filed in the Patent and Trademark Office if 

£ races, mus, b. -»de in ™„n g and accompan.ed by . 

afeeofS25.00. "^J 

Fees „ subjec, » change T. ^.^^^^^Sm 1 

Customer Representatives can be reachea trom S.,0 te number is' j| 

PTO at r,n m ? SPTO Home Page. ^ 

Provisional Application for Patent 

inventors also have the option of filing a 

realted service at the PTO Web site or request a print brochure by calling 300 / So y 1 w 
Patent and Trademark Depository Libraries (PTDLs) 

PTO's "agenls" in accepnng documems Med ^ wait fepro notification of 

-rp?=^^^^ 

PTDL. Onginal documents are sent to the PTO for processing and retention. 

r^e ^ Web S T^e nationwide ne-wo* of (PTDLs) has conections of pa,enu 

70jo08-4j!> /, or access uic r i ^ . ro the ou blic including automated access to PTO data 

So^^ior to vour visit to leam about to collections, services, and hours. 
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From: Amy Ashley 

To: Christine McLeod 

Date: 2/14/00 9:04AM 

Caller: Franz Wakefield 

Phone: 305-512-6489 

[] Telephoned H Please call 

[ ] Will call again [ ] Returned your call 

[ ] Wants to see you [ ] Came to see you 

[] Urgent 

if he's not there, leave a msg. with the best time for him to call 



____ JLac^I oo^ <5-c^n^L. 




From: 

To: 

Date: 

Caller: 

Phone: 



Amy Ashley 
Christine McLeod 
#100 0:3 9/ 
Franz Wakefiel 
^05-512-6489 

[ ] Telephoned 
[ ] Will call again 
[ ] Wants to see you 
[] Urgent 




[*] Please call 

[ ] Returned your call 

[ ] Came to see you 
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From: Shannon Audette 

To: Christine McLeod 

Date: 2/8/00 12:19PM 

Caller: Franz Wakefield 

Phone: 305-512-6489 

f] Telephoned d Please call 

[ ] Will call again [ ] Returned your call O 

[ ] Wants to see you [ ] Came to see you lO 

[] Urgent ^ 

I told him that you were out to lunch and that you did get his package. He would like for you to call him. O 
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January 31, 2000 



I 




FEB - 4 2000 



Saliwanchik, Lloyd, & Saliwanchik 
2421 N.W. 41* Street Suite A-l 
Gainesville, Florida 32606-6669 



Christine, 

The information included in this package should bring you up to speed on my business concept and the 
cutting edge technology, I believe will revolutionize today's Internet culture. Although there may be other 
entities that may have approached the concept, I believe the idea of placing the video in various modes 
while simultaneously using the video objects as hyperlinks is our differentiating factor 

Ex: (Running Video) 



The technology will be made to work on different platforms (Linux, Windows, Macintosh, etc. . .) to 
maximize the site's user population and interaction. Christine, I believe that the idea is a gold mine, and 
We should take all the necessary steps to move fast while being thorough. Please let me know what I can 
do to make your job easier. 




Tool Bar 



"G-teCOOL!" @ COOLTvNetv rk.com 



1.2 Mission 

COOLTvNetwork com will aggregate entertainment sources (music, sports, cartoons, and commercials) to offer a 
variety of self-contained, yet complementary entertainment portals. COOLTvNetwork.com will appeal to a diverse 
cross-section of potential users. With its proprietary viewing software, users will "ClickVideoShop" @ 
COOLTvNetwork.com and experience revolutionary interactive entertainment and a unique kind of virtual shopping. 

The overall positioning of the site is embodied in the appeal of being 'eCOOL!.' Whether h's youths or adults, users 
wul associate COOLTvNetwork.com with being involved in the most cutting-edge entertainment experience available; 
sports music cartoons, commercials, and ultimately movies and other audio/video options wfll position our ate as the 
most complete convenient and customizable source for entertainment. The balance between the old and the new will 
create both nostalgia and excitement for site visitors. The past, present and future of'eCOOL!' wul be available at the 
dick of a button. And, it can be viewed using the latest in video browser technology, highbghting the experience for ^ 
. the consumer and offering marketing opportunities for the retailer. ^ 

The sites' diverse and comprehensive archive of entertainment options, from music to sports, will create the 'stickiest' U- 
virtual entertainment she on the Internet. Just a click away, "Hot Spots" attached to objects in the video files wiD 
mcapsulate users in the euphoria of the video moment. CLICKVideoShopping will create the long sought after 
Buchanan moment on the Internet. This 'seducible' moment, will entice consumers to purchase video objects, link to ^ 
other videos or connect to the iranufacturer-s website. With the attraction of superior proprietary technology, 
traditional local marketing, customized consumer specific target marketing, and expamling/prornoung according to 
the particular tastes of our users, CCOLTvNerwork.com will develop a trusted, quality, and personalized _L. 
enteitainment source, for a worldwide audience. £«. 

COOLTvNetwork.com will evolve into the Internet's first Click VideoBay filled with fully interactive entertainment C$ 
ClickVideoShops The network will become a personalized kaleidoscope of its customers favorite blend of the old -5 
with the new An archive of video content will hark of the days when your favorite athlete captured your CT 
imagination, when your favorite performer inspired your creativity, or when you first heard the catchy slogan that U 
became the buzz of your generation. Interaction with cutting-edge artists, memorable live entertainment events, and 
local involvement such as music videos and homemade commercials will also populate COOLTvNetwork.com O 
COOLTvNetwork.com will be a site the whole family can enjoy. While adults enjoy music and sports and other video q-J 
entertainment, the next generation of Cool kids will begin with cartoons on the COOLCartoons network. Customers ^ 
will enjoy the value-added aspects of technology appeal, input recognition and personalized attention. They will l_L 
expenence a proverbial cyberspace playground, featuring provocative and eclectic content in a friendly environment LLL 

COOLTvNetwork com will utilize its competitive advantages to become one of the most respected names in the ^ 

entertainment industry and will effectively appeal to many different Internet user segments. Besides the audience of ^ 

consumers, COOLTvNetwork.com will offer significant benefits to corporate clients. Capturing this important 

segment of users will allow COOLTvNetwork to evolve into a centralized resource for entertainment, marketing, ~ 

retailing, research, and artist interaction. CO0LTvNetwork.com will emerge as the materialization of an industry 

leader which embodies the future of the video production, delivery and distribution industry. I ^ 

r- 

Whh a never-ending enthusiasm for their global audio and video community, artists, promoters and users alike will p- 
fuel the creative Mecca known as COOLTvNerwork.com The content and environment of COOLTvNetwork.com <p 
will be shaped by the creativity of all of the participators. In this respect, traditional corporate policies will not be ^ 
applicable the power will remain in the hands of all of the creators. The vibrancy and excitement of the entertainment^ 
industry will create a culture that engages and entertains. The network will be an extension of the richness of each % „ 
portal. ItwiUbeacanvasfOTaglobalanninu^ "Z 



Page 1 



"C^teCOOL!" @ COOLTvNetv rk.com 



3.0 Products and Services 

COOLTvNetwork. corn's longterm vision will be encapsulated in being pioneers of net-interactivity, entertainment, 
CLICKVideoShopping. & becoming the industry leader for audio- and video- emertainment needs. Our company has 
positioned itself to transcend these basic corporate strategies across various entertainment categories (Sports, Muse, 
Entertaining Commercials, & Cartoons/V" ideoGames). 

Our corporate formula is equal to four entertainment sites under the COOLTvNetwork. Each exemplifying cutting- 
edge technology, net-interactivity, customizable entertainment, & CLICKVideoShopping Q 

\&> 

Products fCOQI MavsoftheDav rnm/Snorte Center! ProductsfCOOLMnsif Videos.com) O 

-Sports Equipment -CD's 

-Sports Wrar -Urban & Contemporary clothing ^ 



—Footwear 



—Cosmetics 



_^u300NKA!" the web accessible "iToy" —"iBOONKA!" the web accessible "iToy" _J_ 

— BOONKA! Wear — BOONKA! Wear r-. 

Products rCOOLO.mmereuils.com> ProdMcp (COQLCartooiis.com) ^ 

—Consumables —Toys ^ t „ 

—"iBOONKA!" the web accessible "iToy" -"iBOONKA!" the web accessible "iToy 

—BOONKA! Wear —BOONKA! Wear <J> 

-Memrobilia -Video Gaines 

—Educational Tools 
— Memrobilia 



T3 

Services Related To Site Genre <3 

• Interactive Emertainment Video Archive (with CLICKVideoShopping) ^ — 7 
Membership ("Digital Lockers") with customized entertainment ^ 

• Live & Looped interviews with local national & international artists, athletes, and celebrities ^ 

• Home Talent contests @ in the "Post-It-Corner" ^ 

• Entertaining Video Biographies (video footage of career growth) of artists, athletes, celebrities, company or 
product lines 

"Now-A-Then" entertainment news ^ 
"Video Time Capsules" of our favorite moments with athletes, performers, and commentators of our time 

Interactive Games 

"ClickVideoAuctions" in Fan-club arenas 
Talk Back! in the "Critique Corner" 

Consumer & Market Research 



t » 
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3.1 Product and Service Description 



p. en 

Ttough~our patented CLICKVideoShopping technology, COOLTvNetwortcomwfll sett a collage of br^^neCi) 
products like Nike, FUBU, Polo, Spalding, Lorel, Karl Karri, Nautica, Ansta Records, Pro Player, eToys, Wilson, and 
^Ba y Ddivering to a long waited digital community, the Net's 1st. customizable entertainment, with e-tailrog 
experience. 



Services 



Digital Lockers-allows members to search the interactive entertainment database for their favorite selections 

and save them in . , ^^,„;„ m «« 

their own personalized and private digital space. Users can chose to store & organize video entertainment, 

entertainment news past & present, and personal notes. 

Video Time Capsules-offers users special video compilations of their favorite era in time. 



3 



Video Biographies-offers users special video compilations of their favorite athletes, artists, and entertainers. 



Posf-It-Corners-gives users, with aspirations to be in the entertainment industry, the creative outlet to Post- ^ ^ 
ft!" (music singles, video scenes from aspiring Big Screen movie makers, & Video Biographies from topefiJl 2 
supermodels). This service will provide the global community with a grab-bag of quality, filtered, and a vivid ^ 
source for entertainment. 

Now-&-Then Entertainment News-gives users a searchable database of video footage, and text information 

that documents . - 

entertainment news of the past and present. This service will span a variety of entertainment categories under the 
COOLTvNetwork, focusing on the event and the relevant artist, athletes, and entertainers. 

CLICKVideoShopping-presents proprietary CLICKVideo technology to net-surfers and allows them to place 

SlteSi, CUCKVideoShop, or link mode. These particular modes will allow the user to dick on video 
objects, open other relative videos (Video Biographies, Prospective athlete footage, Video Tune Capsules, 
.etc.), add objects to a digital shopping cart, or link to the object's manufacturer website. 

Talk Backl-gives consumers the opportunity to voice their opinion in the "Critique Comer." This service will 
be 3 useful 

resource to many fronts; whether it be utilizing the authentic crhiscim to etlectively tailor our sheto our 
consumers, or aUocaring the comments as a resource for market research & consumer analysis. This service will 
provide the neccessary feedback for a consumer conscious evolving website. 
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3.2 Competitive Comparison 

COOLTvNetwork has laid its' foundation on a unique set of entertainment services that offers consumers purchasing 
power in three distinct markets e-tailing, audio and customizable video, and artist representatioiL Whfle there are 
other Internet entertainment companies, none produces or presents products and services in a centralized network of 
versatile and engaging content. With our proprietary software we make CLICKVideoShopping possible, net- 
interactivity, and Top-up- Video " We create a digital backbone of audio & video entertainment that facilitates local, 
national, and international users to create their own customized entertainment content in Digital Lockers.' 

COOLTvNetwork will appeal to all users regardless of geography, age, gender, or race. The idea of being 'eCOOL* is 
formless and appealing to all! COOLTvNetwork will signify more than just audio/video streaming; instead, it will be 
the very essence of entertainment! Individuals will respond to both the completeness and familiarity of the she, the 
evolution of which they contribute to on a continuing basis. ^ 

The nature of encouraging the digital community to participate in the evolution of COOLTvNetwork lies in the ^ 
recognition that the possibilities are limitless, bounded only by the imagination of the global community. We cannot U. 
hope to foresee all of the wonderful and exciting opportunities that wfll arise as a matter of course m developing the O 
COOLTvNetwork, but our Network will flourish from creating a canvas for the world to paint. 

3.4 Sourcing _^ 

COOLTvNetwork has made key contacts to acquire the video tiles, which will be securely housed in our database 
farm. These contacts penetrate local and national arenas in sports, music, commercials, and cartoons c£ 

CLICKVideoShopping will be available to surfers engaging in the sites' archive of video entertainment The products ~? 
sold through ClickVideo Shopping will be obtained directly from each products respective manufacturer. This 
pioneering technology will enhance manufacturers sales exponentially by adding the element of spontaneity to Internet 
purchases. COOLTvNetwork will benefit by receiving a margin for generating the sale / 3" 

Picture surfine @ COOLPlaysoftheDay .com, and reminiscing on game 6 of the Chicago Bulls vs. Utah Jazz play-off. UJ 
With Chicago"trailing by three points, Michael Jordan scores on a drive, strips the ball from Karl Malone, and bunes £ 
the gme-winning shot with 5.2 seconds to go. What if you had the opportunity to click on the Nike or Chicago BuUs^j 
logo pause the video, and link to their respective websites, or click on Michael Jordan's sneakers, and add it to your j£ 
digital shopping cart, while caught in the awe of The Legend himself. COOLTvNetwork.com will give corporate «C 
clients this interactive advertising and marketing edge; an edge that will provide deeper consumer psychological 
tagging, and more profound product recognition. It will provide the long sought after Buchanan moment, a seduable ' 
moment, for consumers via the Internet. rr- 

I> 

3.5 Technology ^ 

COOLTvNetwork has dedicated it's efforts and resources to creatively pushing the envelope of technology. Our tean^ 
has partnered with Exodus Communications, a premier Managed Monitoring Service provider, to obtain cutting edge Q 
bandwidth capabilities, hardware, and real-time monitoring. ^ % 

Our progressive company has meshed innovative ideas with products, services, and marketing phrases that wfll 2 
distinguish COOLTvNetwork.com from it's competition. We are in the process of acquiring trademarks on our ^ 
products along with the corresponding patents. 

Our products & services will make entertainment interactive, centralized, customizable, and on demand. The 
COOLTvNetwork team is continually generating ideas that will keep us ahead of any spin-off companies that may try 



to imitate us. 
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3.6 Future Products and Services 

Our team is constantly re-inventing itself. By remembering at every stage that the power belongs to the consumer, we 
plan on developing a trusted, quality, and personalized entertainment source. 

Our team is poised and positioned to bring "iBOONKA!" the web accessible companion and BOONKA! Wear 
(Children's Sports & Apparel) to children (mfents - lOyrs) nationwide, by September 2000. 

"iBOONKA I" the information companion ("{Companion") will usher children into the digital revolution, providing the 
c^^ov^oS cXns, ganS! and mteraSve educational tools to a mobile ".Toy"," the next generate m g 
children's entertainment. ^ 

In October 2000 COOLTvNetwork wfll use a unique way of multicasting video with conference room* ^and ><»"*•- O 
Ja^urcbase and categorical templates, to tap the lucrative B2B market usmg mteractive v,deo files. It wul be the 
birth of the Internet's first "ClickVideoBay," the next generation m Internet auctions. oo 

With the president of the United States of America, addressing the nation about The Digital Divide; and his firm 
ZZ^Z implementing new policies to increase the exposure of all ^^X^^^cSy wtt we ± 
Internet -CNN Headline News (Dec.9, 1999>— it is eminent that we will be entrenched m a digital society. What we ^ 
^n^ebSnlg of an explosive genual growth of an era ofglobal inter-connecovrty and technology g 
that will usher us (humans) into the sci-fi millennium we envisioned years bef ore. ^ 

a> 

4.0 Market Analysis Summary <^ 

e-tailing 

Whh the internet population at 1 1 0 million, and 41% of Americans having Internet access from home on office k will £ 
tabnjLm for e^Liesses to grasp the opportunity of retail via the Internet. Era* £ 9 Qf % 

rnflhoVhouseholds in the U.S. wfll shop on-line this year, up from 4.5 million m 1997. Forrester Research taa ot ^ 
SteZ reported that by 2003, 40 million U.S. households will buy online, growing web revenues^ 108 ^ 
b^ COO^NeTortcom wul harness the element of video entertainment to tap mto tins luc^ve erriryomc 
toenTet S ir^rOen-X surfers wfll ChckVideoShop @ COOLMusicV.deos.com, whde Baby Boom surfers or 
a^^^C^ornrnerc^scorn and CoolSportsCenter.com. Surfers will beaWeto p^chase doting 

Cd's cosmetics, sporting goods. . etc, while berng emotionally enthralled in the video moment. ^ 
^^Z^^^Zn^ the iSnifications of h being "11* Year 2000," and that tnps to the local £ 
d^artment^ : grocery store or neighborhood music outlet are frankly, becoimng more passe 1 . With the changes £ 
m^u^a^Techn^t wul be important for busmesses to "Get eCOOL!" With the average ho^eho d ^ 
Z ?flls on-lineTthe end of 1 999, and 1 5 mfllion U.S. households recavtng tharbdb :onune g 

bTSo? COOLTvNetwork.com will be poised @ entering Internet eXornmerce through the v*rymg . % 

Stertamment Every business decision wfll oscillate around engendering change, thinking "eCOOL! and continually ^ 
evolving. 



Audio 



COOLTvNetwork.com wfll enter the audio market through it's sub affiliate COOLMusicVtdeos.com. The site wfll 
££c£ ^2££52 »d national talent in every genre of music. Fronv f^CKVideoShoppm& * n™ieo 

Irvelreamed performances, and relative entertainment new* ^^^^^f^® f 
n„l<~ nf the ditntal revolution With alternative Internet music stations, like 3WK, boasung 500,000 listeners a 
Snlh, w^^Sgt Ly and on-line music sales increasing to $1 .6 billion ^ 2002 (7.5% oftheover^mujc 
n^et)^OOLTvNetw S ork wfll position itself as the 'Coolest' alternative to the "Brick ^Morta^^hsh^ntsof 
JEdd The company will merge old ways of business with cutting edge technology ; beconnng o« ;Of thetaernet s 
la ?*cks & MorW estabhshirTent. Surfers will have the opportunity to purchase OTs, Urban and C*n£nporary 
d^rcosmencTand footwear while being entertained by secured streamed music and music videos fromlocal and 
SStaTenTjui as MP3 corn's websheslw 9 million downloads of more than 56,000 songs-an astounding 
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number given that the vast majority are from unsigned acts, so shall COOLMusicVtdeos.com position itself as the 
liaison between local and national talent and music lovers worldwide. Our team pledges to nullify corporate barriers 
of old business ways, and provide a bridge for genuine talent to effectively enter the market place. 

Video 

Video is undoubtedly the last phase in the evolution of multimedia entertainment via the Internet. Although the 
limiting factor is the available bandwidth, codecs are astutely deciphering the bandwidth puzzle. "As cable modems 
and DSL connections become common place, fiber crosses the last mile, and codecs get more advanced, downloading 
music videos, Tv Shows, and even feature films will be apart of our everyday Net experience. Well use the word 
•download' as readily as we say 'catch' a movie or 'pop' in a Cd. MP3 is merely the opening act. —Wired Aug. 1999. 
COOLTvNetwork.com realizes that the bandwidth bottleneck will be opened, and there wffl be a convergence of 
television and computer. "I don't think a lot of people on the consumer level know how much change is about to hit 
them, especially when h comes to Tv viewing. '-David Ostmo, director of operations fro KAB^Tv (Warner Bros ^ 
Affiliate) By 2006 television as we know it will change forever. That year is the deadline set by the U.S. Federal ^ 
Communications Commission (FCC) for all television stations nationwide to switch over to a new digital broadcasting q 
technology COOLTvNetwork.com is strategically entering the audio/video and e-tailing market, focusing on music, 
sports, cartoons and commercials to build a stable of brand capital and a loyal consumer following. 
COOLTvNetwork.com will actively build a consumer base within the bandwidth limitations, to effectrvery position 
itself for the evolution of Internet technology, and the eminent movie on demand market. COOLTvNetwork.com at 
every stage will perpetuate the quintessence of'eCOOL!" combining interactivity, technology, e-tailing, and 
entertainment to provide the Net's most reliable audio/video with retail experience. 
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COOLTvNetwork.com will use the convergence of audio, video, and retailing to engage consumers psychologically 
on a more profound level than most websites. The company will create, tor the consumer, an 'eCOOL!' Internet City, ^ 
which will be a virtual entertainment & retailing toy-box filled with an exhaustive repertoire of audio and interactive ^ 
video. With "Post It Corners," "Forum Lounges," "CLICKVideoShopping ." And "Video Time Capsules of fevonte ^ 
artists and athletes, COOLTvNetwork will embody the essence of'eCOOL!' 

romorate Clients ZJ 

COOLTvNetwoTk.com wiD generate revenue from three lucrative streams of users corporate clients, consumers, and |_j 
artists Corporate clients will benefit from a wealth of critical consumer information like consumer analysis databases, U_ 
target market evaluation, demographics, consumer feedback, and positive corporate imaging The COOLTvNetwork LLJ 
will offer an interactive marketing/advertising tool through ClickVideo technology, that gives corporations a JcT 
standardized and effective method for tracking "click-through" rates (an effective alternative to banner ^ 
advertisements). 



Users/Artists 

COOLTvNetwork.com will serve hs users bv offering a worldwide site that will inform and entertain consumers in a 
real-time interactive environment, twenty-four hours a day, seven days a week. It wfll provide customers with a 
primary centralized location to view all facets of entertainment. COOLTvNetwork.com will present all relevant 
content in a fully personalized and further customizable manner. Ultimately, a personalized entertainment 
environment and numerous customizable products will evolve to increase the value of the entertainment purchase. 
The COOLTvNetwork wfll be an alliance or virtual symbiotic network between management, users/consumers, and 
corporate clients As a team, we will strive to perpetuate the aura of community and effective customer service; 
incorporating permission-based value added services as email notices & updates. Digital Lockers,' tangibles- 
magazines/newsletters, and people based customer service lines. 



"While many companies are just starting to understand the power and potential of the Internet for marketing and 
advertising. Trans Continental is entering their' fourth year of online promotions of its artists." Pearlman (CEO) sayS 
"Our websites have provided us with a powerful way to broaden awareness for all of our artists on a cost-effective 
basis "-Orlando Business Journal. Trans Continental does media, public relations and promotions for recording artists 
via the Internet COOLTvNetwork.com will also assist local, national, and international artists in gaining exposure m 
the recording industry and amateur movie production market. The COOLTvNetwork wfll be the haison between 
amateur talent and the global market place, finding aspiring talent in the music and video production arenas through 
filtered "Post It Comers," and Video & Audio contests. The company will provide amateur artists, hke those who 
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created the Blair Witch Project, with marketing (streamed headline video spots, & artist of the week sponsorship 
track sales, and m^chandising. Users will be able to sample the creative inerting-pot of local, national, and 
international talent through Video Biographies,' Video Time Capsules of favorite artist, streamed artist interviews, 
sound samples, and the net-purchase of new releases. With the digital revolution on the rise, COOLTvNetwork.com 
will give users the opportunity to carve out their own customized and personal digital playground. Through Digital 
Lockers/ OJCKVideoShopping/ and Thinking eCOOL!', users will have the opportunity to "Get Digi!" @ 
CCK3LTvNemork.com, The Internet's Audio/Video Solution; "Just a Click Away " 
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From: Shannon Audette 

To - Christine McLeod 

Date: 12/1 5/9942: 12PM 

Caller: FrounzeV^akefield 

Company: CodTV Network.com 

Phone: 376-1327 

[jwanStofeayou [] Cama to sae you Q 

[ ] Urgent l£> 
He has not lost focus and would like to move software patent forward. U 

39" 
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From: 

To: 

Date: 

Caller: 

Company: 

Phone: 




Amy Ashley 

Christine McLeod; Joanna Schuyler 
11/15/99 11:24AM 
Franz Wakefield 
Cool TV Network.com 
376-1327 

[ ] Telephoned 
[ ] Will call again 
[ ] Wants to see you 
[] Urgent 



Or- 



[*] Please call 

[ ] Returned your call 

[ ] Came to see you 
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Saliwanchik, Lloyd & Saliwanchik 

A Professional Associacion 



ORLANDO OFFICE 



1000 Legion Plice. Suite 1750 
Orlando. FL 32801 
Telephone 407-426-7500 
Facsimile 407-839-8589 



2421 N.W. 41st Street 
Suite A-l 
Gainesville, Florida 32606-6669 

Telephone 352-375-8100 
Facsimile 352-372-5800 



Roman Saliwanchik 
(1926- 1999) 



October 13, 1999 

Mr. Franz Wakefield Via Facsimile 

3324 W. University Ave, #121 338-7562 
Gainesville, FL 32607 



Re: Patent Inquiry 



Dear Mr. Wakefield: 

I enjoyed speaking with you regarding your invention. This letter explains some of the 
requirements and procedures related to the patenting process. Enclosed (with the confirmation copy 
of this letter) for your review is our firm resume describing the qualifications of the attorneys at our 
firm as well as a copy of the U.S. Patent Office publication regarding patents. 



A. Patentability of an Invention 

The first step in the patenting process is to determine whether the invention (i.e., an article, 
machine, composition, or process) meets the requirements to be patentable. Under United States 
Patent law, in order for an invention to be patentable, the invention must be new, useful and non- 
obvious. Bv new, we mean that the identical, or substantially identical claimed invention is not 
disclosed in the prior art. The prior art is anything that is relevant to the issue of whether the 
invention is patentable, including, without limitation, patents, publications, advertising, promotional 
materials, and information as to whether the invention is known or has been used. As to useful, we 
mean that each claimed invention must have utility. With respect to non-obvious, we mean that even 
though a substantially identical claimed invention is not disclosed in the prior art, the claimed 
invention sought to be patented cannot be an obvious variation to one skilled in the particular field 
of invention or art to which the claimed invention pertains. Before a determination is made as to 
whether your invention is patentable, the prior art must be analyzed. 

In addition to the statutory requirements for obtaining a patent discussed above, please note 
that you have one vear from the date on which the invention is described in a printed publication or 
in public use or on sale in this country within which to file a patent application in the United States. 
With respect to patents in other countries, many foreign countries require that a patent application 
be on file before any public disclosure or sale of the invention. If you wish to preserve your rights 
to file an application in foreign countries, you should make sure that your application is on file 
before any public use, disclosure or sale of the invention. 
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B. Patent Searching <3 

You may wish to consider having a patentability search conducted for at least two reasons: ^ 
( 1 ) if the information revealed in the search suggests that your invention is unpatentable, then you q 
may wish to reconsider filing an application in view of the expense associated with the preparation 
and filing of a patent application which may ultimately be denied; and (2) if the information revealed 
in the search does not destroy patentability, the search results will assist the patent attorney in 
determining the scope of your invention so that the patent application may be drafted in accordance 
therewith. 



An alternative to a regular utility application is a provisional application, which is similar to 
a regular utility application used to establish an early filing date. The government tiling fee for a 
provisional application is S75 to SI 50 and our professional fees vary on the extent of the disclosure. 
In order to assure that the provisional contains the necessary disclosure, we often prepare 
provisionals exactly the same as regular utility applications, except we do not include the claim 
language. A provisional application is not examined and must be refiled as a regular utility 
application within one (1) year of filing. Please call us for more information regarding the effect of 
provisional filing. 

Approximately six to twelve months from the filing date of a regular utility application, we 
can expect to receive an Office Action from the Patent Office setting forth certain rejections or 
objections of the application. If you instruct us to respond to the Office Action, the .charges for our 
services in connection with the preparation of a response can range from about S500 to S2,000 or 
more depending upon the complexity of the issues raised in the Office Action Failure to respond 
to an Action will result in abandonment of the application. If the application is allowed by the Patent 



A patentability search is usually conducted by a professional searcher according to our ^ 

instructions We estimate the cost of performing a patentability search for Internet/computer related ^ 

inventions by a professional searcher would be in the neighborhood of S700-S1000 including our cr 

fee for commissioning the search. Our fee for analyzing the search results and providing you with ^ 

an opinion of patentability will varv based on the technology and the number of references located ^ 
by the searcher. Generally, a written opinion of patentability ranges between S800-S 1 ,500 or more. 

We can better estimate this cost after a detailed review of your technology. <V 

C. Patent Application Preparation and Prosecution 

O 

The fees for preparing and filing a patent application typically range from about S3,d00 to ^ 
S7 000 or more (including the government filing fees) depending on the complexity of the 

technology Before we start work on an application, our office will provide you with a firm estimate ^ 
which will not be exceeded, absent extraordinary circumstances or additional disclosures from the 



inventor not previously discussed. t> 
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October 13, 1999 



Office, an issue and processing fee will be payable shortly thereafter. Maintenance fees will be 
required periodically to maintain the patent. 



Please let us know if we can be of further assistance. If you wish to schedule an appointment, 

o 

in 



our office charges an initial consultation fee of S200 

Sincerely, 




Registered Patent Attorney 



CQM/jss 

Enclosure (as stated above) 
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Technical Disclosures for Computer-Related Inventions: O 
A Guide for Inventors 



f Introduction 



O 

4- 



As an inventor, vour participation in the patent application process is very important. In fact, 
in order to make the patenting process work smoothly and efficiently, the inventor should prepare 
a detailed technical disclosure of the invention to provide the patent attorney with the necessary 
information to prepare and file a patent application. However, there are strict requirements with - 
respTt to the technical disclosure necessary for patent applications of which most inventors are not C* 
aware. This document outlines these requirements for your technical disclosure. 
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IT. Statutor y Requirements 

In order to assist your patent attorney in preparing the technical disclosure for your 
application vou must ensure that the disclosure you provide includes a complete and full description 
oThe Zention in sufficient detail to enable a person skilled in the art to practice the 
without undue expectation. According to Section 1 12 of the patent statutes, such a description 

must contain: JZls 

* M-in^n description of the invention, and o f the manner and process of making Qr 

a^ilsingJl. in such full, clear, concise, and exact terms as to enable any person c£ 
skilled in the art to which it pertains, or with which it is most nearly connected, to 

make and use the same, and shall set forth the best mode contemplated by the £ 

inventor of carrying out his invention. " ^ 

\s set forth in the statute referenced above, the description for the application must be 
sufficient m detail to —hi, reduction of the invention by one skilled in the art without undue 
exoTrimemation and it must provide the besUnode of practicing the invention, including any 
"s ma may be required Basically, your goal is to disclose clearly everything you can think 
S your mvLon 'in case of doubt as to whether or not to include an item <****^£ 
it in If you have several embodiments of your invention, make sure you include the best one. 
You 'ordinarilv do not have to include dimensions, materials, brand names, or values of component 
See tTskiUed artisan is expected to have a working knowledge of these items. However rf any 
or^efe a^e critical to the performance of your invention or are at all unusual, they must be included. 
(If in doubt, include specific information). 
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TTI. Technical Description 



The actual description is preferably organized by first describing the static physical 
structure of the invention and then describing in extensive detail the operation or function of the 
invention , and then, in certain cases, specific examples and/or results of operation of the invention. 
You should try to identify and include in the description alternate embodiments to assist your patent 
attorney in drafting claims of sufficient scope. You should use sketches and drawings where 
necessary to understand the invention (e.g., circuit diagrams, block diagrams, etc.) and refer to such 
in your description. Each of the parts in the figures should be numbered and a separate list of these 
reference numerals with the names of their respective parts should be included in a separate section 
for ease of reference. You should cover every part shown in the figures and be sure to use consistent 
terminology, but when you refer to a part for the first time, try to include several different equivalent 
names or alternatives to keep your description broad. 

TV. Computer/Software-Related Inventions 

If your invention also includes computer software or code which may be patentable, in 
addition to describing the physical structure, you must also describe the software according to certain 
specific guidelines for computer-related inventions. To satisfy the disclosure requirement, the 
disclosure must enable a skilled artisan to configure the computer to possess the requisite 
functionality, and, where applicable, interrelate the computer with other elements to yield the 
claimed invention, without the exercise of undue experimentation. There are a number of ways to 
meet such requirements, but the most common are: (1) actual software code listings (object or 
source) , and/or (2) flowcharts . However, no matter which of the above-listed ways you choose, 
you must also include an associated explanation in the written description. 

A. Software Code Listing s 

If the program is already written, the easiest way to provide the necessary disclosure is to 
supply either the object code or source code listing as an appendix to the application. Copyright 
protection for such code listings may be retained, but trade secret protection is generally lost if you 
provide a source code listing. The object code listing, on the other hand, may adequately protect 
trade secrets in certain source code and may be preferable to frustrate potential competition (since 
the code is only readable by a machine and, therefore, cannot be modified by writing new code or 
changing instructions). The difficulty with object code listings, and often with source code listings 
which do not include programmer's comments, is that such listings do not provide a very good 
understanding of what the invention actually does nor do they provide any guidance to the patent 
attorney for drafting the claims. The attorney must rely on the associated written description 
provided by the programmer, which is often not structured or organized. 
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To make such code listings enabling, you will need to explain in the description how to 
implement the listing and any special instructions which may be necessary to implement the 
invention without undue experimentation (if not readily apparent). The explanation should detail 
how to configure the computer to perform the required function and interrelate with any other 
elements to yield the claimed invention. For instance, you should state what programming language g 
the iktine is in (e * C++), how to use it to control the computer or microprocessor, what type of 
compu^r 'or^micro';™ to use it with (e.g. , Pentium H), and what hardware should be connected £ 
to the computer, both on the input and output sides as necessary. 



R. Flowcharts 



If V ou choose not to include source code or object code listings, or wish to supplement such 
listings vou should provide a detailed flowchart. In fact, most patent attorneys and patent examiners * 
efef flowcharts. The advantage of flowcharts is that they often provide the backbone fanning * 
die claims and can be readily referred to by both the patent attorney during drafting and by the 
examiner during examination. 
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The flowchart must be complete and detailed enough to enable any reasonably skilled 
programmer to write a program, using only routine skills. The flowchart w,U be adequate even if £ 
ft wSTake a programmer several months to write the program, so long as only routine skill and ^ 
noTextraordinary effort will be involved. Unfortunately some nonprocedural programs simply do .» 
no SSefl^Lt mold (e.g.. object oriented or event-driven programs). Another disadvantage ft 
in en«^hy Programs is that the flowcharts may overflow onto separate sheets making them difficult . - 
o S OmTnotations, snmlar to flowchart, may be utilized when the P««n™otbe 
represented bv flowcharts, such as program network charts, system resources charts, entity- 
Stip diagrams, object diagrams, object-oriented notation, etc. If an alternate notation better 
suks your progfam, you must make sure such alternate notations are not obscure, otherwise, an C£ 
explanation of the notation will also be required. 
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As previously stated, no matter which way you choose to disclose the software an associated ^ 
explanation in the written description is required. When explaining flowcharts, it is best to number \ 
each process symbol and then describe the function it performs. o 

V. Conclusion q_ 

Keep in mind that including details and alternatives can prove vital later if you have to rely <; 
on these i™o support and distinguish your invention over a close prior art reference cited by 
2 exa^uner. You should be especially sure to expand your description in areas where you feel that 
your invention is novel over the prior art. 

Once vour technical description is prepared, keep in mind that new discoveries or ■methods 
rdated to! invention should be continuously disclosed to the ^"^■£«2e^ 
so that this information can be included in the application, if necessary, to provide the broadest scope 

possible. 
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From: Amy Nguyen 

To: Dave Saiiwanchik; McLeod, Christine 

Date: 10/13/99 10:57AM 

Caller: Mr. Franz Wakefield 

Company: Cool TV Network.com 

Phone: 376-1327 

H Telephoned 
I ] Will call again 
[ ] Wants to see you 
[ ] Urgent 



6^ ^ 0_l i 



H Please call 

[ ] Returned your call 

[ ] Came to see you 



cr 




1) He was referred to SLS by Bruce Brashear. 

2) He is very interested in patenting a software currently being created. 

3) He would like to know approximate legal costs. 

4) He would like to speak with DRS; if not possible, he would like to speak with CQM. 



~~ roh ^> S"blc! 




Saliwanchik, Lloyd & Saliwanchik 

A Professional Association 



1000 Legion Place. Suite 1750 
Orlando. FL 32S01 
Telephone 407-*26-"500 
Facsimile ^07-839-8589 



ORLANDO OFFICE 



2421 N.W. 41st Street 
Suite A- 1 
Gainesville, Florida 32606-6669 

Telephone 352-375-8100 
Facsimile 352-372-5800 



Roman Saliwanchik 



(1926- 1999) 



Novembers, 1999 



Mr. Franz Wakefield 

3324 W. University Ave, #121 

Gainesville, FL 32607 

Re: Patent Inquiry 
Dear Mr. Wakefield: 

We write to follow up with you on our letter of October 13, 1999. Please let us know if you 
have any further questions or require any additional information with respect to your patent matters. 

We look forward to hearing from you. 



Very truly yours : 




Christine Q. McLeod 



CQM/csa 
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Date: 
To: 

Company: 
Fax Number: 



FACSIMILE COVER SHEET 

H. S. 00 



1/ 



Q**. f»S. TIM 




From: 



Phone Number: 
Fax Number: 
Pages Including Cover Sheet 




MESSAGE: 



plmee ^^J* r ,* coarof ***** &e 

on/ each ^f ^jZf tfe t«**e *Pf^f 




— CONFIDENTIALITY NOTICE 

. . t tk.t « «Hviii»cd »mI confidential. It is intended joldy for th« «se of the 

SSy" fflcuny notified <»«« «-y di»«mi M tf.- of t»U iofernutk,. i, .trictly prohibited. 

« aT .bcv. referenced phone number, to .rw* for the return of th., f« document to «. 
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ROWEN® 
IPOTA.FA. 



Patents, Tbademahks & Copyhiobts 
rfgistehed patekt attorns 



l o 00 West McN ab Road 
Pompano Beagh. Fl 33069 
www.blf'law .gom 



DavidP.Lhota, Esq. 



FobtLacdebdale 

954-785*775 
Miami 
305-558-6767 
West Palm Beach 
581-316-8168 
Facsimile 
954-785-7748 




May 30, 2000 
CONFIDENTIAL 



VIA FACSIMILE 



Mia*! j nofifof* 33/6f 



Provisional Pajem Application - 

fAND SYSTEM FOR CREATING, USING AND ADAPTING WEBSITE 
HOT SPOTS 

Dear Mr. Wakefield: 

Please find enclosed the initial draft of your provisional patent application noted above, including 
the specification and drawings. Please review the enclosed and provide me with any additions, 
deletions and/or corrections directly thereon. Once the application is filed we can not add new 
matter. 

Please contact me should you have any questions regarding the disclosure. Thank you for your 
patience and cooperation on this matter. 

Best regards, 

BOWEN & LHOTA, P 




David P. Lhota 

DPL:pfl 

End. 
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"To promote the progress of science and useful arts, by securing for limited times to authors and inventors tie exclusive rights 
to their respective writings and discoveries/' 

-United States Constitution. Ardcle I .Section 8 
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:W0dJ d££H0 0005-T-NTIf 



Patents Trademark s & Copyrights 
Registered Patent Attohneys 



1 000 West McNab hqad 
PoMPAtfo Beige, Fl 
33069 

WWWfiLF-LAW.OOM 



Foar Lauderdale 
954-785-5775 
Miami 
305-558-8787 
West Palm Beach 
561-816-8168 
Facsimile 
95*785*7749 



FACSIMILE 



DATE: 

TO: 

ATTN: 

FAX; 

FROM: 

RE: 

NOTE: 



June 2, 2000 
Franzwakefield 



305-512-6480.. 
David P. Lhota 

Provisional Patent Application 



PAGES TRANSMITTED (including cover sheet)4 13 

PLEASE CALL THE ABOVE NUMBER IF THERE ARE PROBLEMS IN THE 
TRANSMISSION. 

CONFIDENTIALTrY NOTICE: 

This facsimile is intended solely for the use of the person to whom it is addressed and may contain 
information that is confidential, privileged, or otherwise protected from unintended disclosure 
under applicable law. If the reader of this message is not the intended recipient or the employee or 
agent responsible for delivering this facsimile to the intended recipient, you are hereby notified that 
any dissemination, distribution, or copying of this communication is strictly prohibited. If you have 
received this communication in error, please immediately notify us by telephone and return the 
original facsimile to us at the above address via the U.S. Postal service. 



cr 

O 



rr 
=5 

cr 



s 



cx 



"To promote the progress of science and useful am, by securing for limited times to authors and inventors the exclusive rights 

co their respective writings and discoveries '* . 

-United Statas Constitution, Article I, Section 8 



MTTTHffl) AND SYSTEM FOR C UTTING. USING 
^TTt ^APTmr.WFRSITEHOTSPO.11 



CROSS REFERENCE TO RELATED APPLICATIONS 

N/A 

STATEMENT REGARDING FEDERALLY SPONSORED 
RESEARCH OR DEVELOPMENT 

N/A 

COPYRIGHT NOTICE 
A oortion of the disclosure of this pateat document contains material that is 

p2 ^SJLk Office patent file or records, but othermse reserves all copynghts 
rights whatsoever. 

BACKGROUND OF THE INVENTION 
1, Field ofthe Invention 

This invention relates generally to website hot spots, and more particularly, to a 
program or software based tool for creating, using, modifying and/or adapting hot spots 
in web applications that run over the Internet. 

2 Description of the Background Art 

Interactive digital media and the use of hyp^liddng tools to visit a designated 
location or perform a predefined function, such as hot spots, are generally known in the 
art. For instance, hyper-linking tools have been developed for making text and graphics 
available for interactive use, such as linking to pages within a website^r to other 
websites&akxng purchases or initiating other actions. A hnk is typically made us.ng 
text, icons, images or other objects appearing in a display^ access another text file, 

program^ media function ^ u uu u lII l L. a n " nn rr nnpr m d it ^ rh*^ 

Th k ljS n n int n nrti- -^rr ^» <»« o, t ^ rftmir^tmctiOTr 

iiessS9a rt^^ Based on current technology, hot 
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spots and hyper links are limited to preordained functions and are internally static, such 
that theya«^Si©p^arnrned or modified to perform a wide variety of functions. In 
addition, hot spots have not been widely adapted or incorporated into video files. As the 
applications employed and required on the Internet 4w^xpanoW&nd a iuj mmt thi 
■Ju^eWhe ability to&ontrol and change the response oFhot spots and hyperlinks on a 
websit&f/buld be well received, especially in connection with video. 

As noted, the use of hyperlinks and hotspots are known in the art, however current 
applications are static and do not address the problems noted above. For instance, U.S. 
Patent No. 5,918,012 discloses the hyperlinking of time-based data files and embedding 
movies into other file types. It does not disclose the use of hot spots, as contemplated by 
the instant invention, and does not load the data file at startup but rather consults it on £- 
every click. U.S. Patent No. 5,708,845 discloses a system for mapping hot spots in media 
content for interactive digital media program. This patent discloses data files being ^ 
separate from the video and Unking to additional types of data. However, it fails to 
15 disclose the ability to change the type of inforraatio^SwW spot links to, or having a hot 
spot that links to multiple databases or sites. U.S. Patent No. 5,539,871 discloses a 
method and system for accessing associated data sets in a multimedia environment in a ^ 
data processing system, associating data with elements in a multimedia presentation and ^? 
using graphical cues ^Lwdimti U lljunliiiL U.S. Patent No. 5,970,504 discloses a q 
20 moving image anchoring and hypermedia apparatus which estimates the movement of an ^ 
anchor based on the movement of the object with which the anchor is associated and time e£ 
intervals in which the hyperlink is active. 

The foregoing prior art fails to disclose hyperlink and hot spot technology that is 
flexible, adaptable for use in videos, platform independent, multi-tasked, and changeable 
25 and adaptable in functionality. Hyperlink and hot spot technology having these ^ 
specifications would be well received. Consequently, there exist a need for 
programmable hyperlinks anonot spots. 



BRIEF DESCRIPTION OF THE DRAWINGS 
Figs. 1 A-1C illustrate the system logic flow diagram of the preferred embodiment 

of the instant invention. ^ 
because of iVfcr«*g>ed kaudioid-lh, 2 

+he fcwd use^ ooi'M Have 
<>i(Me»j+. 
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Fig. 2 is an illustrative view of a representative screen display in accordance with c-£ 



the instant invention. 

DETAILED DESCRIPTION OF THE INVENTION 
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With reference to the drawings, Figs. IA-C to 2 disclose the preferred ^ ^ 

5 embodiment of the instant which is generally referenced by numeric character 10. The 2£ k. 

3 O 

instant invention 10 comprises an interactive software based system and device having *3 

" — ' -X> 

processor readable code stored on a tangible medium that can add, use, change, adapt and cr 
process hoi spots, such as hyperlinks, in video files and other types of files as well. The ^ 
instant invention 10 adds hot spots to video and provides a means for using and 
10 modifying the function of the hot spots. Thus, the hot spots may be programmed^ith J" 
multiple objects^Jtaet'Wy be activated^ deactivated through a menu bar or control 
buttons 93 that are provided in accordance with the invention. The software of the 
invention, hot spots^nd corresponding objects are platform independent and may be 
defined in one or more databases. The hot spots may be programmed with objects*. +0 be able +0 
15 perforrni^various functions^hile a user is residing in a video or other website location, (•} 
such as making a bid in a bidding or auction system 91 (as shown in Fig. 2), linking to 
another web page or URL address, linking to other videos, placing a digital telephonecall 
(as shown in Fig. 2), or transmitting or accessing other types of corrununicationfSind 
information. The invention 10 uses the video stream in a way that the objects within the 
20 video arc accessible and can be defined as working or idle hot spots. 

The invention incorporates HTML language or comparable languages for loading 
documents through a web browser. The HTML document loaded by the web browser 
contains tag^hat specify, among other things: 

7) s h*ve MuWpie <uoct(ows awd 

v 3 



software. 

The data file contains tags that can specify various functions, such as: 
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1 . The path to a Java applet containing the object code necessary to execute 

the claims specified in the patent; 

2. The path to the video file that the applet will play; and/or 

3. The path to a data file that contains variables used to create objects that 

contain the information needed to represent areas on the screen, called "hot spots", in ~ 



3 
CD 



\ whether the movie or video should only play onceor continue to loop; 

2. The URL of the web page to open when **^>bjecns clicked; 

3. A signature that uniquely identifies an item so that it can be added to a ^ 
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shopping cart when** objecris clicked; ^ ^ 

4. The URL of a movie to play when 4te objects clicked; 

5 . A signature that uniquely identifies an auctioned item such that a bid for it 
can be entered into a multicast bidding system when clicked; and/or 

6. A signature that uniquely identifies an item on the screen that once 
initiated a communication system/distal calling system is activated. 

20 The instant invention requires^ least one tag in the data file, and at least one of ^3 

the above noted steps. (2)-(6), 9hould be specified for defining the "hot spot's" 
functionality (defined through the mode control 1*?93). In accordance with the 
teachings of the instant invention, a "hot spot" can be programmed with more than one 

. ■ <a 4h<> M«**e conW bor ecus/ be e/p^ded 

25 The logic and operation of the invention is shown in Fig. 1. With reference to 

Fig. 1, a user powers up the computer, launches a web browser and loads an HTML 

wrthaVioW 1 * ctetfoi+i'oo in +ne 4 video 
iVf -rhe video 
Im -rhe video 
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document contamingV that pass parameters to a Java applet (12-18). The applet reads 
the data file, creates and initializes custom defined objects in accordance with the data 
file and registers areas on the screen (i.e. hot spots) using a geometric region obtained 
from the custom defined objects (20-24). The applet loads the movie and draws a menu ^ 
5 bar 93 at the top, bottom or other location in or near the video area 90 where the movie is |Z 
displayed and plays the movie (26-28). The applet***^ all hot spot^for 
yS^O0«73 a 0), which -Xwhil. the movie is playin^The 
software of the invention 10 continually monitors whether the screen cursor is over a hot '-jj 
spot (32). If the cursor is detected as not being over a hot spot, then the invention 10 ^ 
10 determines whether a control bar action has been activated (56). If the cursor is detected <g 
as being over a hot spot then it checks whether the current time position of the movie ^ 
playback is within the range specified by the custom defined object (34). If the answer is 
no, then the program 10 determines whether a conlrol bar action has been activated (56). 
If the time position is within the specified range, then the applet\i-lights the area 
,5 specified by the hot spot object (36). Next, the program of the invention determines 
whether the user has "clicked" the hot spot. If no, then the program. 10 goes on to 
determine whether a control bar action has been activated (56). If the user activates the 
hot spot (i.e. clicks it), then the program 10 determines the mode of the applet (40-52), as 
shown in Fig. IB. If in the shop mode, the applet adds the items specified by the custom 
20 defined object to the user's shopping cart (40-42). If the applet is in the entertain mode, 
then it opens another browser window, playing the movie located at the URL address 
obtained from the custom defined object in the corresponding hot spot (44-46). If the 
applet is tn the bid mode, then it enters a bid into the bidding system for the item «* 
^loadable cu*™ +°* 

a vfcuau cue (h^hl^ts, ,'l!uM.*aH~f, or shad.^ 

but- MOf "'I A + 9aMe * Me ' 

^ives a visual cue iK 
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Jrt im specified by the custom defined object (48-50). If the applet is in the link mode, 

then it opens a browser window using the URL obtained from the custom defined object 

•.Ll._L_l_.Lt (52-54). After determining the applet mode or lack thereof, the program 1 0 H, 

(D ® fcuttoMS/_xxr 
determines whether the user clicked m th Aontrol 93 . 

Regardless of how Ifae user or prog"™ 10 gets to the decision block for 
deterrnming whether the user has clicked in the control bar, the program 10 proceeds with 
said inquiry and several other inquires depending on the responses. For instance, if the 
program detennines that the user has not clicked in the control bar (56). then M 
determines whether the movie has reached the end (74). If no, the program 10 loops back ^. 



10 to determine whether the cursor is over a hot spot (32). If the movie is determined to 
have reached the end, then the program 10 checks the data file to see if the movie should 

continue looping (76). If yes, then the program 10 loops back and continues playing the ^ 

movie (28). If no, then the program stops (78). If the program has determined that the ^ 

user has in fact clicked in the control bar (56), then it checks to see whether the user has ^ 

15 selected the shop mode, entertain option, bid option or link option from the control bar 

(58-72). After the mode or option has been determined, the program checks to see if the e£ 
movie has reached the end, as described above (74-76) . 

The instant invention has been shown and described herein in what is considered ^ 

to be the most practical and preferred embodiment. It is recognized, however, that S 

20 departures may be made therefrom within the scope of the invention and that obvious ^ 

structural and/or functional modifications will occur to a person skilled in the art. ^ 

Q = or ac-*w<x+ed 
(5 s ) = node 




^4- 



Applicant or Patented Wakefield, Franz ~S 
Attorney's Docket No. 

^^^Tx^'J^M FOR cut- ATiwr.. USING AND ADAPTING WEBSTT E HOT SPOTS 
WttliriF.n STATEMENT rnFCLARATIOM CLAIMING SMALL EN TITY STATES 

m era i m c \ and incbw - inde pendent inventor u 

As a below named inventor, I hereby declare that 1 qualify as an independent inventor as defined in 37 CFR 0 
I 9(c) for purposes of paying reduced fees under §41 (a) and (b) of Title 35, United States Code, to the Patent — 
and Trademark Office with regard to the invention entitled METHOD ANP flYSTF,M FOR CREATING, 
TISING AND ADAPTING WF B SiTE HOT SPOTS described in 

[X] the specification filed herewith — ^ 
[] application serial no., filed ^ 
[] patent no. , issued (date) 13 

I have not assigned, granted, conveyed or licensed and am under no obligation under contract or law to assign, 5 
grant convey or license, any rights in the invention to any person who could not be classified as an independent 
inventor under 37 CFR 1 .9(c) if that person had made the invention, or to any concern which would not qualify 
as a small business concern under 37 CFR 1 .9(d) or a nonprofit organization under 37 CFR 1 .9(e). _j 

Each person, concern or organization to which I have assigned, granted, conveyed, or licensed or am under an j""* 
obligation under contract or law to assign, grant, convey, or license any rights in the invention as listed below: ^ 

[X] no such person, concern, or organization 

[] persons, concerns, or organizations listed below* <^ 

NOTE: Separate Verified Statements are required fiom each named person, concern, or organization having rights to the 
invention averring to their status as small entities. (37 CFR 1.27). ^— 

FULL NAME: _ fc- 

[] INDIVIDUAL [] SMALL BUSINESS CONCERN [] NONPROFIT ORGANIZATION ^ 

I acknowledge the duty to file, in this application or patent, notification of any change in status resulting in loss IT 

of entitlement to small entity status prior to paying, or at the time of paying, the earliest of the issue fee or any .v^ 
maintenance fee due after the date on which status as a small entity is no longer appropriate. (37 CFR 1 .28(b)) 

O 

I hereby declare that all statements made herein of my own knowledge are true and that all statements made on 

information and belief are believed to be true; and further that these statements were made with the knowledge • • 

that willful false statements and the like so made are punishable by fine or imprisonment, or both, under §1001 ^ 

of Title 18 of the United States Code, and that such willful false statements may jeopardize the validity of the o_ 

aatent issuing thereon, or any patent to which this verified statement is directed. <3-. 
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User powers on computer ^ ^ ^ 



User launches web browser 



User loads an HTML document 
(locally or via a network) containing 
tags that pass parameters to the 
ClickVideoShop™ Java applet 



The applet reads the data file 



The applet creates and initializes 
custom-defined objects based on the 
information in the data file 
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The applet registers areas on the screen 
(called "hot spots") using a geometric 
region obtained from the custom-defined 
objects. 
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The applet loads the movie 
and draws a menu bar at the 
top or bottom of the area 
where the movie is displayed 



1<o 



ClJCKVideoShoe™ 

THE NEXT GENERATION INTERACTIVE SOFTWARE 
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VIDEO AREA 




Mode StaroD f 
Distal Calling System 



Mode Control B 
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INVENTION SUMMARY 
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With The Internet Generation on the rise, and the explosion of the bandwidth 
bottleneck in a microwave society, it will be essential for the entertainment industry to 
add breadth and width to tomorrow's entertainment venues. In this "New Wave where ^ 
digital information superhighways are paved directly into consumers homes, offices, and _ 
everyday lives, it becomes crucial to map an entertainment network that gives control to 
the consumer by adding interactivity to the scope of "The Old Way of Doing Things. 3 
COOLTvNetwork.com has pushed the envelope in this arena to become the first g 
entertainment network to provide CLICKVideoShopping™ and the Internet's first 
CLICKVideoBay™. ^ 

What we propose, is a new method of doing business across networks (Intranets 
& Internets) which will be founded on the concept of using the location of digital 
symbols, and objects as hyperlinks in an audio/video source in collaboration with a mode 
control bar, and multicast windows to perpetuate business to business, business to s 
consumer, and consumer to consumer markets. ^ 

The invention uses an audio/video source as a conduit to provide on demand ^ 
access to secondary and related information. It is designed so it can be experienced on 
any computing platform. The invention uses a control bar in conjunction with hot 
spots" or regions in the video playback area delineated by outlines, shading or 
illumination as visual cues to alert the user that clicking (initiating) within the hot spot 
gives them access to additional information or functionalities. Hyperlinks are not ^ 
embedded in the audio/video data, like they are in text and picture data. To do so would O 
require re-editing the audio/video data to superimpose the various "hot spots onto the 
desired locations. The invention allows the video file to contain as many hot spot ^ 
definitions as deemed necessary. The information to define a "hot spot which includes 
its location (x, y coordinates) within the video playback area, the additional ^formation it 
references, its begin and end activation time, and added functionalities are specified in a 
data file which is loaded when the audio/video data is loaded, and controlled by a mode 
control bar. When the video reaches the end the data file also specifies whether or not 
playback of the video should start again at the beginning, load another video file, or open 
a functional window. 



The type, delivery, and action of the additional information, and functionalities 
are user-controlled by a mode control bar displayed as an attachment to the video 
playback area. Initiating the options (buttons) in the control bar can be accomplished 
with a computer pointing device like a "mouse," a touchscreen, a remote control, or a 
light pen ... etc and determines what action is taken and what mode the video file is 
placed in. The invention can support an indefinite number of modes. 



For example: 

1 . rurKVideoShop™ —where initiating a "hot spot" pauses the primary video source 
momentarily and adds the item to the user's digital shopping cart. 

2 Entertain --where initiating a "hot spot" pauses the primary video source and opens 
another related video file in a window attached to the original video area. 

3. Link --where initiating a "hot spot" opens another webpage or address in a window 
attached to the original video area. 

4. Bid —where initiating a "hot spot" opens and activates a multicast communication 
window, which is attached to the original video area, and starts a bidding or 
communication process. 

5 . COOLeCall —where initiating a "hot spot" opens and activates a dialpad/calling 
system which is attached to the original video area. 

The invention is designed so that the mode control bar is expandable to handle an 
unlimited number of functional modes. A "hot spot" is defined to support at least one of 
these modes, and can support more than one mode at a time if desired. The invention 
brings interactivity to various entertainment sources showcased on television, in movies, 
or in multimedia presentations; like commercials, sports, music, cartoons movies, and 
educational tools. The invention delivers a unique platform and methodology for 
communication and interactivity via network systems. It will facilitate digital 
communication in various markets (Online Auctions/Hubs, teleconferencing and digital 
phone calls) through the location of digital symbols/objects used as hyperlinks 
("hot spots") in an audio/video source in collaboration with a mode control bar, and 
multicast windows. 

It is to be understood that the invention is not to be limited to the disclosed embodiment, 
but on the contrary, is intended to cover various modifications and equivalent 
arrangements included within the spirit and scope of the appended claims. 
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NOTE: 

• AREA 1 and AREA 2 are multicast windows that are controlled by the mode control 
bar. The windows only appear when the video is placed in a particular mode (ex: 
BID, COOLeCall . . .etc,). 

• The shape of the Video Area, Multicast windows, and general layout of the 
entertainment area are subject to design change. It should be understood that the 
invention is not limited to the disclosed embodiment, but on the contrary is intended 
to cover various modifications and equivalent arrangements included within the 
spirit and scope of the appended claims. 
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CROSS REFERENCE TO RELATED APPLICATK 

STATEMENT REGARDING FEDERALLY SPONSORED 
RESEARCH OR DEVELOPMENT 

COPYRIGHT NOTICE 



A portion of the disclosure of this patent document contains material that is 
subject to copyright protection. The copyright owner has no objection to the facsimile 
reproduction by anyone of the patent document or patent disclosure as it appears in the 
Patent and Trademark Office patent file or records, but otherwise reserves all copyrights 
rights whatsoever. 

BACKGROUND OF THE INVENTION 

1. Field of the Invention 

This invention relates generally to website hot spots, and more particularly, to a 
program or software based tool for creating, using, modifying and/or adapting hot spots 
in web applications that run over the Internet. 

2. Description of the Background Art <^Gd Mrf&A"/ 

Interactive digital media and the use of hyper-linking tools to visit a designated 

location or perform a pre-defined function, such as hot spots, are generally known in the 

art. For instance, hyper-linking tools have been developed for making text and graphics 

available for interactive use, such as linking to pages wthin a website>or to other 

websites^making purchases or initiating other actions. ATpfW^ js^m'cally made using 

text, icons, images or other objects appearing in a display^to^cce sj another tex t file; • 

, _£*J — & KypercliKf-K^* 

programmer media funcaonj Vmwi a utter cliclui a iumum ovu a e oHCBpjnUmg h u t apot . 

-Thtg-ea oSeg afl lnteracUv e-iBe4ia »f«>gram-to pi ill j ip an o th er file or j>erfes^fun€tion. 

rnr r rrpnnriin g tn Ihrj jhjrrtC 'i ) st ri ng in th" h nt T n t Based on current technology, hot 
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spots and hyper ]in&s.are limited to preordained functions and are internally static, su ck. ~* 

ammwH nr modified to perform a wide variety offi uictipns. In <J> \ 

aldition,hoTspo5have not been widely adapted or incorporated gtd^^l^^^&j ^NCWd fl^ j 
arrolications employed and required on the Internet iiave-expandwbnd vsay auiu* Hie 

„ eiJv ue&ll will \m-A\U^<£)^ efftcMV wvutH-^^w* 1 * .... . . /t\ 

W 5 ^%!^^ n illm^^^' a>A chs *& e *» res P° nse offlhot 3110 ^ypertmks on a z£ 

websit^wou^be well received, especially in connection with video. . ^ 

■ As noted the use of hyperlinks and hotspots are known in the art, however current Ui 
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applications are static and do not address the problems noted above. For instance, U.S. 
Patent No. 5,918,012 discloses the hyperlinking of time-based data files and embedding 

movies into other file types. It does not disclose the use of hot spots, as contemplated by cr 

thd(^^^invention, and does not load the data file at startup but rather consults it on ^ 

every click. U.S. Patent No. 5,708,845 discloses a system for mapping hot spots in media £■£ 

content for interactive digital media program. This patent discloses data files being ^ 



separate from the video and linking to additional types of data. However, it fails to ^ 
15 disclose the ability to change the type of information & hot spot links to, or having a hot % . 

spot that links to multiple databases or sites. U.S. Patent No. 5,539,871 discloses a ^ 

■~ method and system for accessing associated data sets in a multimedia environment in a "^C 

^ S data processing system, '^^^^^^St tto^SSS^S^k 

L ifchig graphical cues to SgWl=g%erfek. U.S. Patent No. 5,970,504 discloses a select 
20 moving image anchoring and hypermedia apparatus which estimates the movement of an ^ Cjd|d itfgW 

anchor based on the movement of the object with which the anchor is associated and time J 

intervals in which the hyperlink is active. ^ ^ ^ T 

The foregoing prior art fails to disclose hyperlink and hot spot technology that is & 

flexible, adaptable for use in videos, platform independent, multi-tasked, and changeable 
25 and adaptable in functionality. Hyperlink and hot spot technology having these 

specifications would be well received. Consequently, there exist a need for 

programmable hyperlinks andf^iot spots. 

BRIEF DESCRIPTION OF THE DRAWINGS 

30 Figs. 1A-1C illustrate the system logic flow diagram of the preferred embodiment 

of the instant invention. 
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Fig. 2 is an illustrative view of a representative screen display in accordance with 

the instant invention. 

DETAILED DESCRIPTION OF THE INVENTION 

With reference to the drawings, Figs. 1A-C to 2 disclose the preferred 
5 embodiment of the instant which is generally referenced by numeric character 10. Th 
instant invention 10 comprises an i nteractive software based system and ^evicejhaving 
processor readable code stored on a tangible medium that can add, use, change, adapt and 
process hot spots, such as hyperlinks, in video files and other types of files as well. The 
instant invention 10 adds hot spots to video and provides a means for using and 
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10 modifying the function of the hot spots. Thus, the hot spots may be programmed ^ 
^ft multiple objects^iiBt|\may be activated .pf deactivated' trough a menu bar or control w 
buttons 93 that are provided in accordance with the invention. The software of the 
mventio^iot spot^nd corresponding objects are platform independent and may be ^2 
defined in one or more databases. (The hot spots may be programmed with objects fe? '-fo fee abl£ 
isH performii% various functions^hile a user is residing in a video or other website locatioi^ 

such as making a bid in a bidding or auction system 91 (as shown in Fig. 2), linking to ^ 
another web page or URL address, linking to other videos, placing a digital telephone^ ^ ^ ^ 
(as shown in Fig. 2), or transmitting or accessing other types of communicationl and 
information. The invention 1 0 uses the video stream in a way that the objects within the 
20 video are accessible and can be defined as working or idle hot spots. 

The invention incorporates HTML language or comparable languages for loading 
documents through a web browser. The HTML document loaded by the web browser ^ 
contains tags that specify, among other things: 

^ pi*)-** ^ ***** 

5T/S:d 08t793TSS0£T'OjL 'WO&d d9£:T0 0302-T-Nnf 



ir 



1. The path to aJava applefyohtainbig the object code necessary to execute 
the claims specified in the patent; 
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2. The path to the video file that the applet will play; and/or ^ 

5 

3. The path to a data file that contains variables used to create objects that 
contain the information needed to represent areas on the screen, called "hot spots", in 
software. 

The data file contains tags that can specify various functions, such as: ^ 

1 Whether the movie or video should only play once or continue to loop; ^> L^r^nrvj 

2. The URL of the web page to open when m» objects clicked; ot/rnw ^ 
3 A signature that uniquely identifies an item so that it can be added to a 

shopping cart when |fc objecfis cticked; ^{6^ 

15 4. The URL of a movie to play when ifife objects clicked; vq; 

dJ 

5. A signature that uniquely identifies an auctioned item such that a bid for it ^C 
can be entered into a multicast bidding system when clicked; and/or — / 

6. A signature that uniquely identifies an item on the screen that once g£ 

Tr- 
im tiated a communication system/digital calling system is activated. E-T 

W is wov Wwi+ed +o £ 
20 The instant invention requires/lat least one tag in the data file, and at least one ot 

cr 

the above noted steps, (2)-(6), should be specified for defining the "hot spot's" ° 

functionality (defined through the mode control bar 93). In accordance with the ^ 
teachings of the instant invention, a "hot spot" can be programmed with more than one 

25 The logic and operation of the invention is shown in Fig, 1. With reference to 

Fig. 1, a user powers up the computer, launches a web browser and loads an HTML 
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py ^ J/J*" 

§0 J document containingftags that pass parameters to i^va applet jl2-i8). The applet reads 

the data file, creates and initializes custom defined objects in accordance with the data O 
file and registers areas on the screen (i.e. hot spots) using a geometric region obtained ^> 
from the custom defined objects (20-24). The applet loads the movie and draws a menu 
5 bar 93 at the top, bottom or other location in or near the video area 90 where the movie is * ^OfO 0 

displayed and plays the movie (26-28). The applet fli#*ahts<°all hot spots for ^ m <#wiy J 
appgox imat o ly ton (10) -seeends- (30), which *m occuigsvhile the movie is playing^ The nC^ka 
software of the invention 10 continually monitors whether the screen cursor is over a hot 
spot (32). If the cursor is detected as not being over a hot spot, then the invention 10 
10 determines whether a control bar action has been activated (56). If the cursor is detected 
as being over a hot spot, then it checks whether the current time position of the movie 
playback is within the range specified by the custom defined object (34). If the answer is 



CP 



no } then the program 10 determines whether a control bar action has been activated (56). - 9 n\ 

If the time position is within the specified range; then the appletAhi-iight* the area jX 

MJ 

15 specified by the hot spot object (36). Next, the program of the invention determines ^ 

o 

whether the user has "clicked" the hot spot. If no, then the program 10 goes on to ^/ 
determine whether a control bar action has been activated (56). If the user activates the O" 
hot spot (i.e. clicks it), then the program 1 0 determines the mode of the applet (40-52), as ~ 
shown in Fig, IB. If in the shop mode, the applet adds the items specified by the custom ^ 



20 defined object to the user's shopping cart (40-42). If the applet is in the entertain mode, 
then it opens another browser window, playing the movie located at the URL address 
obtained from the custom defined object in the corresponding hot spot (44-46), If the 
applet is in the bid mode, then it enters a bid into the bidding system for the itemjad NT 



C3~ 

o 
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rspecified by the custom defined object (48-50). If the applet is in the link mode, 
then it opens a browser window using the URL obtained from the custom defined object 

~=r-=~-*--. , f 52 -54V After determining the applet mode or lapk thereof, the program 10 

determines whether the user clicked Sfl the A controlW93 . e& 
5 Regardless of how the user or program 10 gets to the decision block for 

detennining whether the user has clicked in the control bar, the program 10 proceeds with 
said inquiry and several other inquires depending on the responses. For instance, if the 
program determines that the user has not clicked in the control bar (56), then it 
determines whether the movie has reached the end (74). If no, the program 10 loops back 
io to determine whether the cursor is over a hot spot (32). If the movie vs determined to 

have reached the end, then the program 10 checks the data file to see if the movie should £ 
continue looping (76). If yes, then the program 10 loops back and continues playing the £g 
movie (28). If no, then the program stops (78). If the program has determined that the" 
user has in fact clicked in the control bar (56), then it checks to see whether the user has _ g 
15 selected the shop mode, entertain option, bid option or link option from the control bar 
(58-72). After the mode or option has been determined, the program checks to see if the 
movie has reached the end, as described above (74-76). 

The instant invention has been shown and described herein in what is considered 
to be the most practical and preferred embodiment. It is recognized, however, that 
20 departures may be made therefrom within the scope of the invention and that obvious 
structural and/or functional modifications will occur to a person skilled in the art. 
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Dear Mr. Wakefield: 

Please find enclosed the revised draft of your provisional patent apphcation noted above, includes 
2 ^specification and drawings. Please review the enclosed and provtde me with any final 
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I have also enclosed the Small Entity Claim form for paying reduced fees. Please : execute ^and 
return with a check for $75.00 made payable to the Assistant Commissioner of Patents for the 
provisional filing fee. 

Please contact me should you have any questions regarding the disclosure. 
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BOWEN & LHOTA, P.A. 
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"To promote the progress of science and usefui arts, by securing for limited times to author: and Mentors the exc.us.ve rights 
to their respective writings and discoveries." Const | tutJon , Article I. Section 8 
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COPYRIGHT NOTICE 

A portion of the disclosure of this patent document contains material that is 
subject to copyright protection. The copyright owner has no objection to the facsunile 
reproduction bv anvone of the patent document or patent disclosure as it appears in the 
Patent and Trademark Office patent file 01 records, but otherwise reserves all copyrights 
rights whatsoever. 

BACKGROUND OF THE INVENTION 

1. Field of the Invention 

This invention relates generally to website hot spots, and more particularly, to a 
program or software based tool for creating, using, modifying and/or adapting hot spots 
in web applications that run over the Internet. 

2. Description of the Background Art 

Interactive digital media and the use of hyper-lmking tools to visit a designated 
location or perform a pre-defined function, such as hot spots, are generally known in the 
art. For instance, hyper-linking tools have been developed for making text and graphics 
available for interactive use, such as linking to pages within a website or to other 
websites, making purchases or initiating other actions. A link is typically made using 
text, icons, images or other objects appearing in a display to access another text file, 
program or media function. Based on current technology, hot spots and hyper links are 
limited to preordained functions and are internally static, such that they have not been 
programmed or modified to perform a wide variety of functions. In addition, hot spots 

I 
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have not been widely adapted or incorporated into video files. As the applications 
employed on the Internet fail to adequately address the foregoing issues, the instant 
invention gives the end user the ability to effectively and efficiently control and change 
the response of multi-functional hot spots and hyperlinks on a website. Consequently, 

5 this invention would be well received, especially in connection with video. ^ 
As noted, the use of hyperlinks and hotspots are known in the art, however current o 
applications are static and do not address the problems noted above. For instance, U.S. ^ 
Patent No. 5,918,012 discloses the hyperlinking of time-based data files and embedding 
mov ies into other file types. It does not disclose the use of hot spots, as contemplated by 

,0 the instant invention, and does not load the data file at startup but rather consults it on 



every click. U.S. Patent No. 5,708,845 discloses a system for mapping hot spots in media _ 
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content for interactive digital media program. This patent discloses data files being 
separate from the video and linking to additional types of data. However, it fails to g 
disclose the ability to change the type of information each hot spot links to, or having a ^ 
H hot spot that links to multiple databases or sites. U.S. Patent No. 5,539,871 discloses a -g 
method and system for accessing associated data sets in a multimedu environment in a ^ 
data processing system and associating data with elements in a multimedia presentation. ^ 
The user may elect to have the associated data set presented by selecting the additional 3 
graphic element associated with the animated element. U.S. Patent No. 5,970,504 ^ 
20 discloses a moving image anchoring and hypermedia apparatus which estimates the ^ 
movement of an anchor based on the movement of the object with which the anchor is ^ 
associated and time intervals in which the hyperlink is active. 

The foregoing prior art fails to disclose hyperlink and hot spot technology that is 
flexible, adaptable for use in videos, platform independent, multi-tasked, and changeable 
25 and adaptable in functionality. Hyperlink and hot spot technology having these 
specifications would be well received. Consequently, there exist a need for 
programmable hyperlinks and multi-functional hot spots. 
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BRIEF DESCRIPTION OF THE DRAWINGS 

Figs. 1 A-1C illustrate the system logic flow diagram of the preferred embodiment 

of the instant invention. ^ 

s Fig. 2 is an illustrative view of a representative screen display in accordance with ° 

<r<l 

the instant invention. ro 
DETAILED DESCRIPTION OF THE INVENTION 

With reference to the drawings, Figs. IA-C to 2 disclose the preferred -j- 

embodiment of the instant which is generally referenced by numeric character 10. The ^ 

10 instant invention 10 comprises an interactive software based system and device having g 
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processor readable code stored on a tangible medium that can add, use, change, adapt and 
process hot spots, such as hyperlinks, in video files and other types of files as well. The 
instant invention 10 adds hot spots to video and provides a means for using and 
modifying me function of the hot spots. Thus, the hot spots may be programmed with U£ 
15 multiple objects to have multiple functions and may be activated or deactivated through a 

menu bar or control buttons 93 that are provided in accordance with the invention. The ^ 
software of the invention, hot spots and corresponding objects are platform independent t> 
and may be defined in one or more databases. The hot spots may be programmed with ^ 
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objects to be able to perform various functions while a user is residing in a video or other 
20 website location; such as making a bid in a bidding or auction system 91 (as shown in 

Fig. 2), linking to another web page or URL address, Unking to other videos, placing a g 
digital telephone call (as shown in Fig. 2), or transmitting or accessing other types of 
communications, systems (e-mail, etc.) and information. The invention 10 uses the video 



3 



stream in a way that the objects within the video are accessible and can be defined as 

working or idle hot spots. 

The invention incorporates HTML language or comparable languages for loading 
documents through a web browser. The HTML document loaded by the web browser 
contains a downloadable custom plug-in(s) that implements an algorithm, and/or tags that 
specify, among other things: 

1 . The path to a Java applet containing the object code necessary to execute 
the claims specified in the patent; 

2 . The path to the video file that the applet will play; and/or 

3. The path to a data file that contains variables used to create objects that 
contain the information needed to represent areas on the screen, called "hot spots", in 
software. 

The data file contains tags that can specify various functions, such as: 

1 . Whether the movie or video should only play once or continue to loop; 

2 The URL of the web page to open when an object with a hot spot 

definition in the video is clicked; 

3. A signature that uniquely identifies an item so that it can be added to a 

shopping cart when an object in the video is clicked; 

4. The URL of a movie to play when an object in the video is clicked; 

5. A signature that uniquely identifies an auctioned item such that a bid for it 
can be entered into a multicast bidding system when clicked; and/or 

6. A signature that uniquely identifies an item on the screen that once 
initiated a communication system/digital calling system is activated. 



The instant invention requires, but is not limited to, at least one tag in the data 
file, and at least one of the above noted steps, (2)-(6), should be specified for defining the 
"hot spot's" functionality (defined through the mode control buttons/bar 93). In 
accordance with the teachings of the instant invention, a "hot spot" can be programmed ^ 
5 with more than one definition or functionality, and the mode control bar can be expanded 

to an indefinite number of mode control buttons. O 
The logic and operation of the invention is shown in Fig. 1. With reference to ^ 
Fig. 1, a user powers up the computer, launches a web browser and loads an HTML 
document containing a downloadable custom plug-in(s) that implements an algorithm 
10 and/or tags that pass parameters to a Java applet (12-18). It is important to note that a 
downloadable custom plug-in(s) may be used to implement an algorithm to perform the 
same tasks, instead of a Java applet. Consistent therewith, the applet reads the data file, 
creates and initializes custom defined objects in accordance with the data file and 
registers areas on the screen (i.e. hot spots) using a geometric region obtained from the 
15 custom defined objects (20-24). The applet loads the movie and draws a menu bar 93 at U. 
the top, bottom or other location in or near the video area 90 where the movie is ^ 
displayed and plays the movie (26-28). The applet gives a visual cue (highlights, 
illumination, or shading) for all hot spots for a particular time interval, such as ten (10) 
seconds (30), which occurs while the movie is playing, but not necessarily all at the same 
20 time. The software of the invention 10 continually monitors whether the screen cursor is 

over a hot spot (32). If the cursor is detected as not being over a hot spot, then the ^ 
invention 10 determines whether a control bar action has been activated (56). If the 

~2. 

cursor is detected as being over a hot spot, then it checks whether the current time Q 
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position of the movie playback is within the range specified by the custom defined object 
(34). If the answer is no, then the program 10 determines whether a control bar action has 
been activated (56). If the time position is within the specified range, then the applet 
gives a visual cue in the area specified by the hot spot object (36). Next, the program of 
5 the invention determines whether the user has "clicked" the hot spot. If no, then the 
program 10 goes on to determine whether a control bar action has been activated (56). If 
the user activates the hot spot (i.e. clicks it), then the program 10 determines the mode of 
the applet (40-52), as shown in Fig. IB. If in the shop mode, the applet adds the items ^ 
specified by the custom defined object to the user's shopping cart (40-42). If the applet is 
10 in the entertain mode, then it opens another browser window, playing the movie located 
at the URL address obtained from the custom defined object in the corresponding hot 
spot (44-46). If the applet is in the bid mode, then it enters a bid into the bidding system 
for the item specified by the custom defined object (48-50). If the applet is in the link * 
mode, then it opens a browser window using the URL obtained from the custom defined 
15 object (52-54). After determining the applet mode or lack thereof, the program 10 ^ 
determines whether the user clicked or activated the mode or control buttons/bar 93 . U_ 
Regardless of how the user or program 10 gets to the decision block for ^ 
determining whether the user has clicked in the control bar, the program 10 proceeds with 
said inquiry and several other inquires depending on the responses. For instance, if the 
20 program determines that the user has not clicked in the control bar (56), then it g£ 
determines whether the movie has reached the end (74). If no, the program 10 loops back 
to determine whether the cursor is over a hot spot (32). If the movie is determined to ^ 
have reached the end, then the program 10 checks the data file to see if the movie should O 



cr 

o 



3 



ul 
H 
u_ 

Hi 

ic 
< 

2 



■2 

CL. 
< 



continue looping (76). If yes, then the program 10 loops back and continues playing the Ti- 
ll. 

movie (28). If no, then the program stops (78). If me program has determined that the O 
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user has in fact clicked in the control bar (56), then it checks to see whether the user has 
selected the shop mode, entertain option, bid option or link option from the control bar 

5 (58-72). After the mode or option has been determined, the program checks to see if the 

movie has reached the end, as described above (74-76). j^. 

The instant invention has been shown and described herein in what is considered 7 
to be the most practical and preferred embodiment. It is recognized, however, that -J 
departures may be made therefrom within the scope of the invention and that obvious CD 

10 structural and/or functional modifications will occur to a person skilled in the art. 

U2 

LL 
111 
iC 

<c 
Q, 

cr 

or 
O 



7 





START 









10 



User powers on 
computer 



i 



If 



User launches web 
browser 



i 



User loads an HTML 
document (locally or via a 
network) containing tags thai 

pass parameters to the 
ClickVideoShop ,M Java applet 



it 



The applet reads the data file 



i 



20 



The applet creates and initializes 
custom-defined objects based on 
the information in the data file 



22 



The applet registers areas on the 
screen (called "hot spots") using a 
geometric region obtained from the 
custom»defined objects. 



i 



14 



The applet loads the movie 
and draws a menu bar at the 
top or bottom of the area 
where the mo vie is displayed 



26 



cr 
o 



o 
2 



csr 



s 



04/14/00 14:20 93Q551264SG 



CES 



0003 





Yes 



The applet is put imo 
"Shop* mode 





Hespffctisputistc 



The applet is pul into 



O 




Ike applet u put i 



STOP 



04/14/00 14:31 S305S126480 



CES 



n TCK VideoShop™ 

THE NEXT GENERATION INTERACTIVE SOFTWARE 



cr 

U. 

o 



VIDEO AREA 



o 




CD 



6 

H 

Ui 
cc. 

2 



Mode Scroll 1V 
Digital Calling System 



Multicast 



fl(r. 2 



Mode Control Button/^ Commnnfcation ^ 
' Window 

S" 

• * 



NOTE: 

. AREA 1 and AREA 2 are multkart wlndowi that are controlled by the mode control 
tenThewindow. only appear when the video is placed in a particular mode («. 
BED, COOLeCall . . .etc,). 

. The «hape of the Video Area, Multicast windows, S«ner*l ^^"filiat the 
e^rtalnment area are tubjeet to design change. It should b <»"*2^ 
Ewatfon Is not limited to the dlKlwed embodiment, but on th ►■^E^JSJ -- 
SwS varioui modifications and equivalent arrangements induded within the 
spirit and icope of the appended claims. 



Applicant or Patentee: Wakefield, Franz A. 
Attorney's Docket No.: 1212X101 
Serial No. or Patent No.: TBD 

For METHOD AND SYSTEM FOR CREATING. USING AND ADA PTING WEBSITE HOT SPOTS 

VERIFIED STATEMENT (DECLARATION! CLA IMING SMALL ENTITY STATUS (j- 
(37 CFR 1.9fcl and 1.27(b)) - IND EPENDENT INVENTOR ifc- 

As a below named inventor, I hereby declare that I qualify as an independent inventor as defined in 3? CFR ^ 
i 9(c) for purposes of paving reduced fees under §4!(a) and (b) of Title 35, United States Code, to the Patent 
and Trademark Office withregard to the invention entitled METHOD AN D SYSTEM FOR CREATING, ^ 
USING AND ADAPTING WEBSITE HOT SPOTS described in 
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1 have not assigned, granted, conveyed or licensed and am under no obligation under contract or law to assign, 
grant, convey or license, any rights in the invention to any person who could not be classified as an independent 

inventor under 37 CFR 1 .9(c) if that person had made the invention, or to any concern which would not qualify ^ 
as a small business concern under 37 CFR 1 .9(d) or a nonprofit organization under 37 CFR 1.9(e). 

Each person, concern or organization to which 1 have assigned, granted, conveyed, or licensed or am under an 5 
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invention averring to their satus as small entities. (37 CFR 1.27). j 

FULL NAME: ry 

[} INDIVIDUAL [] SMALL BUSINESS CONCERN [J NONPROFIT ORGANIZATION ^ 

I acknowledge the duty to file, in this application or patent, notification of any change in status resulting in loss 
of entitlement to small entity status prior to paying, or at the time of paying, the earliest of the issue fee or any 

maintenance fee due after the date on which status as a small entity is no longer appropriate. (37 CFR 1 .28(b)) ^ 
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that willful false statements and the like so made are punishable by fine or imprisonment, or both, under §1001 
of Title 18 of the United States Code, and that such willful false statements may jeopardize the validity of the 
application, any patent issuing thereon, or any patent to which this verified statement is directed. 
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FBDER JOMMUNICATIONS COMMISSION 
WASHINGTON, D.C. 20554 



Digital Television Consumer Information 
November 1998 

The arrival of digital television (*DTV) this fail promises to be one of ^ L 

the most significant developments in television technology since the advent Q 
of color television in the 1950' s. DTV has the capability to provide 

clearer and sharper, cinema-like pictures as well as multi-channel, ^ 

CD -quality sound* It canprovide new uses such aa multiple video programs 

or other services on a single television channel, including data services ~. ^fr* - 

The use or brv technology will also allow television to enter the digital" ^ Z% 

world of the personal computer and the Internets - ~ " * ^ 

As with any tnajcr technology change, it will be important for consumers tc — - 

understand the capabilities of new equipment in order to make purchase ^ 

decisions. The new digital television sets will have many new features and ^ 

technical characteristics thar will vary somewhat between different models CtZ 

and manufacturers. In addition, special features may be needed when using ^ 
DTV sets to receive programs from cable, direct satellite, or other video 

service providers. ^ 

Ul 

This buiLetin has been prepared to provide consumers with information on VT~ 

the new DTV technology, its upcoming deployment, and the capabilities and iT7 

features that are expected to be available" in the new DTV sets. We will \Z 

release periodic updates to this bulletin to help consumers keep up with <3 

digital television developments such as improvements in the compatibility O 
between the digital programming and equipment used by broadcasters and 
cable operators* 

(37 

1. Why change today 's TV system to DTV? 

Today's television system has served the American public well for almost J^T 
three generations. Over the years, additional features and functions, such 
as color, stereo sound, remote control, cable channels, closed c aptioning^ 
ana parental control teatures ware developed. Even with these improvements, 

TV setsjaecame less expensive and more affordable^ — J$3J" 



How ever, today's television syste m^ is now showing its age. A transition to 

digital is occurring in all media^teennoiogies. Direct broadcast satellite J qL 
providers, for example, have offered digital service since their inception. ~ 
In contrast, the shortcomings of the 50-year-old analog technology used by 
broadcasters — such as limited resolution and color rendition as well as 
problems with "ghosts" and interference from other radio sources ~ have 
become increasingly apparent as consumer TV sets have become larger and 
more technologically advanced. 

Therefore, at the request of the television broadcast industry, the FCC 
sponsored an effort to investigate the possibility of significantly 
improving the technical quality of today's television system. 

More tha n 10 years ago, scientists and engineers^ in the broadcast f cable, 
and consumer electronics industries and Ln government u nrlfH ~ n ffr 
development of this new television system. Many different approaches were 
developed and tested. Today's DTV system represents the culmination of this 
wor*. DTV eventually wilL replace today's analog television service. After 
a transition period that allows stations to construct DTV transmission 
facilities and consumers gradually tc replace their TV sets, broadcasts 



using the existing analog .evision system wi ll cease and al ;a£ 
broadcast television service will be provided "with the new DTV S yst 

2. What is DTV? 



DTV is a new "over-the-air" d igital television syst em that will be used by 
the nearly (1600 local broadcast television stations)in the United St ates. 
The DTV standard is oasea on the Advanced Television System Co mmitted IATSC\ 
standard A/53^ (For more details on this standAr^ ^ -ioit -ho " 

ATSC web site at httpi //www. at sc. org/ . ) 

The DT\ r standard is a very flexible television system that will allow 
broadcasters to provide new and higher quality services. First, dto «m 
permit tr ansmission of television programming in new wid e screen, h igh 
resolution formats k nown as hign definition telev^ jpn f HflTV K ^ln""5ddition # 
tne new DTv television system allows transmissions in standard definition 

television (SDTV) formats that provide picture resolution similar to 

existing television service . Both the HDTV and SDTV formats will have 
significantly better color rendition tha n the mating analog te levision 
system, tne dtv system also will allow broadcasters to trans mit multiple 
programs gimultaneo.usly^ using a single television channel, rfr stationeiwill, 
aepenaing on the type and source of programming, be ableTo trans mit 1 
multiple SDTV programs or in some cases two HDTV pro grams. DTV also will 
provide improved audio quality, similar to that ot compact discs, witfup" 
to five channels of sound per program. 



jl^ The new Bvstem will alpn mmnnrt HpTivpry nf r Hqital data servicaR 
7T simultaneously with television and audio programming . Using this data 

transmission capability, it will be possible for broadcast stations to send 
publication s (such as a local "electronic newspaper"), program schedules, 
computer software , information requested about specific prod ucts r"or~ — ' 
virtually any other" type of information , at the same time thltTtheytran amit 
regular television programming . The DTV system also provides the 
flexibility to support the introduction of new services in the future . a e 
technolog y and viewer interests continue to develop . 

3. How does DTV provide these improvements? 

With DTV, television pictures, sound, and new data services will be trans- 
mitted digitally, rather than as an anairvy «jgn*^ The increased 
capabilities and new services a± M'v are made possible through i-h Q » aa n f 




digital compre9aion techniques that allow "more information to be transmitted 
1Ii rne aame amount o f apectrum u sed bv an g^aHnr, <-« iay^nn ^nwi . vh~ 

|19.44 Wbns^lf This compares wit h da€a rates of today's t»l gp t^n a 



| between approximately 28 and 56 Kbps.~| 



4, How will DTV be provided by broadcasters during the transition? 

Television stations will operate two channels during the transition: an 
existing analog channel as well as a new DTV channel. The analog channel 
will allow consumers to continue to use their current TV sets to receive 
traditional analog programming during the transition. The DTV channel will 
allow consumers to receive new and improved services with new bTV sets or i ^A-ul- 

with special converter boxes that will allow some DTV programs and serv ices ' JsW K 
to be viewed on existing analog sets. Rouahlv 1/2 Q f thp w^.^u^^ 
should be able to receive DTV service by the end of 1999, and everyone else 
will have access by 2002 (more information on this schedule is provided 
below). At the end of the transition ~ which is currently scheduled for 
2006 stations will relinquish one of their two channels as thev cease 



analog service and make f <hango to all-DTV service* The t ' ation 
schedule is subject to pet— die review by the FCC and can be emended 
beyond 2006 if certain conditions relating to the number of consumers who 
can receive DTV signals are not met* 

|* 5. When will broadcasters begin providing DTV service? 

Local broadcasters will be initiating DTV service at different times. A 
station may begin DTV service as soon as it has received its FCC permit and 
is ready with equipment and or her necessary preparations* The FCC has 
established a schedule by which broadcasters must begin DTV service (absent 
extenuating circumstances that may affect individual stations). This 
schedule requires that stations affiliated with the top four networks (ABC, 
CBS, FOX, and NBC) in the 10 largest markets begin service by May 1, 1999.' 
Stations affiliated with these networks in markets 11-30 must begin' service 
by November 1, 1999* All commercial stations must begin DTV service by 
May 1, 2002, and all noncommercial educational stations must start by 
May 1, 2003. More than 100 stations are on lthe air now with DTV service* 

6. Will DTV operate for the same hours and reach as far as existing local 
TV service? 



TV stations generally will be required to operate their DTV service on rhe 
same schedule as their existing service. Most stations' DTV service will 
reach at least as far as their existing service* However, some stations may 
operate initially with lower power transmitters, which may cause DTV servici 
in these individual cases to not reach as far as existing TV coverage, you 
can contact your local TV station to see if its DTV service will be 
available where you live. Specifically, you may want to ask your local 
broadcaster whether its DTV signal is strong enough to cover its entire 
analog service area* If it is not, you may want to ask your broadcaster 
whether your neighborhood is within the station's initial DTV coverage area 
and when the broadcaster plans to extend its DTV signal coverage. 

7. Do I need a new TV set to receive DTV? 



In general, to enjoy the full benefits of DTV such as wide screen, higher 
resolution pictures you will need to purchase a new DTV set. Existing 
television sets will not be able to display DTV signals > However, it is 
expected that less expensive converter boxes will be available that will 
allow you to watch DTV programming in standard definition format on an 
existing TV set. T hese boxes will receive DTV signals and convert them 

to the tran ^issioiTsytjLyiH U^ed by exi sting cafc^ ^p^..^ ^.-^ 

through these converter boxes should be clear of th~«g Kosts, " "and otKer 

interference that are c h aracteristic of today's analog TV service in some^" 

areas, rnese co nvegt gr" fl6xes also will al low any new M'V programs 

(^ e., ^iUgi'aitm ItrsTTare not also available via tradit io nal analog s ervice 

during tne transition) to oe displayed on existing TV sets. — However, 1 

because most existing TV sets were not designed to" display 4 high resolutio n 
pictures, converter boxes will not be able to provide rhe hi gher HDTV * 
Picture cnialitv that: n be available on new dtv setsT Also, it LiT^ 
possible that seme new DTV sets may be marketed thaf-will not be able to 
display all DTV formats. For. example, some DTV sets may not be able to 
display HDTV signals at their full resolution potential' or some sets may 
not have the new wider screen size. Consumers shr^iir; * e aware of these 

format differences in selec ting DTV sets and should ask elect ronic 

retailers to fully explain the capabilities of new DTV equipment. ^ 



6. Will r.he new DTV sets be expensive? 



uusc as color sets v^re e osive when they were first introd- 3 in the 
mid-1950 's, the new DTV s, , will be expensive at first. Hpwi r, 
manufacturers have indicated fchaf. they expect prices to fflT"5SS*tim. ftg 
noTSd ahft W . nntiinmere also w in have the option of ob taining a conve rter 
box that ad apts an e xisting set to digital service ! — The price of these — 
boxes is expected to drop significantly during the transition to full DTV 
service . 

9. Do I need an outside antenna to receive DTV? is the antenna I use for w 
existing TV reception good enough? ~. 

DTV is intended to work with an outside TV antenna (as is today's analog TV 

service). If you have an outside antenna and it provides acceptable TV 

reception now on TOP channels (i.e., channels 14-69), it should also work 

for DTV. also, if your indoor antenna is capable of receiving uhf 

television service now, you may also be able to receive DTV service with 

that antenna. Indoor DTV reception is affected by a number of factors that _1_ 

vary depending on local conditions. Many retailers carrying DTV equipment 21 

have information about local reception conditions. In addition, some tZ 

retailers are providing technical assistance to customers currently C~£> 

purchasing DTV equipment, including in some cases visits to the home to 

assist with reception issues. You may want to advise your retailer whether ^ 
you plan to use an indoor or outdoor antenna and ask whether technical ^ 
assistance is available. C£ 



10. 



Will I be able to receive existing TV programming on my DTV set? 



Yes, digital television sets available during the transition will be fully 
compatible with traditional analog TV programming. These new digital seta 
will have the capability to receive new DTV programming and will also be 
able to receive all the programming you receive today on your traditional 
set. This means that new DTV sets will be able to display all of the 
programming available today from broadcasters, cable operators, satellite 
TV services, other video service providers, and pre-recorded sources. So 
if you buy a new digital set, you will not lose the ability to get any of 
the programs you now receive on your current set. you should know, however, 
that depending on your cable operator's plans for carrying DTV signals 
(see below), you may need an antenna to receive broadcast DTV programming. 
To watch both antenna-received programming as well as programming from 
other soucrcee such as cable or satellite, you may need extra equipment 
(such as an input selector or "A/a*' switch). 

11. Will cable systems carry local DTV signals? 

TjLe FCC does not current ly require cable systems to carry DTV signals. The 

FCC_is, however, considering whether to impose such requi rements* 

Nevertheless, some cable operators have indicated that rhey-m3y-fcarry the 
DTV programming of local broadcast stations. If these signals are carried 
in their original DTV format, no additional equipment will be needed to 
receive them on DTV sets. Some cable systems may, however, convert DTV 
programming to different digital formats and/or may carry DTV signale at 
lower resolutions than the original broadcast signal. In such c ases, 
special cable "set-t op" boxes may be needed to re ceive DrvT Consumers 
should consult with their local cable operator about its ^lans for providing 
the DTV programming of local television stations. Because cable operator 
plans vary from market to market, consumers seeking additional information 
may want tc pose the following questions to local cable providers: 

* Will your cable system carry local digital broadcast channels when they 
become available in this market? 



* Can I buy the new cable x from a retail outlet, or must i'~ 9 provided 
by the cable company? 

* If I need a new cable box, how will it affect the features cf my new DTV ^ 
set? For example, will I be able to use picture-in-picture features? ^ 
Can I use the on-screen program guide that is included in my new DTV set? O 

12. Some cable systems are offering digital services* Does this mean that ^ 
these cable 3ystems will provide DTV signals just like broadcasters? 

Not necessarily. Many cable systems are now offering digital service. 

However, these digital systems generally are intended to allow cable 

systems to provide more channels and other services, such as access to the 

Internet. Special digital set -top boxes are needed to convert digital - 

cable signals for display on existing TVs. Also, cable systems use 5. 

different digital standards than the DTV standard used by broadcasters and 

current DTV sets, so digital cable services currently cannot be directly 

received by DTV sets. Theref ^ro. -ii^t-. as i6 the case with many ftviptHr:n tvq. 

a special digital ggt-.-t^p hov wil l be needed to receive digital cab)s ZX 

gprvirpg nn a ne w DTV 9et. Consumers should be aware that there may be' 

additional charges for digital cable services and that 3pecial set-top £j 
boxes are needed to receive them* The FCC, with encouragement of the cable UJ 
industry and consumer electronics manufacturers ar e working together to try 
to develop standa rds to facilitate' compatibility between DTV sets and " — ^ 
digital c able service, rnis eventually may permit DTV sets to rece ive 

cable service Tincluding digital service) without the need for special * ' 

converter boxes. 

& 

13. Will there be any HDTV cable programming available? L 

tr- 
ies. Some cable programmers are now offering high definition versions of 

"premium" content such as movies and live sporting event 3 and a few cable. Q=> 
systems are carrying that programming. If you are considering the purchase 
of a DTV set, you should know that you initially may not be able to receive q 
premium cable channels in high definition formats because copyright 

agreements have not been completed. Specifically, certain kinds of premium ^ 
conrent generally may not be available in HDTV formats until methods for ^ 
preventing the making of unauthorized copies become finalized. Work on *p 
these 'copy protection" solutions is underway but is nor yet complete. < ^ 
You therefore may wish to ask your local cable operator to describe its 
plans for offering high definition cable channels. Specific questions 
you may want to ask include: 

* Is your cable system planning to offer any digital cable programming? 
If so f what programming will be in HDTV formats? 

* Will my new DTV set be able to receive HDTV cable programming when it 
becomes available? 



* If not, can my new DTV set be upgraded with new capabilities or special 
equipment to receive HOT 1 / cafcle programming when it become available? 



14. Will I be able to receive satellite TV services, including new HDTV 
programming, on ray DTV set? 

Yes. Several satellite TV program providers (generally the same as those 
providing HDTV programming for cable systems) are now supplying plans to 
supply, hight definition digital programming to DTV sets. New set-top 
satellite receivers and slightly larger dishes generally are needed to 
receive -chis programming. You may wish to ask your satellite TV provider 
about its plans for providing DTV programming, including any plans for 
providing high definition programming. 

15. Where can I get more information about any of these questions and issues? 

For more information on these topics, you can e-mail questions' to the FCC's 
Office of Engineering and Technology at oetinfo@f cc*gov> Also, as riifl<*npgoA 
above, you should contact your local television station, cabl^ prnYi^ Qy i 
satellite service provider, and consumer electronics retailer to learn more 
about specific issues. The FCC ^ ^ n p^rin * onal consumer 

bulletins in the fu ture to keep consumers informed as the DTV transition 
progresses. 



Samsung puts hard drive in a mobile 



Graeme Wearden 
ZDNet UK 

September 07, 2004, 09:35 BST 

Tell us your 
opinion 

The 'world's first' mobile phone with a built-in hard drive has been unveiled. Would it 
push the iPod out of your pocket? 

The convergence of mobile phones and other portable devices shuffled another step 
forward on Monday when Samsung launched a handset that contained a 1.5GB hard drive 
with a one-inch diameter. 

Samsung has claimed that the 
SPH-V5400, which was launched 
in Japan, is the first mobile phone 
to include a hard drive. Users will 
be able to store a wide range of 
different media types on it, 
including digital music files and 
photos. 

With an estimated retail price of 
$800, according to the IDG News 
Service, the SPG-V5400 is a 
relatively expensive way of buying 
storage capacity. 

But as the device will be able to 
store over 350 MP3s recorded at 
128 bits per second, it could serve 
as a passable substitute to an iPod 

- if there was also music-playing software on the phone, that is. 

The SPG-V5400 also has two LCD screens - a main screen of 320 by 240 pixels, and a 
secondary screen of 128 by 128. Over recent years the tech industry has been debating 
whether mobile phones or PDAs would end up dominating the handheld computer sector. 
The battle appeared to have swung in favour of the new range of smartphones that have 
been hitting the market, but manufacturers have been struggling to squeeze enough 
memory into the handsets. Hard drive manufacturers are constantly competing to squeeze 
more capacity into the same form factor - last month, Toshiba announced it had created a 
1.8-inch drive with a capacity of 60GB. There is also a big push to create smaller drives, 
below the one-inch mark, at a price that's viable for commercial deployment. 

APP18 & REC3 
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Video Coming to Mobile Phones 

By Mike Langberg U_ 
06/28/04 12:15 PMPT O 



In the United States, video messaging got started in March 2003 with T-Mobile. The 
company now offers two phones capable of shooting 10-second video clips: the Nokia 
3660 at $149 and the Nokia 6600 at $299, both prices requiring a one-year contract. 



▼ advertisement 

Older PCs may be more vulnerable to viruses. Don't get caught with your guard down. " 
Upgrade to a new HP Business Desktop dc 5000 featuring the Intel® Pentium® 4 r5 
Processor with HT Technology today. And see how HP client management software can ^ 
protect your IT environment. Get upgrade information today . 



"In the future, everybody will be famous for 15 minutes," goes the legendary quote from 
1960s artist and self-promoter Andy Warhol. 
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We're now living in the future, and it seems everybody will indeed get 
to be on camera for 15 seconds, if not 15 minutes, thanks to a new 
generation of mobile phones that shoot short video clips as well as — , 
take still pictures. 

By year-end, the five biggest wireless carriers — AT&T (NYSE: T) ^Wireless, Cingular 

^Wireless, Sprint PCS (NYSE: PCS) \ T-Mobile °Wd Verizon Wireless ~ will all 

offer video recording and messaging. ^ 

Yes, this is scary in a way. We're just figuring out that tiny phones can g- 
snap unwelcome pictures in locker rooms, and suddenly we've also got 

to also worry about being surreptitiously captured in full-motion video £ 

and sound. §- 
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I've just finished testing what Sprint PCS calls "video mail" with a 
Samsung ^\/M-A680 phone and I'm going to deliver a split decision. 



On the one hand, the quality of current mobile phone video is terrible. Motion is jerky 
and blurry, colors are faded and the image is tiny. Sprint PCS also charges too much ~ $5 
a month — for the privilege of transmitting the video clips. 

On the other hand, making short videos is a hoot, despite the privacy 
risks. I shot an 11-second masterpiece of my 3-year-old daughter Sara, 
who's just starting to remember entire songs, finishing up "Row, Row 
Your Boat" with the line, "Life is but a stream." 

Either way, whatever I think probably doesn't matter much. Any mobile phone with a still 
camera can be redesigned to also shoot video, just by adding a little bit more software, 
processing power and memory. And almost all mobile phones are likely to have cameras 
within a year or two. 

Beyond Voice 

Wireless carriers also are eager to find new ways to make money beyond voice calls, so 
you can expect them to push hard on video messaging. 

In the United States, video messaging got started in March 2003 with 
T-Mobile. The company now offers two phones capable of shooting 10- 
second video clips: the Nokia (NYSE: NOK) ^3660 at $149 and the 
Nokia 6600 at $299, both prices requiring a one-year contract. For 
$2.99 a month, subscribers can send 20 video messages a month by 
e-mail or to other T-Mobile customers who have phones capable of 
playing video. Additional messages are 10 cents each. Subscribers can 
also send messages for 25 cents each with no upfront monthly fee. 

Sprint PCS came next in December and now offers three video models: the Sanyo 
VM4500 at $199, the Toshiba VM4050 at $179 and the Samsung VM-A680 at $149, all 
prices with a two-year contract. To send video clips, which can't exceed 1 5 seconds, 
requires subscribing to the Sprint PCS Vision wireless Internet service for $1 5 a month 
and paying an additional $5 a month for unlimited video mail. 

AT&T Wireless (NYSE: AWE), which has agreed to be acquired by 
Cingular Wireless later this year, is quietly offering video recording on 
one model: the Nokia 6820 at $199 with a two-year contract. Sending 
video clips, which can be as long as 60 seconds, costs 40 cents per 
message. Oddly, AT&T doesn't mention video messaging on its Web 
site Wor in any of its sales literature. You apparently have to discover 
on your own that you can send video messages in the same way as 
still picture messages. 
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Verizon and Cingular 



Verizon Wireless and Cingular Wireless both say they will offer video 
messaging no later than fall. 

Because few people have phones capable of playing video clips, the most obvious way to 
share what you shoot » other than having everyone cluster around a tiny cell-phone 
screen — is e-mail. 

In my test with Sprint PCS, uploading a 15-second video clip to send 
as e-mail took from 20 to 40 seconds. Messages I sent to myself 
arrived in my e-mail inbox almost instantly. 

The e-mails showed a still frame from the clip and invited me to click a "Play Video" link. 
Clicking the link opened a pop-up window, and the clip played inside a tiny window 
within the pop-up. 

There's also an option to download the clip to your computer. For 
reasons I don't understand, the downloads are "zipped," so you have 
take the extra and very annoying step of unzipping them. What you 
get are files in the ".mov" format used by Apple's (Nasdaq: AAPL) ^ 
free QuickTime ^player. Clips running the full 15 seconds are just 
under 300 kilobytes in size, small enough to easily share. 

Video-Messaging Picture 

As I said above, the video quality is minimal. Any fast action dissolves 
into a blur, and colors look washed out. But the audio in my clips was 
strong and mostly in sync with the video. The Samsung VM-A680 even 
includes a movie light for illuminating dark scenes, although it's so 
weak as to be almost useless. 

A Samsung representative couldn't tell me how much video the phone would hold. It has 
3 megabytes of internal memory. If devoted entirely to video, that might hold between 
one and two dozen clips. 

The video-messaging picture should improve dramatically in the next 
few years, if you'll pardon the obvious pun. 

Camera phones will get more resolution, so playback will look better on computers, and 
phones could also get tiny internal hard drives to store at least several hours of video. 
High-speed wireless data networks will make it practical to share bigger video clips. 
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For now, I'd only recommend trying mobile phone video if you start 
with diminished expectations. If you're not looking for high quality, 
you're less likely to be disappointed. 

I also think it's unlikely most people would use the feature enough to justify Sprint's ^ 
(NYSE: FON) ^insistence on collecting $5 a month. The pay-per-message approach at y_ 
T-Mobile and AT&T Wireless seems much more consumer-friendly. B3I O 

© 2004 San Jose Mercury News i/a/w MarketWatch.com, Inc. All rights reserved. ^ 
© 2004 ECT News Network. All rights reserved. 
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Video Recorder 

Your Nokia 6600 phone is equipped to film digital videos approximately 10 seconds in length. 
These video clips may be sent to other T-Mobile video capable phones or to any e-mail 
address. Please note that an e-mail recipient may need to download the Nokia Multimedia ^ 
Player from www.nokia.com/support/phones/6600 to play the video. 

o 

Tips 

□ Recorded video clips are in the H.263 format, which result in a file that has the 
extension .3gp. 

a You can record videos up to 95 KB in size or approximately 10 seconds long. 

b The video recorder saves the video clip to either the phone's memory or to the v 

memory card. ?^ 
B A recording timer is displayed in the upper right corner of the screen. v> 
B Press the joystick up to zoom in on your subject before or during recording. Press the ^ 

joystick down to zoom out again. 



Filming and saving videos 

1 . Press the Menu key ^on the phone to open the main menu. Scroll to the Video 
Recorder and then press the joystick to open the recorder. 

2. Once an image is displayed on the screen, press the joystick to start recording. 

3. Use the left soft key to select Pause if wanted. Select Stop with the right soft key to 
quit recording and save the video clip to Gallery > Video Clips. 



Playing video clips 

Immediately after recording a video clip, use the left soft key to select Options, scroll to Play 
and then press the joystick. The video clip will be replayed using the Real One Player™. 

To view a saved video clip, press the Menu key ^on the phone to access the main menu. 
Scroll to Gallery > Video Clips and press the joystick. Scroll to the desired image and then 
press the joystick to select it. 



Sending a video via Multimedia Messaging Service (MMS) 

1 . After recording the video, select Options by pressing the joystick. 

NOTE: To send a saved video clip, press the Menu key the phone to open the 
main menu. Scroll to Gallery and then press the joystick. Scroll to the Video Clips 
folder and press the joystick. Scroll to the desired clip and then press the joystick to 
select it. 

2. Scroll to Send and then press the joystick. 

3. Scroll to Via multimedia and press the joystick. 

4. Enter the recipient's phone number or the e-mail address in the To: field. 
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5. Scroll down and enter your message to include with the video clip. 

TIP: To change text input mode, press the Pencil key ^on the phone to switch 
between alpha mode to enter e-mail addresses and numeric mode to enter numbers. 
To enter a period, press the number 1 key. To enter the dash and the @ symbol, 
press the *+ key on the phone to access a table of symbols. 

6. Use the left soft key to select Options > Send to send the message. 

TIP: You can use the left soft key to select Options and then scroll to the desired 
menu item to: add recipients, insert sounds, video clips, and objects; or remove the 
picture; and preview the message before sending. 



Sending videos via Bluetooth 

Your Nokia 6600 phone is equipped with Bluetooth technology and is capable of sending 
pictures to another Bluetooth equipped device. To send a picture via Bluetooth: 

1 . After taking the picture, select Options by pressing the joystick. 

NOTE: To send a saved video clip, press the Menu key ^on the phone to open the 
main menu. Scroll to Gallery and then press the joystick. Scroll to the Video Clips 
folder and press the joystick. Scroll to the desired clip and then press the joystick to 
select it. 

2. Scroll to Send and then press the joystick. 

3. Scroll to Via Bluetooth and press the joystick. Select Yes if you are prompted to turn 
on Bluetooth. The phone then searches for other Bluetooth devices that are currently 
activated and displays a list of available devices. 

4. Scroll to the desired device that you want to send the message to and then press the 
joystick. 



Sending videos via Infrared 

Your Nokia 6600 phone is equipped with infrared technology and is capable of sending 
pictures to another Infrared equipped device. To send a picture via infrared: 

1 . After taking the picture, select Options by pressing the joystick. 

NOTE: To send a saved video clip, press the Menu key ^on the phone to open the 
main menu. Scroll to Gallery and then press the joystick. Scroll to the Video Clips 
folder and press the joystick. Scroll to the desired clip and then press the joystick to 
select it. 

2. Scroll to Send and then press the joystick. 

3. Scroll to Via infrared and press the joystick. The phone then connects to infrared. 

TIP: To send messages via infrared, the recipient's device (computer or phone) must 
have infrared activated prior to attempting to send the clip. Also, your phone must be 
in the line of sight of the recipient's infrared port in order to send. 
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Sending videos via e-mail 

You can send video clips to e-mail addresses. When you send a video clip to a computer, 
the recipient receives an e-mail on the computer with the video clip as an attachment. In 
order for the recipient to view the video clip, he/she must go to 

http://www.nokia.com/support/phones/6600 and download the free Nokia Multimedia Player. 
Once the recipient downloads and installs the Nokia Multimedia Player, he/she can double 
click the video file attachment to view. 

To send a video clip from the Nokia 6600 to an e-mail address: 

1 . After recording a video, select Options > Send and then select Via e-mail. 

TIP: To send a saved video clip, press the Menu key Son the phone to access the 
main menu. Scroll to Gallery and press the joystick. Then scroll to the Video clips 
folder and press the joystick. Scroll to the desired clip and press the joystick to select 
it. 

2. Enter a valid e-mail address into the To: textbox. Scroll down and include any 
subject or body text desired. 

3. Using the left soft key, select Options > Send to send the message. 



Nokia 6600 

» Filming and saving videos 
» Playing video clips 

» Sending a video via Multimedia Messaging Service (MMS) 
» Sending videos via Bluetooth 
» Sending videos via Infrared 
» Sending videos via e-mail 




25 



Vodafone live! 



Vodafone live! is an easy-to-use consumer service, bringing customers a 
world of colour, sound and pictures. Vodafone live! enables customers to use 
picture messaging, download polyphonic ringtones and colour games, and 
browse branded infotainment from integrated camera phones, through an 
easy to use icon-driven menu. 

Customers, in the 16 countries where Vodafone live! has launched, can 
access world leading exclusive content from the world's leading 
entertainment brands including UEFA Champions League, Tomb Raider, Sony 
Pictures, The Simpsons and Ferrari. 

The continued success of Vodafone live! has been recognised with a number 
of industry awards including Best Consumer Wireless Application or Service 
at the 2003 GSM Association Awards, and, most recently Best New Service at 
the World Communications Awards and Best Network Service at the Mobile 
Choice Consumer Awards. 

Vodafone live! with 3G 

On 4 May 2004 Vodafone announced the introduction of Vodafone 
liveiTM with 3G' for consumers in Europe. 

Vodafone live!, the industry-leading, multi-media consumer service, will be 
enhanced by 3G technology in a series of phases. This will bring consumers 
improved quality, sound, pictures and videos, as well as increased speed 
when downloading games and ringtones. They will also be able to access a 
select range of new services such as video calling, video downloads (sport, 
news, music and general entertainment) and the streaming of live events to 
their handset, as well as existing services such as video messaging. 

Vodafone is the first mobile operator to bring 3G technology to both business 
and consumer markets across a number of European countries. For the 

consumer market, initially this will be on two new handsets - the Samsung 
Z105 shortly followed by the Sony Ericsson Z1010. 

Vodafone live! with 3G will be enhanced later this year, when there will be a 
wider selection of handsets available, together with an even more extensive 
range of content. 

Peter Bamford, Chief Marketing Officer, said: 

"Today's announcement is another important stage in Vodafone's 3G journey 
and follows the successful European launch of our 3G Vodafone Mobile 
Connect Card for business customers. 

"Extensive consumer trials of Vodafone live! with 3G indicate that early 
adopters are keen to try this technology and so we are giving them a taste of 
it prior to the full launch of enhanced services later in the year. 
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4 May 2004 

Vodafone Group 



Vodafone introduces Vodafone livelTM enhanced with 3G &~ 
in Europe ^ 

o 

Vodafone announces today the introduction of "Vodafone livelTM with 3G" for N 
consumers in Europe. 

Vodafone livelTM, the industry-leading, multi-media consumer service, will 2 

be enhanced by 3G technology in a series of phases. This will bring p- 

consumers improved quality, sound, pictures and videos, as well as increased 

speed when downloading games and ringtones. They will also be able to 

access a select range of new services such as video calling, video downloads ^ 

(sport, news, music and general entertainment) and the streaming of live ^ 

events to their handset, as well as existing services such as video messaging. 




Vodafone livelTM with 3G will be enhanced later this 
year, when there will be a wider selection of handsets 



Vodafone is the first mobile operator to bring 3G technology to both business ^ 

and consumer markets across a number of European countries. For the ill 

consumer market, initially this will be on two new handsets - the Samsung Jjj 

Z105 shortly followed by the Sony Ericsson Z1010. m 

X 

From today, Vodafone livelTM with 3G is available on ^ 
the Samsung Z105 handset in selected retail outlets in 
Germany and Portugal. Other countries will follow in the 

coming months. O* 

available, together with an even more extensive range of content. 

Peter Bamford, Chief Marketing Officer, said: "Today's announcement is 

another important stage in Vodafone's 3G journey and follows the successful 

European launch of our 3G Vodafone Mobile Connect Card for business *^ 

customers. q. 

q. 

"Extensive consumer trials of Vodafone livelTM with 3G indicate that early 
adopters are keen to try this technology and so we are giving them a taste of 
it prior to the full launch of enhanced services later in the year. 

"Over the next year, Vodafone livelTM with 3G will open up a whole new 
world of communication and entertainment via the mobile phone. As well as 
texting and speaking to friends and family, consumers will be able to use 
their mobile phones in different ways, helping them enjoy richer 
communication, anywhere, any time." 

(c) Vodafone Group 2004. VODAFONE, Vodafone Mobile Connect and 
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9 January 2004 

Vodafone Germany 

A mini cinema in your pocket: more video clip fun from lx 
Vodafone 



o 

CO 



Video clips now available for downloading 

Less complex: fixed price, no connection charges 

New: "Playboy Clips" - photo session with dream girls 

The popularity of the mobile phone as a "pocket cinema" is growing by leaps 

and bounds, with more and more people using their handsets to find out the c^> 

latest soccer scores, to keep up to date with news from all over the world, or _ 

simply to enjoy a cartoon film. Vodafone is introducing a number of ^ 

innovations for video clip enthusiasts. Whereas in the past only users with ^> 

streaming-enabled handsets could view the short films, a selection of videos 

can now be downloaded to the mobile phone from the Vodafone live! portal £i> 

and then played back offline, with the result that this capability is extended ^ 

to a much wider range of handsets. Moreover, all video clips are billed at a 

fixed price - and with no connection charges. There is also an exciting new ~ 

addition to the video selection: "Playboy Clips", featuring playmates and W 

dream girls pictured during a photo shoot. <£ 

2 

All the standard categories of video clips - News Clips, Bundesliga Clips, v / 

Cinema Clips, City Tour, Fun Clips, Music Clips, Comic Clips, Action 
Clips, Playboy Clips and Uefa Clips - are still available for one-off ^ 
downloading on to handsets with streaming capability. Users now 
have the option of downloading on to their mobiles a number of j-C 
sequences from the categories Comic Clips, Fun Clips, Action Clips 
and Playboy Clips. Once st ored, these videos can be played offline 
any number of times. The^ 

This provides a further means of access to the video clips in • * 

addition to headings such as "Sport" and "Entertainment". ^ 

Fixed prices for all video clips - and no connection charges ^ 

A new price model is also being introduced: all Vodafone video clips - 
whether "download" or "streaming" - are now available for a fixed price, 
which has to be confirmed before they are retrieved. There are no 
connection charges. As Jurgen von Kuczkowski, Chairman of the Managing 
Board of Vodafone D2, points out: "This means greater clarity for the user - 
and often a much more attractive price, especially in the case of lengthy 
clips." A video clip for one-off viewing costs on average €0.99*, while the fee 
for downloading a video is usually €1.49. And there is now a clearer form of 
billing: previously, the costs for calling down a video clip were combined with 
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24 July 2003 

¥odafone Germany 

Vodafone expands video and news clip offerings 



New music clips every Thursday 
Mr Bean, Werner and Baby Fred on mobile phone 
dpa Top News now features daily summary 
Introductory period extended to end of September 

Vodafone is expanding its Vodafone live! offering with the addition of 
the video clip categories "MusicClips" and "ComicClips". Each week 
the user can view three new videos - in many cases a full day before 
these clips are premiered by MTV or Viva. Another boon for users: 
they can follow the exploits of popular cartoon figures on the display 
of their mobile phones. 

The video offering in the Vodafone live! portal now ensures plenty of 
variety for music fans. Whether they prefer Avril Lavigne, Outlandish, 
Justin Timberlake or perhaps some other star, every Thursday from 
now on these fans will be able to view three new music clips - each 
up to one minute in length - from the Media Control Charts. Some of 
the clips will even be available for viewing one day before they are 
initially featured on the MTV or Viva TV channels. Plans are also 
being made for "themed" categories, such as pop, rock and dance, 
and for a "Top 3" section containing the clips with the highest 
download ratings. 

The music stars are being joined by a number of comic heroes. The 
adventures of Mr Bean, Werner ("Full steam ahead!") and Baby Fred can now 
be followed on the screen of a mobile phone. At present 15 humorous clips 
from this category are available. 

News clip offering increased 

In collaboration with dpa-info.com, Vodafone has expanded its news clip 
service with the addition of interesting new functions. The Vodafone live! 
portal now includes a daily news programme entitled "Top News", a 
90-second summary of the latest events nationwide. Certain news 
items are backed up by interviews and background information. 

Video clips at a glance - in Vodafone live! 

In order to view the video clips, the user requires a streaming-capable 
mobile telephone, such as the Nokia 3650, the Nokia 7650* or the 
SonyEricsson P800. The Vodafone live! menu contains an overview of 
all the video clip categories available (under "New"). During the 
introductory phase, which has been extended to the end of September this 
year, users pay between € 0.20 and € 0.90 (depending on the data tariff) for 
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the volume of data transferred - usually around 100 KB per video. 
Thereafter, an "event price" will be charged for the video clips; this must be 
confirmed before the clip is downloaded. 

* In the case of the Nokia 7650, a video player can be downloaded free of charge from the Vodafone live! portal. Up to 
now only "contracted" customers have been able to view the videos on their mobile phones. 



25 June 2003 

Vodafone K.K. (Japan) 

J-PHONE movie Sha-mail users top 2 million 



J-PHONE Co., Ltd. ("J-PHONE") announced that as of June 24, the 
number of subscribers to its video messaging service known as Movie 
Sha-mail passed the 2 million mark. J-PHONE reached this milestone 
approximately 7 months after exceeding 1 million users in November 2002 
and 1 year and 3 months after first introducing the service in March 2002, 

In June 2001, J-PHONE officially began promoting its picture messaging 
service called Sha-mail and since then many have embraced the service to 
enhance their communications. Responding to the needs of customers 
wishing to send video clips in addition to static pictures, J-PHONE then took 
the next step by introducing Movie Sha-mail. With both Sha-mail and Movie 
Sha-mail, users now have access to greatly enhanced methods of expression 
not possible with simple text messaging. 

Like Sha-mail, Movie Sha-mail's success can be partly attributed to 
its ease-of-use. With a built-in mobile camera, a user can take a 
short video of up to 5 seconds with audio, attach the video to an e- 
mail called a "Super Mail" and then send it off. Receivers of the e- 
mail can then instantly open the file for playback. 

Presently eight Movie Sha-mail-enabled handsets are available in the J- 
PHONE handset lineup. In May, J-PHONE introduced the world's first handset 
with an embedded megapixel CCD mobile camera, the J-SH53 by Sharp, 
which can send Movie Sha-mails of up to 10 seconds and is compatible with 
the MPEG-4 format. 

On June 18, J-PHONE registered over 10 million Sha-mail users, which 
includes Movie Sha-mail users, and as of June 24 had a total of 1.006 Sha- 
mail subscribers in total. 

For further information, please contact: 

Matthew Nicholson 

J-PHONE Public Relations 

Tel: 03-6403-1000 (+81-3-6403-1000) 
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Email: matthew.nicholson@vodafone.com 



19 June 2003 

Vodafone Netherlands 

Vodafone customers watch the news on their mobile 



A mini-cinema in your pocket! From today, Vodafone customers can 
view short video clips via Vodafone live! on their live! handsets. This 
includes the latest news broadcasts from NOS and RTL, as well as 
trailers for the latest movies and music clips. In the Video & Audio 
section of Vodafone live! a wide range of video fragments are 
available online, easy to use and in full colour. Vodafone is the first 
mobile provider in the Netherlands to offer this innovative video 
service. 



Customers can easily find the video clips they are looking for by clicking on 
'Download 1 in the Vodafone live! menu. They can choose from the categories 
News, Films, Music, Fun and Erotica. Content providers such as NOS for the 
latest news and SonyMusic for the latest music clips guarantee that Video & 
Audio offers Vodafone customers the latest news and top quality 
entertainment. Vodafone will continuously expand the range of Video & Audio 
content offered through Vodafone live!. 




The only thing customers need to play the clips is a video 
player on their GPRS telephone. The latest Nokia 3650 handset is equipped 
with a media player. This handset has recently been added to the range 
offered for the Vodafone live! service. The Vodafone live! portal recognises 
the Nokia 3650 so that customers with that type of handset can simply click 
on the Video & Audio link under 'Download 1 . Later this year Vodafone will 
add new handsets with video capability to its range of Vodafone live! 
handsets. 



The Matrix Reloaded 

Both Vodafone live! customers with a subscription and iZi (prepaid) 
customers can use the Video & Audio service. A video fragment of 
around 30 seconds such as the latest trailer for The Matrix Reloaded, 
costs on average of 55 Eurocents. 

With this innovative service Vodafone takes a first step on the road to 
offering moving images, 'streaming 1 on mobile handsets reaffirming its 
leading position in the mobile market through its GPRS network. Later, 
Vodafone will also provide customers with streaming services through its 
UMTS network. 



Note for the editorial staff: 



High-resolution images of the Video & Audio service on Vodafone live! are 
available free of rights via ANP press support. 



12 May 2003 

Vodafone Germany 

With Vodafone live!, pictures on mobile phone screens are 
starting to move 

Info and entertainment with moving pictures 

Easy access via the Vodafone live! portal 

Wide offering: news, football, cinema trailers or fun 

A mini cinema in your jacket pocket: Vodafone D2 customers can 
now watch short video clips on their mobiles. Up-to-date news 
stories, trailers for the latest film or brief reports from the 
Bundesliga (German premier league): the video clips from various 
categories, which have an average length of 30 seconds, can be 
played online on your mobile via the Vodafone live! portal using 
video streaming. Vodafone D2 is the first mobile telecommunications 
operator in Germany to offer this innovative service. 

Vodafone live! has become even more colourful and, more importantly, 
even more "mobile". To begin with, customers can find video clips in the 
categories News, Cinema, Sport and Fun by clicking on "Fun&Info" in the 
multimedia portal's menu. Customers can find all the video clips at a 
glance under "New" in the Vodafone live! portal. Cooperations with 
content partners such as the Deutsche Presseagentur (German 
press agency/dpa) or Tomorrow Focus next media guarantee the 
topicality and quality of the news and entertainment offering, 
which is to be extended continuously. Thus, Vodafone is the first 
operator in the German market to offer online information and 
entertainment to mobile phones using video streaming. Dr. 
Michael Paetsch, Marketing Director at Vodafone D2, comments as 
follows: "Pictures on Vodafone mobiles are now starting to move 
- and the mobile experience that is Vodafone live! is becoming 
even more exciting." 

The only requirement for playing the video clips, which are transmitted to 
mobile phones via the streaming procedure, is a GPRS-compatible mobile 
with a video player: the Nokia 3650 handset has an integrated video 
player, and a video player can be downloaded for the Nokia 7650 on the 
Vodafone live! portal free of charge. Additional software or the activation 
of the service are not required. 

During the introductory phase until the end of July 2003, customers only 
pay for the transmission of the data. Thus, the transmission, for example, 
of around 100 kilobytes for approximately 30 seconds of highlights of the 
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top game in the Bundesliga costs between € 0.20 and € 0.90 depending 
on the data tariff selected. As from August 1, 2003, an event price, which 
has to be confirmed before retrieving the film, will be charged for the 
video clips. Further information on the video clips and the corresponding 
handsets can be found on the Internet at www.vodafone.de . 

29 October 2003 

Vodafone Group 

First anniversary for Vodafone live! 

Vodafone Group Pic ("Vodafone") today announces that one year after the 
ground breaking Vodafone live! was launched, the service now has over three 
million customers. Launching in eight countries on 24 October 2002, 
Vodafone live! enabled customers for the first time to access a range of easy 
to use services including picture messaging, game and polyphonic ringtone 
downloads and a wide range of world leading branded infotainment, all 
accessed through an icon based, colour menu on integrated camera phones. 

Vodafone has continued the rollout of Vodafone live! with a further five 
countries launching the service since the beginning of 2003. In Europe, 
Vodafone Germany now has over 1 million Vodafone live! customers, with 
over 710,000 in the UK and more than 430,000 in Italy. 

Vodafone live! is now entering a new phase of its development, with 
Vodafone beginning to roll out the service under licence across its non- 
controlled markets. Today, SFR will commercially launch Vodafone live! in 
France as part of a wider co-operation with Vodafone on products and 
services, and Swisscom Mobile is scheduled to launch its version of the 
service later this year. 

Customers, in the 13 countries where Vodafone live! has launched, can 
access world leading exclusive content from the world's leading 
entertainment brands including UEFA Champions League, Tomb Raider, Sony 
Pictures, The Simpsons and Ferrari. As a measure of this progress, between 
October 2002 and July 2003, Vodafone live! customers downloaded in excess 
of three million games and over ten million polyphonic ringtones. 

The continued success of Vodafone live! has been recognised with a number 
of industry awards including Best Consumer Wireless Application or Service 
at the GSM Association Awards, and, most recently Best New Service at the 
World Communications Awards and Best Network Service at the Mobile 
Choice Consumer Awards. Arun Sarin, Chief Executive of Vodafone, said: 
"The launch of Vodafone live! has been the most successful launch of a new 
service in the history of this company. Vodafone live! is illustrative of the 
differentiation that Vodafone has created in the marketplace and has had a 
crucial impact on our competitive positioning. The service has been widely 
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21 July 2003 
Vodafone Group 



Acclaim and Vodafone sign exclusive mobile games deal 



CP 



Acclaim Entertainment (International), a division of Acclaim Entertainment ^ 
Inc, a worldwide interactive entertainment company and Vodafone, the <zc 
world's largest mobile community, today announced an exclusive agreement 
to offer mobile game content in Vodafone countries through Vodafone live! 
based on Acclaim's forthcoming Urban Freestyle Soccer video game which 
premiers on Sony Playstation®, Microsoft Xbox™, Nintendo Gamecube™ and 
PC in October. ^ 

Entitled Urban Freestyle and available on Vodafone live! from the end of July, & 
it will be the first ever mobile game to be available prior to the retail release -s 
of the console game. In addition Vodafone live! customers will be able to 
reveal cheat codes on their handset game that will unlock exclusive areas in 
the console game. 

Under the agreement, Urban Freestyle will be available in 12 countries from 

the end of July 2003, prior to the game launch at the end of September 

2003. The game is being developed to support a range of Vodafone live! <^ 

handsets, including the Sharp GX10, Sharp GXlOi, Sharp GX20, Nokia 7650 cr 

and Nokia 3650. 0 

Urban Freestyle Soccer is the first urban arcade-style street soccer game of ^ 
its kind to take the world's most popular sport back to its street roots with §^ 
gang-style teams competing against their rivals for the right to be crowned <3T 
King of the Streets. The mobile version of the game will focus on ball skills, 
pitting the player's dexterity and timing against the clock in Urban Freestyle 
Soccer arcade and challenge games. The player will be able to maximize their 
score through expert timing and also learn key combinations to perform the 
ultimate tricks. As the tricks increase in difficulty and reflex skills are put to 
the test, so the player's score increases. 

Larry Sparks, VP Marketing International for Acclaim Entertainment said: 
"This is the very first time that Acclaim have distributed their gaming content 
via a mobile phone network and also the first time that a version of a video 
game has ever been available on a mobile phone prior to the retail release. I 
am thrilled to be working with Vodafone as our exclusive mobile partner on 
Urban Freestyle Soccer and I am confident there is huge potential in this 
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